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DOCUMENTS INCORPORATED BY REFERENCE

Portions of our Annual Report to Shareholderslierfiscal year ended January 31, 2006, are incatpdiby reference into Parts | an
of this Annual Report on Form 10-K (this “Form 10}KPortions of our definitive Proxy Statement foe Annual Meeting of Shareholders to
be held on June 2, 2006 (our “Proxy Statement® imcorporated by reference into Part Ill of thigi 10-K. Those portions of our Annual
Report to Shareholders are included as an exhilbftis Form 10-K.

CAUTIONARY STATEMENT REGARDING FORWARD -LOOKING STATEMENTS AND INFORMATION

This Annual Report on Form 10-K, the other repastatements, and information that we have prewoiiigld or that we may
subsequently file with the Securities and Excha@gmmission (“SEC”) and public announcements thahase previously made or may
subsequently make include, may include, incorpdssiteeference or may incorporate by reference westatements that may be deemed t
“forward-looking statementsiithin the meaning of the Private Securities Litiga Reform Act of 1995 and are intended to enfugy henefit:
of that act. The forward-looking statements inchlide incorporated by reference in this Form 10-K those reports, statements, information
and announcements address activities, events efamwents that Wal-Mart Stores, Inc. (together \itglsubsidiaries hereinafter referred to
as “we,” “Wal-Mart” or the “Company”) expects ortaripates will or may occur in the future, includithe amount and nature of future
capital expenditures, opening of additional st@med clubs in the United States, opening of additiomits in the other countries in which we
operate, conversion of Discount Stores into Supeecs, anticipated levels of change in comparativee sales from one period to another
period, expansion and other development trendstafl industry, our ability to integrate newly adea operations into our existing
operations, our business strategy, our financirggedy, expansion and growth of our business, asigour operations, including the mix of
products sold, our liquidity and ability to accélse capital markets, our anticipated earnings paresfor certain periods, and other similar
matters. Although we believe the expectations esqwé in the forward-looking statements includetthis Form 10-K and those reports,
statements, information and announcements are loaseitl be based on reasonable assumptions wittérbounds of our knowledge of our
business, a number of factors could cause our laetsialts to differ materially from those expresgedny forward-looking statements,
whether oral or written, made by us or on our biehény of these factors have previously been idiedtin filings or statements made by us
or on our behalf.

Our business operations are subject to factorsdeutair control. Any one, or a combination, of #aésctors could materially affect our
financial performance, business strategy, planalsgand objectives. These factors include: the aibgbods, labor costs, the cost of fuel and
electricity, the cost of healthcare benefits, iasiwe costs, competitive pressures, inflation, &tdigelated costs, consumer buying patterns
and debt levels, weather patterns, catastrophisteygansport of goods from foreign suppliersrency exchange fluctuations, trade
restrictions, changes in tariff and freight ratdsanges in tax and other laws and regulationsafifiatt our business, the outcome of legal
proceedings to which we are a party, unemploynm®mls, interest rate fluctuations, changes in eympént legislation and other capital
market, economic and geo-political conditions. Taregoing list of factors that may affect our penfiance is not exclusive. Other factors and
unanticipated events could adversely affect oumess operations and financial performance. Ford@oling statements that we make or
that are made by others on our behalf are basadkoowledge of our business and the environmewhich we operate, but because of the
factors described and listed above, actual remdig differ materially from those contemplated ie thrward-looking statements.
Consequently, this cautionary statement qualifiesfahe forward-looking statements we make heggid that are incorporated by reference
herein. We cannot assure the reader that the semuitevelopments expected or anticipated by Usdwitealized or, even if substantially
realized, that those results or developments edllt in the expected consequences for us or affgaiur business or our operations in the
way we expect. We caution readers not to place eneliance on these forward-looking statementsclvBpeak only as of their dates. We
assume no obligation to update any of the forwaakihg statements except to the extent requireapmpjicable laws.

Our business operations, financial condition arstilts of operations are subject to certain risks.f&rther information, see “ltem 1A.
RISK FACTORS.”



WAL-MART STORES, INC.
ANNUAL REPORT ON FORM 10-K
FOR THE FISCAL YEAR ENDED JANUARY 31, 2006

PART |

ITEM 1. BUSINESS
General

Wal-Mart Stores, Inc. (“Wal-Mart” or the “CompanySperates retail stores in various formats arohedaorld. Wal-Mart is committed
to growing by improving the standard of living four customers throughout the world. We earn the wliour customers every day by
providing a broad assortment of quality merchandisg services at every day low prices (“EDLP”) wtibstering a culture that rewards and
embraces mutual respect, integrity and diversiBLE is our pricing philosophy under which we pritams at a low price every day so that
our customers trust that our prices will not chaegatically under frequent promotional activityudiscal year ends on January 31. During
the fiscal year ended January 31, 2006, we hadates of $312.4 billion.

Our WalMart Stores segment is the largest segment of wsinbss, accounting for 67.2% of our fiscal 2006ssal'his segment consi
of three different traditional retail formats, aflwhich operate in the United States, and Wal-Mamhline retail format, Walmart.com. Our
traditional Wal-Mart Stores retail formats include:

e Supercenters, which average approximately 187,§0@ars feet in size and offer a wide assortmentokgal merchandise and a
full-line supermarke!

« Discount Stores, which average approximately 102gtfuare feet in size and offer a wide assortmiegeeral merchandise and a
limited variety of food products; ar

» Neighborhood Markets, which average approximat2lp@d0 square feet in size and offer a-line supermarket and a limited
assortment of general merchand

Our SAM’S CLUB segment consists of membership wauske clubs, which operate in the United Statestlamdegment’s online retalil
format, samsclub.com. SAM’S CLUB accounted for #2.3f our fiscal 2006 sales. Our focus for SAM’'S (R.i$ to provide exceptional
value on brand-name merchandise at “members omigépfor both business and personal use. Our SABL'SBs average approximately
129,000 square feet in size.

At January 31, 2006, our International segmentistexs$ of retail operations in nine countries andruRico. This segment generated
20.1% of our fiscal 2006 sales. The Internatioeainsent includes several different formats of restmites and restaurants, including Discount
Stores, Supercenters and SAM'S CLUBs that openatfside the United States. Additionally, at Januzy2006, we owned an
unconsolidated minority interest of approximateBy36 of Central American Retail Holding Company ARHCQ"), a retailer that operates
more than 360 supermarkets and other stores ira@®isé, El Salvador, Guatemala, Honduras and Njcaran February 2006, we acquired
an additional 17.7% interest in CARHCO, to givemegority ownership of CARHCO.

We maintain our principal offices at 702 S.W. 8the8t, Bentonville, Arkansas 72716.

The Development of Our Company

Although Wal-Mart was incorporated in Delaware iot@er 1969, the businesses conducted by our fositégan in 1945 when Sam
M. Walton opened a franchise Ben Franklin variégtyesin Newport, Arkansas. In 1946, his brothemda L. Walton, opened a similar store
in Versailles, Missouri. Until 1962, our foundelsisiness was devoted entirely to the operatioragéty stores. In that year, the first Wal-
Mart Discount City, which was a Discount Store, wasned. In fiscal 1984, we opened our first ti8&M’'S CLUBS, and in fiscal 1988, we
opened our first Supercenter. In fiscal 1999, wenegl our first Neighborhood Market.

In fiscal 1992, we began our first internationafiative when we entered into a joint venture inxXié®, in which we owned a 50%
interest along with Cifra S.A. de C.V. (“Cifra™n fiscal 1998, we acquired the controlling inteliestifra, and in February 2000, Cifra
officially changed its name to Wal-Mart de Mexi@A. de C.V. Since fiscal 1992, our internation@gence has continued to expand, and at
January 31, 2006, we had international operatiodggentina, Brazil, Canada, Germany, Japan, Me@c@rto Rico, South Korea and the
United Kingdom. We also operate through joint veasun China, and at January 31, 2006, owned arityjrioterest in CARHCO.
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At January 31, 2006, we operated 1,209 DiscouneStd.,980 Supercenters, 567 SAM’S CLUBs and 10gHtberhood Markets in the
United States. Internationally, at January 31, 2086 Company operated units in Argentina (11)zB295), Canada (278), Germany (88),
Japan (398), Mexico (774), Puerto Rico (54), Sddhea (16) and the United Kingdom (315). We alseraged 56 stores through joint
ventures in China at January 31, 2006.

Our growth, measured both by our net sales anthoeine, occurs in large measure as a result oflonrestic and international
expansion programs along with comparative storessakreases. For fiscal 2006 and prior years,omsidered comparative store sales to be
sales at stores that were open as of Februaryf st prior fiscal year and which had not been exjgal or relocated since that date.
Comparative store sales are also referred to ase'sdore” sales by others within the retail industthe method of calculating comparative
store sales varies across the retail industry. Aesalt, our calculation of comparative store séa®t necessarily comparable to similarly
titted measures reported by other companies. Bagirin fiscal 2007, we changed our method of calttay comparative store sales. These
changes are described in our Current Report on Beknthat we furnished to the SEC on February 620

The following tables provide summary informatiomcerning the additions of units and square foofag®iscount Stores,
Supercenters, Neighborhood Markets and SAM’S CLwBke United States, and international units icheaf our fiscal years from fiscal
2002 through fiscal 2006.

WAL-MART STORES SEGMENT STORE COUNT
FISCAL YEARS ENDED JANUARY 31, 2002 THROUGH 2006

STORE COUNT (1)

Wal-Mart Wal-Mart

Discount Stores Supercenters
Fiscal Year Openec Closec Conversions (2 Total Opened (2 Total
Balance Forwar: 1,73¢ 88¢
2002 33 1 121 1,647 17¢  1,06¢
2003 43 — 12z 1,56¢ 192  1,25¢
2004 41 1 13C  1,47¢ 21 1,471
2005 36 2 15¢ 1,35 24z  1,71:
2006 24 2 16€ 1,20¢ 267 1,98(C

Neighborhood

Markets Total Wal-Mart Segment
Ending
Fiscal Year Openec Total Opened (3 Closec Balance
Balance Forwari 19 2,64:
2002 12 31 10z 1 2,744
2003 18 49 131 — 2,87¢
2004 15 64 13¢ 1 3,013
2005 21 85 14C 2 3,151
2006 15 10C 14C 2 3,28¢

(1) Totals and Ending Balances are as of January 3heofears showi
(2) Includes conversions and relocations of Discouatestto Supercentel
(3) Total opened, net of conversions and relocatiorBisdount Stores to Supercente
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WAL-MART STORES SEGMENT NET SQUARE FOOTAGE GROWTH
FISCAL YEARS ENDED JANUARY 31, 2002 THROUGH 2006

NET SQUARE FOOTAGE (in thousands) (1)

Wal-Mart Wal-Mart
Discount Stores Supercenters
Fiscal Year Net Reductions (2 Total Net Additions (3) Total
Balance Forwari 165,37! 162,59¢
2002 (7,689 157,68t 34,84: 197,44
2003 (5,779 151,911 37,16¢ 234,61
2004 (6,84%) 145,06! 40,45¢ 275,06’
2005 (9,589 135,48: 44,98¢ 320,05¢
2006 (11,879 123,60° 50,65¢ 370,71
Neighborhood
Markets Total Wal-Mart Segment
Fiscal Year Net Additions Total Net Additions Total
Balance Forwari 89¢ 328,87:
2002 52C 1,41¢ 27,67¢ 356,54¢
2003 743 2,161 32,13¢ 388,68!
2004 617 2,77¢ 34,22t 422,91(
2005 842 3,621 36,24¢ 459,15¢
2006 597 4,21¢ 39,37¢ 498,53¢

(1) Totals are as of January 31, of the years sh

(2) Includes the square footage of new DiscounteStopened, net of Discount Stores closed, corvertexpanded into Supercenters or

relocated into Supercente
(3) Includes conversions and relocations of Discouatestto Supercentel

SAM’'S CLUB SEGMENT CLUB COUNT
AND NET SQUARE FOOTAGE GROWTH

FISCAL YEARS ENDED JANUARY 31, 2002 THROUGH 2006

CLUB COUNT (1)

NET SQUARE FOOTAGE (in thousands) (1)

Fiscal Year Openec Closec Total
Balance Forwari 47¢
2002 25 — 50C
2003 25 — 52t
2004 13 — 53¢
2005 13 = 551
2006 17 1 567

(1) Totals are as of January 31, of the years sh

Net Additions Total
58,00!
3,77¢ 61,77¢
3,96¢ 65,74
2,397 68,14«
2,53¢ 70,67
2,71 73,39.



INTERNATIONAL SEGMENT UNIT COUNT
FISCAL YEARS ENDED JANUARY 31, 2002 THROUGH 2006

STORE COUNT (1)

Argentina Brazil Canada
SAM’S SAM’S
Wal-Mart Wal-Mart Wal-Mart
Fiscal Year Supercenters  Supercenters CLUBs  Other (2)  Total Stores CLUBs Total
2002 11 12 8 2 22 19¢ — 19¢€
2003 11 12 8 2 22 21z — 213
2004 11 13 10 2 25 231 4 23t
2005 11 17 12 12C  14¢ 25€ 6 262
2006 11 23 15 257 29t 27z 6 27¢
China Germany Japan (3
SAM’S Neighborhooc
Wal-Mart Seiyu
Fiscal Year Supercenter: CLUBs Markets Total Supercenter: Units
2002 15 3 1 18 95 —
2003 20 4 2 26 94 —
2004 28 4 2 34 92 =
2005 38 3 2 43 91 —
2006 51 3 2 56 88 39¢
Mexico Puerto Rico
SAM’S Other SAM’S Amigo
Wal-Mart Wal-Mart Wal-Mart
Fiscal Year Supercenters CLUBs 4) Total Stores Supercenter: CLUBs Stores Total
2002 62 46 427 53t 9 1 7 — 17
2003 75 50 45€ 581 9 1 9 33 52
2004 83 53 487  62¢ 9 & 9 32 53
2005 89 61 52¢ 67¢ 9 4 9 32 54
2006 10¢ 70 59¢ 774 9 5 9 31 54
South Korea United Kingdom Store Count
Wal-Mart ASDA
Fiscal Year Supercenters ASDA Stores Supercenters Other Total Grand Total
2002 9 244 6 — 25C 1,15¢
2003 15 24¢ 10 — 25¢ 1,272
2004 15 25¢ 12 2 267 1,35¢
2005 16 25€ 19 7 282 1,581
2006 16 27¢ 21 15 31t 2,28¢

(1) Store counts and totals are as of January 31gofehrs showr
(2) Includes 118 units acquired from Bompreco SApermercados do Nordeste in February 2004 andrdi8®acquired from Sonae
DistribuicZo Brasil S.A. in December 200
(3) Excludes 45 Wakana units, which are -out restaurants generally less than 1,000 squatéfasize.
(4) AtJanuary 31, 2006, included 187 Bodegas (¢oatimn discount and grocery stores), 53 Suburf@pscialty department stores), 55
Superamas (traditional supermarkets), 286 Vipsdueants) and 18 units of other formats compareibfbBodegas (combination

discount and grocery stores), 50 Suburbias (spgdapartment stores), 48 Superamas (traditiorzsnarkets) and 269 Vips
(restaurants) at January 31, 2005. Excludes Vachises for all years present
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INTERNATIONAL SEGMENT NET SQUARE FOOTAGE GROWTH
FISCAL YEARS ENDED JANUARY 31, 2002 THROUGH 2006

NET SQUARE FOOTAGE (in thousands) (1)

Argentina Brazil Canada
Net Net
Fiscal Year Total Additions (2) Total Additions Total
Balance Forwari 2,17¢ 3,03t 20,48(
2002 2,17¢ 10€  3,14: 2,48t 22,96¢
2003 2,17¢ — 3,14: 1,77¢ 24,74
2004 2,17¢ 227  3,37C 2,46¢ 27,21
2005 2,17¢ 8,02 11,39 2,74z 29,95:
2006 2,17¢ 11,83: 23,22 1,777 31,73(
China Germany Japan Mexico
Net
Net Additions Net Net
Fiscal Year Additions Total (Reductions’ Total Additions Total Additions Total
Balance Forwar 1,64¢ 9,20z — 22,02¢
2002 1,266 2,91f 4,217 13,41¢ — — 6,90¢ 28,93
2003 1,11C 4,02t (157) 13,26 — — 3,17% 32,10¢
2004 1,68¢ 5,71 6 13,26¢ — — 3,22¢ 35,33¢
2005 1,837 7,55(C (11¢) 13,15( — — 3,79¢ 39,13:
2006 2,711 10,26: (565) 12,58t 28,61t 28,61¢ 5,52 44,65¢
Puerto Rico South Korea United Kingdom Grand Total
Net Net Net Net
Fiscal Year Additions Total Additions Total Additions Total Additions  Total
Balance Forwar: 1,784 84¢ 19,27¢ 80,48(
2002 32(C 2,10¢ 85(C 1,69¢ 94z 20,22( 17,09t 97,57t
2003 1,07¢ 3,182 1,19¢ 2,89 721 20,94, 8,89: 106,46¢
2004 29¢€ 3,47¢ 17 2,90¢ 1,02¢ 21,967 8,957 115,42!
2005 11€& 3,59¢ 19t 3,10¢ 1,361 23,32¢ 17,957 133,38:
2006 17¢& 3,77¢ — 3,10¢ 2,20¢ 25,53 52,277 185,65¢

(1) Totals are as of January 31, of the years sh
(2) Includes 7,581 square feet for the 118 unitpiaed from Bomprego S.A. Supermercados do Nordadtebruary 2004 and 11,017
square feet for the 139 units acquired from Sona&ibuicéo Brasil S.A. in December 200
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Much of our growth internationally in recent yeaess resulted from our acquisition of existing ofiers in various countries. During
May 2002, the Company acquired its initial 6.1%keta The Seiyu, Ltd. (“Seiyu”), a Japanese rathdin. Through a series of transactions,
our ownership percentage in Seiyu was increasaegpgooximately 37% at January 31, 2005. In Decerib6b, the Company purchased an
additional interest in Seiyu, bringing our totalrmavship percentage in Seiyu to 53.3%, and begasotidating Seiyu as a majority-owned
subsidiary.

During the past two fiscal years, we acquired tetaifers in Brazil. In December 2005, we compldteripurchase of Sonae Distribuica
Brasil S.A., a retail operation in Southern Brazhsisting of 139 hypermarkets, supermarkets araeshle units. In February 2004, the
Company completed its purchase of Bompreco S.AeBn@rcados do Nordeste (“Bomprec¢o”), a supermatkain in Northern Brazil with
118 hypermarkets, supermarkets and mini-markets.

In September 2005, the Company acquired a 33.38¢eisitin CARHCO, a retailer with more than 360 sop@ekets and other stores in
Costa Rica, El Salvador, Guatemala, Honduras aondrjua. In February 2006, we acquired an additibh@% of CARHCO making us the
majority shareholder of that entity. Following @equisition of majority ownership, CARHCQO’s namesadanged to Wal-Mart Centro
America.

We have provided additional information regardihg ccounting treatment of the acquisitions dissdisbove in Note 6 to the
Consolidated Financial Statements, which appeauimAnnual Report to Shareholders and are incotpdray reference herein and have k
included as an exhibit to this Annual Report.

Our Industry Segments

Our retail operations serve our customers primahitpugh three segments. We identify those segnisisd on management
responsibility within the United States and in tdta international units. The Wal-Mart Stores segrincludes our Supercenters, Discount
Stores and Neighborhood Markets in the United Stasewell as Walmart.com. The SAM’'S CLUB segmealudes the warehouse
membership clubs in the United States as well assslub.com. The International segment consistsiobperations in Argentina, Brazil,
Canada, China, Germany, Mexico, Puerto Rico, SKotiea, the United Kingdom and, beginning in Decen#®5, Japan. At January 31,
2006, our share of the results of our unconsoldlataority interest in CARHCO was not included lre tinternational segment, but, follow
our February 2006 acquisition of an additional ¥ af CARHCO, will be included in the Internatiorsdgment. You will find information
concerning the financial results of our operatiagreents and the total assets of each of those ségmeNote 11 to the Consolidated
Financial Statements and in Management'’s DiscussiohAnalysis of Results of Operations and Findr@andition. We have incorporated
by reference herein our Consolidated Financial®tants as of January 31, 2006, and for the yearehded, the Notes to the Consolidated
Financial Statements, and Management’s Discussidridaalysis of Results of Operations and FinanCahdition that are contained in our
Annual Report to Shareholders, portions of whiahiacluded as an exhibit to this Annual Report omi-10-K.

Wal-Mart Stores Operating Segment

The Wal-Mart Stores segment had net sales of $2808ién, $191.8 billion and $174.2 billion for tHescal years ended January 31,
2006, 2005, and 2004, respectively. During the mextnt fiscal year, no single Supercenter, Dist&tore or Neighborhood Market locati
accounted for as much as 1% of total Company salast income.

General. We operate Wal-Mart Discount Stores in all 50 staBpercenters in 47 states and Neighborhood Nairkd 5 states. Our
Discount Stores range in size from 30,000 squarette224,000 square feet, with an average siappfoximately 102,000 square feet.
Supercenters range in size from 99,000 squaredet1,000 square feet, with an average size afbappately 187,000 square feet.
Neighborhood Markets range in size from 38,000 sgjéeet to 56,000 square feet, with an averagediapproximately 42,000 square fe
Customers can also access a broad assortment diiamelise and services online at www.walmart.com.

Merchandise. Wal-Mart Discount Stores and the general mercharnalisa of Supercenters carry apparel for womels, gien, boys
and infants, domestics, fabrics and notions, statipand books, shoes, housewares, hardware,@l@str home furnishings, small
appliances, automotive accessories, horticultudeaaeessories, sporting goods, toys, pet food ahdqressories, cameras and supplies,
health and beauty aids, pharmaceuticals, jeweldyogmical and provide photo processing servicesduition, our stores offer an assortment
of grocery merchandise. The grocery assortmentiirBoipercenters consists of a full line of grodeyns including meat, produce, deli,
bakery, dairy, frozen foods and dry grocery. Mdsbur Discount Stores carry a limited assortmerdrgfgrocery merchandise while a
number of our larger Discount Stores in some margetry a broader assortment of grocery itemsudicg perishable items. Neighborhood
Markets are generally organized into departmerth ss: dry grocery, meat, produce, deli, bakeriyydaozen foods,
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pharmaceuticals, photo processing, health and peaéds, household chemicals, paper goods, genemalhandise and pet supplies.

Nationally advertised merchandise represents afiignt portion of sales in the Wal-Mart Stores isegt. We also market lines of
merchandise under our private-label store brandadimg “Sam’s Choice,” “Great Value,” “EverstartOl' Roy,” “Puritan,” “Equate,” “No
Boundaries,” “George,” “Athletic Works,” “Durabrafid’ILO,” “HomeTrends,” “Mainstays,” “Parent’s Choe,” “Ozark Trail,” “Relion” and
“Kid Connection.” The Company also markets linesmarchandise under licensed brands, some of whathde “Faded Glory,” “General
Electric,” “Disney,” “McDonald’s,” “Mary-Kate and Ahley,” “Metro 7" and “Starter.”

Sales in Discount Stores and Supercenters, whekubject to seasonal variance, by product categerg as follows during the fiscal
year ended

JANUARY 31, JANUARY 31,

CATEGORY 2006 2005
Grocery, candy and tobac 30% 28%
Hardgoods 19% 19%
Softgoods and domesti 15% 16%
Electronics 10% 9%
Pharmaceutical 8% 9%
Health and beauty aic 7% 7%
Sporting goods and toy 5% 6%
Stationery and book 3% 3%
Photo processin 1% 1%
Jewelry 1% 1%
Shoes 1% 1%
10C% 10(%

Operations. Hours of operation for nearly all Supercenters andncreasing number of Discount Stores and Neididonl Markets are
24 hours each day. Hours of operation for the reingiDiscount Stores and Neighborhood Markets wgriocation, but are generally 7:00
a.m. to 10:00 p.m., seven days a week. The retagsin our WaMart Stores segment generally maintain uniformg®jexcept where low
prices are necessary to meet local competitioresSale primarily on a cash-andery basis with the objective of maximizing saletume ant
inventory turnover while minimizing expenses; howgwe accept a variety of payment methods. Intexidiour pharmacy departments
accept payments for prescription drugs throughcastomers’ health benefit plans.

Seasonal Aspects of Operation3he Wal-Mart Stores operating segment’s businessasonal to a certain extent. Generally, its
highest volume of sales occurs in our fourth figpadrter, which includes the holiday season, aaddivest volume occurs during our first
fiscal quarter.

Competition. Our Discount Stores compete with other discourpadenent, drug, variety and specialty stores apesnarkets, many
of which are national chains. Our Supercenters @enwith other supercenter-type stores, discownest supermarkets, department, drug,
variety and specialty stores, many of which aréonat or regional chains. We also compete with otb&ilers for new store sites.

Our ability to offer value and service to our custrs largely determines our competitive positiothimi the retail industry. We employ
many programs designed to meet the competitivespres within our industry. These programs incluaefollowing:

e Every day Low Prices (“"EDLP”) — our pricing philggdoy under which we price items at a low price ewaday so that our customers
trust that our prices will not change erraticalhyder frequent promotional activit

* Rollbacks — our commitment to pass continuallyriméé and external cost savings on to the customénwering prices on selected
goods;

» Store Within a Store — a program to provide accalility to assistant managers and department masagego merchandise
planning and overall department performance;

» Store of the Community — a program to ensure tlahterchandise assortment in a particular staehfé demographic needs of the
local community in which that store is locat



In addition to these programs, we believe our brasgbrtment of merchandise that provides one-$toppsng, our high in-stock levels that
provide confidence to our customers that we willhavhat they need, and our long operating hourtsalf@v customers to shop at their
convenience provide us with an additional competiidvantage.

Distribution. During fiscal 2006, approximately 81% of the Wal4&tores segment’s purchases of merchandise \Wwgreesl from
114 distribution centers. The balance of merchanplischased was shipped directly to stores fromlsrp. Wal-Mart owns and operates 39
general merchandise distribution centers, 35 gyodistribution centers, seven apparel and shodshidison centers, 12 specialty distribution
centers, three import distribution centers anddiatibution center that supports Walmart.com. Aiddally, third-party operators are used in
18 distribution centers of which two are grocerstdbution centers, five are specialty distributmmnters and two are import distribution
centers and eight support Walmart.com. One of et owned import facilities is operated by a thpedty. The specialty distribution centers
ship merchandise such as jewelry, tires, optigaldpct returns, and pharmaceuticals. General medib@ is transported to stores primarily
through our private truck fleet. However, we cootnaith common carriers to transport the majoritypor perishable and dry grocery

merchandise.

The 114 distribution centers are located througlieeicontinental United States. Fourteen distrdyutienters are located in Texas; ten
in Arkansas; nine in California; eight in Georgi# in Indiana; five in Florida; four in each of We¥ ork, Ohio and Pennsylvania; three in
each of Alabama, Illinois, Kentucky, Missouri, Noi€arolina, Tennessee, Utah and Virginia; two icheaf Arizona, Louisiana, Mississippi,
Oklahoma, South Carolina, and Wisconsin; and och @aColorado, Delaware, lowa, Kansas, Maine, \jah, Maryland, Nebraska,
Nevada, New Hampshire, New Jersey, New Mexico, @remd Washingtor

In addition to servicing the Wal-Mart Stores segtneame of our Wal-Mart distribution centers alsovice our SAM’S CLUB segment
for perishable items, jewelry, tires and produttimes.

SAM'S CLUB Operating Segment

The SAM’S CLUB segment had net sales of $39.8duilli$37.1 billion and $34.5 billion for the fisgaars ended January 31, 2006,
2005 and 2004, respectively. During the most refiscal year, no single club location accountedd®much as 1% of total Company sale
net income.

General. We operate SAM’S CLUBSs in 48 states. Facility sifmsSAM’'S CLUBs generally range between 70,000 &8@,000 square
feet, with the average SAM’S CLUB facility beingpmpximately 129,000 square feet. SAM'S CLUB prowde its members a broad
assortment of merchandise and services online at.samsclub.com.

Merchandise. SAM’'S CLUB offers bulk displays of brand name meamtise, including hardgoods, some softgoods, uigtital-size
grocery items, and selected private-label itemsutite “MEMBER’S MARK,” “BAKERS & CHEFS” and “SAM’SCLUB” brands.
Generally, each SAM’S CLUB also carries softwatecgonics, jewelry, sporting goods, toys, tirdatisnery and books. Most clubs have
fresh departments, which include bakery, meat, ywedfloral and Sam’s Cafe. Additionally, a sigcsfint number of our clubs offer photo
processing, pharmaceuticals, optical departmemtgasoline stations.

Sales in the SAM’S CLUB segment, which are subjesteasonal variance, by product category werelkswvs during the fiscal year
ended:

JANUARY 31, JANUARY 31,

CATEGORY 2006 2005
Sundries 31% 31%
Food 30% 31%
Hardgoods 23% 23%
Service Businesst 11% 9%
Softgoods 5% 6%
10(% 10(%

Certain fiscal 2005 amounts in the preceding thhle been reclassed to conform to current periesigmtation.

Operations. Operating hours for SAM’S CLUBs are Monday throdgiday from 10:00 a.m. to 8:30 p.m., Saturday fi@30 a.m. to
8:30 p.m. and Sunday from 11:00 a.m. to 6:00 p.ddi#fonally, all club locations offer a Gold Key
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program that permits business members to shopd#ierregular operating hours Monday through Sagurskarting at 7:00 a.m.

SAM’'S CLUBs are membership-only operations. A virief payment methods are accepted at our clubditiddally, SAM’'S CLUB
issues Private Label and Discover accounts thavaheut recourse to the Company. Members incluaté kmall business owners and
individual consumers. Individuals who are not bassiowners can become “Advantage” members. Theahmmembership fee for business
members is $35 for the primary membership card withouse card available at no additional costdiition, business members can add up
to eight business associates for $35 each. Theshnmmembership fee for an individual “Advantage” niemis $40 for the primary
membership card with a spouse card available adddional cost. SAM’'S CLUB PLUS is a premium memdbgp program that offers
additional benefits and services. The annual meshiigfee for a PLUS member is $100.

Seasonal Aspects of Operation§he SAM’S CLUB operating segment’s business is@ealsto a certain extent. Generally, its highest
volume of sales occurs in our fourth fiscal quangrich includes the holiday season, and the lowelstime occurs during our first fiscal
quarter.

Competition. SAM’S CLUBs compete with other warehouse clubsyal as with discount retailers, retail and wholesgrocers and
general merchandise wholesalers and distributoesc@ivhpete with other retailers for desirable nevb glites. Our ability to offer low prices
and quality merchandise to meet the needs of dmmalhess members largely determines our compeptigéion in the warehouse club
industry.

Distribution. During fiscal 2006, approximately 66% of the SAMCREUB non-fuel purchases were shipped from the SAKILS)B
segment’s dedicated distribution facilities and savhthe Wal-Mart Stores segment’s grocery distidsucenters for perishable items.
Suppliers shipped the balance of the SAM’'S CLUBcpases directly to SAM’S CLUB locations. The pralifocus of our SAM’'S CLUB's
distribution operations is on crossdocking produttile stored inventory is minimized. Crossdockis@ distribution process under which
shipments are directly transferred from inboundutbound trailers without extra storage. Shipmégally spend less than 24 hours in a
crossdock facility, sometimes less than an howo#bination of seven Company-owned and operatédidison facilities, thirteen third-
party owned and operated facilities, and two tigiagity owned and operated import distribution centamnstitute the overall distribution
structure for the SAM’S CLUB segment. To suppoe siamsclub.com business, SAM’S CLUB uses one tfartly owned and operated
distribution center in Texas. Two of the Companysed and operated facilities are located in Texadls single facilities located in Arizona,
Arkansas, Colorado, Indiana and Minnesota. Of tiiveltparty owned and operated facilities, two ar€alifornia and one is in each of
Florida, Georgia, lllinois, Maryland, Michigan, Miguri, New Hampshire, North Carolina, Ohio, Penvayia and Washington. The third-
party operated import facilities are located inifoahia and South Carolina. SAM’'S CLUB uses a comaliion of our private truck fleet as
well as common carriers to transport non-perishai#echandise from distribution centers to clubs.atetract with common carriers to
transport perishable grocery merchandise fromiligion centers to clubs.

International Operating Segment

Our International segment is comprised of our djena through wholly-owned subsidiaries in ArgeatiBrazil, Canada, Germany,
Puerto Rico, South Korea, and the United Kingdoun,aperations through majority-owned subsidianedapan and Mexico and our
operations through joint ventures in China. Wal-8&gportion of the results of our unconsolidated338 minority interest in the CARHCO
were included in the Company’s Other segment aialgri31, 2006. We acquired a controlling interaCARHCO in February 2006, and
after that date CARHCO will be consolidated into lternational segment. CARHCO has retail operatio Costa Rica, El Salvador,
Guatemala, Honduras and Nicaragua.

The International segment’s net sales for the figears ended January 31, 2006, 2005 and 2004,%62& billion, $56.3 billion and
$47.6 billion, respectively. During the most recistal year, no single unit accounted for as masti% of total Company sales or net
income.

General.

At January 31, 2006, our international operatingfats varied by country and included:

+ Discount Stores in Canada and Puerto R

» Supercenters in Argentina, Brazil, China, Germdapan, Mexico, Puerto Rico, South Korea and théedri{ingdom:;
* SAM'’'S CLUBs in Brazil, Canada, China, Mexico, and Ru&ico; anc

* Neighborhood Markets in Chin
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Some of the more significant other formats thatperated at January 31, 2006, included:

» Todo Dia (combination discount and grocery storBajaio (discount food and general merchandisesjpBompreco
(supermarkets), Hipermercado BIG (hypermarketsycidorama (supermarkets), Nacional (supermarketsMaxxi Atacado
(wholesale units) in Brazi

e Seiyu stores (supermarkets, discount and departst@ms), Livin stores (department stores) and $supermarkets) in Japz

* Superama (supermarkets), Bodega (combination dis@mnd grocery stores), Suburbia (department gtares Vips (restaurants) in
Mexico;

» ASDA stores (combination grocery and apparel sjpf@sorge stores (apparel stores) and ASDA Livioges (general merchand
stores) in the United Kingdom; ar

* Amigo supermarkets in Puerto Ric

Merchandise. The merchandising strategy for the Internation@raping segment is similar to that of our operaionthe United States
in terms of the breadth and scope of merchandieeeaf for sale. While brand name merchandise adsdana majority of sales, several st
brands not found in the United States have beealdped to serve customers in the different marietghich the International segment
operates. In addition, steps have been taken telg@evelationships with local suppliers in eachrtoyto ensure reliable sources of quality
merchandise.

Operations. The hours of operation for operating units in thietnational segment vary by country and by indisidnarkets within
countries, depending upon local and national ordiea governing hours of operation. While salegparearily on a cash-and-carry basis,
credit cards or other consumer finance progranst @xicertain markets to facilitate the purchasgaads by the customer.

Seasonal Aspects of Operation3he International operating segment’s businessasanal to a certain extent. Generally, the highest
volume of sales occurs in our fourth fiscal quarfdre seasonality of the business varies by couhteyto different national and religious
holidays, festivals and customs, as well as diffecimatic conditions.

Competition. The International operating segment competes withrigty of local, national and international ctsin the supermarket,
discount, department, drug, variety, specialty @whdlesale sectors of the retail market in eaclefdountries in which we operate and, in
Mexico, with local, national and international mastant chains. Our ability to offer our customens prices on quality merchandise that of
exceptional value in the International operatingnsent determines, to a large extent, our competfiysition. In our international units, our
ability to operate effectively the food departmdmis a major impact on the segment’s competitisitipa in the markets where we operate.

Distribution. We utilize a total of 85 distribution facilitiesahare located in Argentina, Brazil, Canada, Ch@amany, Japan, Mexic
Puerto Rico and the United Kingdom. Through thesdifies, we process and distribute both impoead domestic product to the operating
units of the International segment. During fisc@0@, approximately 79% of the International opeigsegment’s purchases flowed through
these distribution facilities. Suppliers ship tladmce of the International operating segment’sipases directly to our stores in the various
countries in which we operate. A combination of @amy-owned and operated distribution facilities #ric-party facilities makes up the
overall distribution structure for the Internatiboogerating segment. The International operatirggreent operates export consolidation
facilities in California, Florida, Pennsylvania afiexas in support of product flow to our Mexicamn@dian, Asian, and Latin American
markets.

Employees

As of January 31, 2006, the Company employed ajpeately 1.8 million employees (“associates”) worlde;, with approximately
1.3 million associates in the United States and@pmately 500,000 associates in foreign countiieshe United States, the Company offers
a broad range of company-paid benefits to our #@&s; including a profit sharing and 401(k) plstore discount cards, bonuses based on
Company performance, discounted stock purchasegrognd life insurance. The Company also offeréttheare benefits to eligible full-
time and part-time associates. After the first yae Company’s medical plan has no lifetime maxmfar most expenses.

In our operations outside the United States, the@my provides a variety of associate benefitswaat based on customary local
practices and statutory requirements.

Our Website and Availability of SEC Reports and Other Information

Our corporate website is located at www.walmaregaom. Additional information can be found at wwaimartfacts.com. We make
copies of our Annual Reports on Form 10-K, Quayt®&ports on Form 10-Q, Current
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Reports on Form 8-K and any amendment to thosetefiled with or furnished to the SEC availabldngestors on or through our corporate
website free of charge as soon as reasonably pabtgi after we electronically file them with orfiish them to the SEC. Our SEC filings, our
Senior Financial Officer Code of Ethics and ourt&@tsent of Ethics can be found on the Investor Relatpage of our website at
www.walmartstores.com/investors. These documentaedl as our SEC filings are available in prinatoy shareholder who requests a copy
from our Investor Relations Department.

A description of any substantive amendment or waiWé&Val-Mart's Code of Ethics for the CEO and Seritinancial Officers will be
disclosed on the Investor Relations page of oursitelunder the Corporate Governance section. Aol description will be located on our
website for a period of twelve months following gm@endment or waiver.

ITEM 1A. RISK FACTORS

The risks described below could materially and asklg affect our business, financial condition aasllts of operations. These risks
are not the only risks that we face. Our busing@esations could also be affected by additionaldiecthat are not presently known to us or
that we currently consider to be immaterial to operations.

General economic factors, both domestically and ietnationally, may adversely affect our financial peformance.

General economic conditions, globally or in onenarre of the markets we serve, may adversely affecfinancial performance. In the
United States, higher interest rates, higher fadl@ther energy costs, inflation, higher levelsioémployment, higher consumer debt levels,
higher tax rates and other changes in tax lawspéme economic factors could adversely affect oorer demand for the products and
services we sell through our Wal-Mart Stores segrard SAM’S CLUB segment, change the mix of prodwet sell to one with a lower
average gross margin and result in slower invertiomyover and greater markdowns on inventory. Higihterest rates, higher fuel and other
energy costs, transportation costs, inflation, eigtosts of labor, insurance and healthcare, foreighange rates fluctuations, higher tax r
and other changes in tax laws, changes in othey #and regulations and other economic factors itthieed States increase our cost of sales
and operating, selling, general and administraxgenses, and otherwise adversely affect the dpesadnd operating results of our Wal-
Mart Stores segment and SAM’S CLUB segment. Higlelieof unemployment, inflation, changes in tax attter laws, currency
devaluations and other adverse developments iadbeomies of the other countries in which we ogenady adversely affect consumer
demand for our merchandise in those countries,radiyeaffect our gross margins, cost of sales, ity turnover and markdowns or
otherwise adversely affect our operations and dipgraesults in those countries.

We may face impediments to our expansion in the Utgid States, including conversions of Discount Stosénto Supercenters,
which could adversely affect our financial performance.

The growth in the net sales and operating net ircofrour Wal-Mart Stores segment and our SAM’S CL&égment depends to a
substantial degree on our expansion programs. xpansion strategy depends upon our ability to ebeeour retail concepts successfully in
new markets within the United States and upon bilityato increase the number of stores in marketsvhich we currently have operations.
Our ability to open additional Supercenters, Distdstores, Neighborhood Markets and SAM’'S CLUBs tndonvert existing Discount
Stores into Supercenters depends in large meapareaur ability to locate, hire and retain quatifigersonnel and to acquire new store sites
on acceptable terms. Local land use and otheragguos restricting the construction of buildingsted type in which we operate our various
formats, as well as local community action oppdseithe location of specific stores at specificsitmay affect our ability to open new stores
and clubs, to convert Discount Stores into Supéecsror to relocate or expand existing units. lasesl real estate, construction and
development costs could limit our growth opporti@sitand our ability to convert our Discount Stdrge Supercenters. If we are unable to
open new Supercenters, Discount Stores, Neighbdritaoskets or SAM'S CLUBSs or continue to convert @snt Stores into Supercenters,
our financial performance could be adversely affdctn addition, if consumers in the markets intdclt we expand are not receptive to our
retail concepts, our financial performance couldbteersely affected.

Impediments to the expansion of our International perations could adversely affect our financial pedrmance.

Our business strategy for our International segrmahtides expansion by selective acquisitions aradegic alliances that add new
stores and markets to our existing Internationalrmss, as well as opening new units in the camin which we have existing operations. In
the countries in which we have existing operatiom®sy units may be opened in the formats alreadstiegiin those countries or may be
opened in newly introduced formats, such as Sup&tceor SAM’S Clubs, not
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previously operated in those markets. As in thetddhStates, our ability to open new stores or fzaex or relocate existing stores in a market
served by our International segment depends ire largasure upon our ability to locate, hire andmeagaalified personnel and our ability to
acquire new store sites on acceptable terms. llasal can affect our ability to acquire attractive-pxisting buildings in which to locate un

or sites on which to build new units or to exparidting units. In addition, access to local supglief certain types of goods may limit our
ability to add new units or to expand product sEd®es in existing units in certain markets. Moregwiltural differences in some markets i
which we expand or into which we introduce newite@ncepts may result in the consumers in thosekets not being as receptive to our
retail concepts as we anticipate those consumdirbevilf we do not effectively execute our expamsplans for our International segment,
financial performance could be adversely affected.

We may be unable to continue to identify suitaluiguasition candidates at acceptable prices andmoape successful in consummating
the acquisition of any such candidate identifielhdugh we believe we will be ultimately able taegrate successfully any newly acquired
operations into our existing operations, no cetyadixists that future acquisitions or allianced Wé successfully integrated into our
operations or can be successfully integrated eaaanable time. Our failure to identify appropricdaadidates for acquisition or alliance or to
integrate effectively future acquisitions and altias into our existing operations could adverstbcathe growth of our International segr
and our future financial performance.

Failure to attract and retain qualified associatesand other labor issues could adversely affect ouirfancial performance.

Our ability to continue to expand our operationshi@ United States and abroad depends on ouryatoiléttract and retain a large and
growing number of qualified associates. Our abtiityneet our labor needs generally, including duilits to find qualified personnel to fill
positions that become vacant at our existing stalabs and distribution centers, while controllimgr associate wage and related labor costs,
is subject to numerous external factors, includimgavailability of a sufficient number of qualdigpersons in the work force of the markets in
which we are located, unemployment levels withimsthmarkets, prevailing wage rates, changing despbigs, health and other insurance
costs and changes in employment legislation. Iaveeunable to locate, to attract or to retain djealipersonnel or if our costs of labor or
related costs increase significantly, our finanpedformance could be affected adversely.

We face strong competition from other retailers andvholesale club operators, which could adversely fafct our financial
performance.

The retail business is highly competitive. Eaclowf business segments competes for customers, gagslostore sites, products and
services and in other important aspects of itsfass with many other local, regional and natioatditers, both in the United States and in
foreign countries in which we have operations. Gial-Mart Stores segment competes with retailersaijpey discount, department, drug,
variety and specialty stores, supermarkets, suptncéype stores, hypermarts, as well as interased retailers and catalog businesses. Our
SAM’S CLUB segment competes with other wholesald aperators, as well as discount retailers, ratadl wholesale grocers and general
merchandise wholesalers and distributors, as \sétitarnet-based retailers, wholesalers and catalemesses. Internationally, we compete
with retailers who operate department, drug, vaeld specialty stores, supermarkets, superceygerstores, hypermarts, wholesale clubs,
internet-based retailers and catalog businesses. rétailers and wholesale club operators competeviariety of ways, including
merchandise selection and availability, servicdésretl to customers, location, store hours, in-sémnenities and price. Our ability to offer
value and service to our customers through vagiwagrams, including EDLP, Rollbacks, Store WithiBtare and Store of the Community,
have allowed us to compete successfully againstaupetitors in most instances. Where necessamgrpete effectively with competitors
who price merchandise at points lower than theggrige set under our EDLP philosophy, we will lower prices on goods sold. Our ability
to respond effectively to competitive pressures @mahges in the retail markets could adverselycatiar financial performance. See “ltem 1.
Business.” above for additional discussion of ampetitive situation in our various operating segtae

Although the retail industry as a whole is highlggfmented, certain segments of the retail indwsycurrently undergoing some
consolidation, which could result in increased cetitpn and significantly alter the dynamics of tie¢ail marketplace. Such consolidation
may result in competitors with greatly improveddfiitial resources, improved access to merchandsatey market penetration than they
previously enjoyed and other improvements in thempetitive positions. Such business combinatiangdcresult in the provision of a wider
variety of products and services at competitiveggiby such consolidated companies, which couldradly affect our financial performans
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Risks associated with the suppliers from whom ourqpducts are sourced could adversely affect our finacial performance.

The products we sell are sourced from a wide wanétlomestic and international suppliers. Glolmlrsing of many of the products
sell is an important factor in our financial perfance. All of our suppliers must comply with appbte laws, including labor and
environmental laws, and otherwise be certified agting our required supplier standards of condbdat.ability to find qualified suppliers
who meet our standards, and to access productsnrely and efficient manner is a significant ckallje, especially with respect to suppliers
located and goods sourced outside the United SRdiical and economic instability in the couagriin which foreign suppliers are located,
the financial instability of suppliers, suppliefailure to meet our supplier standards, labor motd experienced by our suppliers, the
availability of raw materials to suppliers, merctisse quality issues, currency exchange rates,goahavailability and cost, inflation, and
other factors relating to the suppliers and thent@es in which they are located are beyond outrobrin addition, the United States’ foreign
trade policies, tariffs and other impositions orported goods, trade sanctions imposed on certaintdes, the limitation on the importation
of certain types of goods or of goods containingate materials from other countries and otherdextelating to foreign trade are beyond
control. These and other factors affecting our §appand our access to products could adverségtabur financial performance.

Our International operations subject us to risks asociated with the legislative, judicial, accountingregulatory, political and
economic conditions specific to the countries or ggons in which we operate, which could adversely f&#ct our financial performance.

We currently conduct operations in Argentina, Bra2anada, Costa Rico, El Salvador, Germany, Gualerionduras, Japan, Mexico,
Nicaragua, Puerto Rico, South Korea and the Urdiaddom, as well as through joint venture agreem@ntChina. During fiscal 2006, o
International operations generated 20.1% of ousalss. As a result of recent acquisitions of ajara in foreign countries, we expect that
our International operations could account forrgda portion of our net sales in future years. iture operating results in these countries or
in other countries or regions throughout the weaddld be negatively affected by a variety of fastanost of which are beyond our control.
These factors include political conditions, econoponditions, legal and regulatory constraintsrenry regulations, and other matters in any
of the countries or regions in which we operatay 0o in the future. In addition, foreign currencychange rates and fluctuations may hav
impact on our future costs or on future cash flom our International operations, and could adelgraffect our financial performance.
Moreover, the economies of some of the countrieghith we have operations have in the past suffrged high rates of inflation and
currency devaluations, which, if they occurred agaould adversely affect our financial performar@ther factors which may impact our
International operations include foreign trade, atary and fiscal policies both of the United Stated of other countries, laws, regulations
and other activities of foreign governments, agemeaind similar organizations, and risks associatddhaving major facilities located in
countries which have historically been less stétd@ the United States. Additional risks inherenburr International operations generally
include, among others, the costs and difficultieanaging international operations, adverse tasequences and greater difficulty in
enforcing intellectual property rights in countrigber than the United States. The various riskeri@nt in doing business in the United States
generally also exist when doing business outsideefJnited States, and may be exaggerated byifffilty of doing business in numerous
sovereign jurisdictions due to differences in adtdaws and regulations.

Natural disasters and geepolitical events costs could adversely affect ouirfancial performance.

The occurrence of one or more natural disastech, as hurricanes and earthquakes, and geo-pobitieadts, such as civil unrestin a
country in which we operate or in which our sup@iare located and attacks disrupting transportaystems, could adversely affect our
operations and financial performance. Such evemikiaesult in physical damage to one or more ofpvaperties, the temporary closure of
one or more stores, clubs and distribution centeestemporary lack of an adequate work force imaaket, the temporary or long-term
disruption in the supply or products from some l@gad overseas suppliers, the temporary disruptidhe transport of goods from overseas,
delay in the delivery of goods to our distributicenters or stores within a country in which we@perating and the temporary reduction in
the availability of products in our stores. Theaetdrs could otherwise disrupt and adversely affectoperations and financial performance.

We expect that the significant property damage e&peed by the Company and others during last gdartricanes will result in
substantial increases in property insurance premiamad limitations in coverage offered by the propersurance markets to us and others
a result the Company will likely face higher prageénsurance premiums, an increase in retained oisk combination of the two, which
could adversely affect our financial performance.
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We are subject to certain legal proceedings that nyaadversely affect our financial condition and reslis of operation.

We are involved in a number of legal proceedindsictvinclude consumer, employment, tort and ottigiakion. Certain of these
lawsuits, if decided adversely to us or settledibymay result in liability material to our finaatcondition and results of operations. We are
currently a defendant in numerous cases contatlagg-action allegations in which the plaintiffsvbdrought claims under federal and state
wage and hour laws. In addition, we are a defenidddtikes v. Wal-Mart Stores, Inca class-action lawsuit brought on behalf of aktpand
present female employees in all of our retail st@ned wholesale clubs in the United States. Thes@a certified ilDukescurrently includes
approximately 1.6 million present and former femadsociates. The plaintiffs in this case allegéweahave engaged in a pattern and pra
of discriminating against women in promotions, pagining and job assignments and seek, among dilmgs, injunctive relief, front pay,
back pay, punitive damages and attorneys’ fees.UlBe District Court hearing this case has issuedrder granting in part and denying in
part the plaintiffs’ motion for class certificatiowe discuss these cases and other litigation fohalie are party in greater detail below under
the caption “ltem 3. Legal Proceedings” and in N®te our consolidated financial statements, whighpart of our Annual Report to
Shareholders which is incorporated by referendgismForm 10-K and is included as an exhibit t@ thhnual Report on Form 10-K.

ITEM 1B. UNRESOLVED STAFF COMMENTS
None.

ITEM 2. PROPERTIES

The number and location of United States and iat&wnal Wal-Mart Discount Stores, Supercenters3AM’'S CLUBs and other
formats are incorporated by reference to the tabéier the caption “Fiscal 2006 End-of-Year Store@@bincluded in our Annual Report to
Shareholders for the year ended January 31, 20@i6hwnformation we have included as an exhibitis Annual Report on Form 10-K.

United States.As of January 31, 2006, in the United States, weemi\2,589 of the buildings in which Discount Stoisighborhood
Markets and Supercenters operated and 437 of ildings in which our SAM’S CLUBs operated. Land which our stores are located is
either owned or leased by the Company. In the drifiiates, we either lease the remaining buildingshich our stores and clubs operate
from a commercial property developer, lease thersyant to sale/leaseback arrangements or leaseftbena local governmental entity in
connection with industrial revenue bond financinguagements. All store leases provide for fixedushmentals and, in some cases, the lease:
provide for additional rent based on sales volume.

We use independent contractors to construct oudibgs.
For details on our distribution centers, see thgica “Distribution” provided for each of our segnis under Item 1. Business.

We own the office facilities in Bentonville, Arkaas that serve as our home office. We lease aredtiicility in Brisbane, California th
serves as the home office for Walmart.com

International. We operate our International segment stores aiduests in a combination of owned and leased ptiegean each
country in which our International segment operatesof January 31, 2006, we owned nine propeitidsrgentina, 107 properties in Brazil,
96 properties in Canada, no properties in Chingrbperties in Germany, 86 properties in Japarprbferties in South Korea, 395 properties
in Mexico, 10 properties in Puerto Rico and 202perties in the United Kingdom in which operatingtsiare located, with the remaining
units in each country being leased on terms thatfvam property to property. We utilize both ownaad leased properties for office facilit
in each country in which we are conducting busin@ss International operations are supported bgi8&ibution facilities as of January 31,
2006. Of these 85 distribution facilities, we owr8&land leased 29. Third parties owned and opethéeemaining 18 distribution facilities.

ITEM 3. LEGAL PROCEEDINGS

| . SUPPLEMENTAL INFORMATION : We discuss certain legal proceedings pendinghagas in Note 8 to our financial
statements, which is captioned “Litigation,” contdl in the portions of our Annual Report to Shaldérs, which are incorporated herein by
reference and are an exhibit to this Annual Reporftorm 10-K, and refer you to that discussionifguortant information concerning those
legal proceedings, including the basis for sucioastand, where known, the relief sought. We preit following additional information
concerning those legal proceedings which sets fogmame of the
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lawsuit, the court in which the lawsuit is pendamgd the date on which the petition commencingalesiit was filed. In each lawsuit’s name,
the letters “WM” refer to Wal-Mart Stores, Inc.

Wage and Hour “Off the Clock” Class Actions: Adcox v. WM US Dist. Ct. ("USDC"), Southern Dist. of TX, 11¢8; Armijo v. WM,
1st Judicial Dist. Ct., Rio Arriba County, NM, 9/08; Bailey v. WM, Marion County Superior Ct. IN, 8/17/0Barnett v. WM Superior Ct.
of WA, King County, 9/10/01Basco v. WM USDC, Eastern Dist. of LA, 9/5/08raun v. WM, 1st Judicial Dist. Ct. Dakota County MN,
9/12/01;Braun/Hummel v. WMCt. of Common Pleas, Philadelphia County, PAD&I2 / 8/30/04Brogan v. WM Superior Ct. of NH,
Strafford County, 2/17/08rown v. WM, 14th Judicial Circuit Ct., Rock Island, IL, 6/2Q Cole v. WMUSDC, Dist. of MT, Central Div.,
1/13/06;Curless v. WM USDC, Dist. of WY, 10/26/05Culver v. WM, USDC, Dist. of CO, 12/10/9&arter v. WM, Ct. of Common Pleas,
Colleton County, SC, 7/31/08Gamble v. WM Supreme Ct. of the State of NY, County of Albah®/7/01;Gross v. WM Circuit Ct., Laurel
County, KY, 9/29/04Hale v. WM, Circuit Ct., Jackson County, MO, 8/15/4all v. WM, 8th Judicial Dist. Ct., Clark County, NV, 8/12/(
Holcomb v. W, State Ct. of Chatham County, GA, 3/28/0i@dis v. WM, Superior Ct. of NJ, Middlesex County, 5/30/0ackson v. WM
Superior Ct. of DE, New Castle County, 4/4/85thimann (In Re: Wal-Mart Employee Litigation) v Circuit Ct., Milwaukee County,
WI, 8/30/01;Lerma v. WM Dist. Ct., Cleveland County, OK, 8/31/Qdgpez v. WM 23rd Judicial Dist. Ct. of Brazoria County, TX28/00;
Luce v. WMCircuit Ct., Brown County, SD, 5/11/08jcFarlin v. WM, Superior Ct. of AK at Anchorage, 4/7/08cGlothan v. WM USDC,
Middle Dist. of FL, 1/23/06Mendoza v. WM Superior Ct. of CA, Ventura County, 3/2/0dichell v. WM, USDC, Eastern Dist. of TX,
Marshall Div., 9/13/02Montgomery v. WM USDC, Southern Dist. of MS, 12/30/0dpore v. WM, USDC, Middle Dist. of FL, 1/18/06;
Mussman v. W), IA Dist. Ct., Clinton County, 6/5/0Nagy v. WM Circuit Ct. of Boyd County, KY, 8/29/0Newland v. WM Superior Ct.
of CA, Alameda County, CA, 01/14/08suna v. WM Superior Ct. of AZ, Pima County, 11/30/@arrish v. WM, Superior Ct., Chatham
County, GA, 2/17/05Pickett v. WM Circuit Court, Shelby County, TN, 10/22/@3ttman v. WM Circuit Ct. for Prince George’s County,
MD, 7/31/02;Poha v. WM USDC, Dist. of HI,11/1/05Presley/Yates v. WNUSDC, Dist. of CO, 7/31/9%Pritchett v. WM, Circuit Ct. of
Jefferson County, AL, 2/17/0Robinson v. WM Circuit Ct., Holmes County, MS, 12/30/ago v. WM Circuit Ct., Holmes County, MS,
12/31/02;Romero v. WM Superior Ct. of CA, Monterey County, 03/25/@&lvas v. WM Superior Ct., Middlesex County, MA, 8/21/01;
Sarda v. WM Circuit Ct., Washington County, FL, 9/21/8avaglio v. WM Superior Ct. of CA, Alameda County, 2/6/@kott v. WM
Circuit Ct. of Saginaw County, MI, 9/26/0%mith v. WM Circuit Ct., Holmes County, MS, 12/31/0lhiebes v. WM USDC, Dist. of OR,
6/30/98;Willey v. WM, Dist. Ct. of Wyandotte County, KS, 9/21/04jlliams v. WM, Superior Ct. of CA, Alameda County, 3/23/04;
Williams v. WM, USDC, Eastern Dist. of NY, 1/5/0@&/illiams v. WM, USDC, Dist of UT, Central Div., 1/20/08Yilson v. WM Common
Pleas Ct. of Butler County, OH, 10/27/0@{inters v. WM Circuit Ct., Holmes County, MS, 5/28/0&/oods v. WMUSDC, Dist. of ME,
1/12/06; Works v. WM Circuit Ct., Miller County, AR, 5/18/05.

California Labor Code Cases. Cruz v. WM, Superior Ct. of CA, Los Angeles County, 10/24/Bles v. SAM'S and WMSuperior Ct
of CA, Los Angeles County, 06/28/04.

Exempt Status CasesFox v. WM, USDC, Middle Dist. of TN, 01/27/0%;omer v. WM USDC, Western Dist. of MI, Northern Div.,
2/27/04;Highland v. WM, USDC, Dist. of NM, 06/24/04Salvador v. SAM’'SUSDC, Central Dist. of CA, Western Div., 12/22/@&pulved:
v. WM, USDC, Central Dist. of CA, Western Div., 1/14/04.

Dukes v. WM: Dukes v. WM USDC, Northern Dist. of CA, San Francisco Div1%01; 9" Circuit Ct. of Appeals, San Francisco, CA,
8/26/04.

Mauldin v. WM : Mauldin v. WM, USDC, Northern Dist. of GA, Atlanta Div., 10/18/0
EEOC (Smith) v. WM: EEOC (Smith) v. WMUSDC, Eastern Dist. of KY, London Div., 8/31/01.

II. ENVIRONMENTAL MATTERS : Item 103 of SEC Regulation S-K requires disclespircertain environmental matters. The
following matters are disclosed in accordance Witt requirement:

The District Attorney for Solano County, Californizas alleged that the Company’s store in Vacav@ligifornia, failed to comply with
certain California statutes regulating hazardoustevand hazardous materials handling practicexifgadly, the County is alleging that the
Company improperly disposed of a limited amoundafnaged or returned product containing dry grarfelditizer and pesticides on or abc
April 3, 2002. The parties are currently negotigtioward a resolution of this matter.

The District Attorney for Orange County, Californfeas alleged that the Compasigtore in Foothill Ranch, California, failed tongply
with certain California statutes regulating hazaislovaste and hazardous materials handling
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practices. Specifically, the County is allegingtttie Company improperly disposed of a limited antaf damaged product containing dry
granular pesticide on or about January 24, 2008.pEities are currently negotiating toward a regwiwf this matter.

The EPA has alleged that the Company and one obitstruction contractors have violated the EPAdsnswater regulations at a site in
Caguas, Puerto Rico. The Administrative Complalatifby the agency proposes an administrative pemathe amount of $157,500. The
parties are currently negotiating toward a resotutf this matter.

On November 8, 2005, the Company received a grarydspbpoena from the United States Attorney’s @ffior the Central District of
California, seeking documents and information metato the Company’s receipt, transportation, hemggllidentification, recycling, treatment,
storage and disposal of certain merchandise thtitotes hazardous materials or hazardous wakeeCompany has been informed by the
U.S. Attorneys Office for the Central District of California thidis a target of a criminal investigation intotpntial violations of the Resoul
Conservation and Recovery Act (“RCRA"), the Cleaaté&f Act, and the Hazardous Materials Transponiadimtute. This U.S. Attorney’s
Office contends, among other things, that the fi<gompany trucks to transport certain returned ime&ndise from the Comparsystores to i
return centers is prohibited by RCRA because thos@rials may be considered hazardous waste. N@muoent alleges that, to comply
with RCRA, the Company must ship from the storeaiematerials as “hazardous waste” directly teifted disposal facility using a
certified hazardous waste carrier. The Companyecattt that the practice of transporting returneccheerdise to its return centers for
subsequent disposition, including disposal by fiedifacilities, is compliant with applicable lawad regulations.

Additionally, the U.S. Attorney’s Office in the Niiern District of California has initiated its ovimvestigation regarding the Compasy’
handling of hazardous materials and hazardous vaast¢he Company has received administrative dontineguests from the California
Department of Toxic Substances Control requestoayichents and information with respect to two of @empany’s distribution facilities.
Further, the Company also received a subpoenatherhos Angeles County District Attorney’s Officgrfdocuments and administrative
interrogatories requesting information, among othexgs, regarding the Company’s handling of materand hazardous waste. California
state and local government authorities and theSifallevada have also initiated investigations these matters. The Company is
cooperating fully with the respective authorities.

The Company cannot estimate the possible lossngeraf loss which may arise from this matter.

ITEM 4. SUBMISSION OF MATTERS TO A VOTE OF SECURITY HOLDERS
No matters were submitted to a vote of the Compmasgturity holders during the last quarter of theaf year ended January 31, 2006.

PART Il

ITEM 5. MARKET FOR REGISTRANT 'S COMMON EQUITY, RELATED STOCKHOLDER MATTERS AND IS SUER
PURCHASES OF EQUITY SECURITIES

Certain information required by this item is incorated by reference to the “Number of ShareholdeRecord” under the caption “11-
Year Financial Summary”, and all the informatiordanthe captions “Market Price of Common Stock,istlngs—Stock Symbol: WMTéanc
“Dividends Per Common Share” included in the Anriraport to Shareholders for the year ended Jar81ar006. Such information is
included in an exhibit to this Annual Report on iRat0-K.

From time to time, we repurchase shares of our comstock under a $10.0 billion share repurchasgrpro authorized by our Board
Directors in September 2004. Shares purchased wudehare repurchase program are constructivéhedeand returned to unissued status.
There is no expiration date for or other restrictiioniting the period over which we can make ouarghrepurchases under the program which
will expire if and when we have repurchased an egage of $10.0 billion of shares.

We did not purchase any shares of our common stodkr our share repurchase program during theequamtied January 31, 2006. At
January 31, 2006, $6.1 billion of shares may ben&msed under our program. A nominal amount ofeshaere repurchased from
employees during the fourth quarter of fiscal 2@®6atisfy the exercise price and tax withholdifigertain stock option exercises.

ITEM 6. SELECTED FINANCIAL DATA

The information required by this item is incorp@aby reference to all information under the captibl-Year Financial Summary”
included in the Annual Report to Shareholderslieryear ended January 31, 2006. Such informatiorelisded in an exhibit to this Annual
Report on Form 10-K.
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ITEM 7. MANAGEMENT 'S DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AN D RESULTS OF OPERATIONS

The information required by this item is incorpedby reference to all information under the captidanagement’s Discussion and
Analysis of Results of Operations and Financial d@iton” included in the Annual Report to Shareholderslieryear ended January 31, 2(
Such information is included in an exhibit to thisnual Report on Form 10-K.

ITEM 7A. QUANTITATIVE AND QUALITATIVE DISCLOSURES A BOUT MARKET RISK

The information required by this item is incorp@aby reference to all information under the subtioa “Market Risk” of the caption
“Management’s Discussion and Analysis of Result®pérations and Financial Condition” included ie thnnual Report to Shareholders for
the year ended January 31, 2006. Such informagiamcluded in an exhibit to this Annual Report arri 10-K.

ITEM 8. FINANCIAL STATEMENTS AND SUPPLEMENTARY DATA

The information required by this item is incorpeaby reference to all information under the caitConsolidated Statements of
Income,” “Consolidated Balance Sheets,” “ConsobdaStatements of Shareholders’ Equity,” “Consoédabtatements of Cash Flows,”
“Notes to Consolidated Financial Statements” andg®tt of Independent Auditors” included in the AahReport to Shareholders for the
year ended January 31, 2006. Such informatiorcisidied in an exhibit to this Annual Report on Fdr6-K.

ITEM 9. CHANGES IN AND DISAGREEMENTS WITH ACCOUNTAN TS ON ACCOUNTING AND FINANCIAL DISCLOSURE
None.

ITEM 9A. CONTROLS AND PROCEDURES
Evaluation of Disclosure Controls and Procedures

We maintain a system of disclosure controls andegutares that are designed to provide reasonahlesss® that information, which is
required to be timely disclosed, is accumulated@mmunicated to management in a timely fashiownlelsigning and evaluating such
controls and procedures, we recognize that anyasrand procedures, no matter how well designeldoperated, can provide only
reasonable assurance of achieving the desiredot@tiiectives. Our management is necessarily requis use judgment in evaluating
controls and procedures. Also, we have investmantsrtain unconsolidated entities. Since we docootrol or manage those entities, our
controls and procedures with respect to thoseientitre substantially more limited than those wentaan with respect to our consolidated
subsidiaries.

In the ordinary course of business, we review gatesn of internal control over financial reportiagd make changes to our systems
processes to improve controls and increase effigienhile ensuring that we maintain an effectivieinal control environment. Changes may
include such activities as implementing new, mdfieient systems and automating manual processes.

An evaluation of the effectiveness of the desigth @peration of our disclosure controls and procesluwvas performed as of the end of
the period covered by this report. This evaluati@s performed under the supervision and with thiégigation of management, including
our Chief Executive Officer and Chief Financial i0#fr. Based upon that evaluation, our Chief ExeeuDfficer and Chief Financial Officer
concluded that our disclosure controls and procesiare effective to provide reasonable assuramténtiormation required to be disclosed
the Company in the reports that it files or subraitder the Securities Exchange Act of 1934 is actat®d and communicated to
management, including our Chief Executive Officed £hief Financial Officer, as appropriate, to aifbmely decisions regarding required
disclosure and are effective to provide reasonaddeirance that such information is recorded, psecesummarized and reported within the
time periods specified by the SEC’s rules and forms

Management’s Report on Internal Control Over Finandal Reporting

Management’s report on internal control over firiaheporting and the attestation report of Ernstéung LLP, the Company’s
independent registered public accounting firm, anagement’s assessment of internal control ovantial reporting are included in our
Annual Report to Shareholders for the year endadaly 31, 2006, and are incorporated in this Iténb9 reference. Our Annual Report to
Shareholders is included as an Exhibit to this AsifiReport on Form 10-K.
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Changes in Internal Control Over Financial Reporting

There has been no change in the Company’s inteamdifol over financial reporting that occurred dgrthe fiscal quarter ended
January 31, 2006, that has materially affecteds ogasonably likely to materially affect, the Camp’s internal control over financial

reporting.

ITEM 9B. OTHER INFORMATION

None.

PART 11l

ITEM 10. DIRECTORS AND EXECUTIVE OFFICERS OF THE RE GISTRANT

Information required by this item with respect e Company’s directors and compliance by the Coryigatirectors, executive office
and certain beneficial owners of the Company’s Cemi@tock with Section 16(a) of the Securities ExgeAct of 1934 is incorporated by
reference to all information under the captionstiet “Nominees for Election to the Board of Direxg” and “Section 16(a) Beneficial
Ownership Reporting Compliance” from our Proxy Stagnt.

EXECUTIVE OFFICERS OF THE REGISTRANT

The following chart names each of the executivecef§ of the Company, each of whom is elected lysmmves at the pleasure of the
Board of Directors. The business experience shawedch officer has been his principal occupatmref least the past five years.

Current

Position
Name Business Experience Held Since
Eduardo Castro-Wright Executive Vice President, President and Chief Etreefficer, Wal-Mart Stores Division U.S. 200t

Michael T. Duke

David D. Glas:
Charles M. Holley, Jr.

Thomas D. Hyde

Lawrence V. Jackson

From February 2005 to September 2005, he servEaesutive Vice President and Chief Operating
Officer, Wal-Mart Stores Division. From Decembe02Qo February 2005, he served as President
and Chief Executive Officer, Wal-Mart de MexicooRr July 2001 to December 2002, he served as
Senior Vice President and Chief Operating Offis®gl-Mart de Mexico. Prior to July 2001, he
served as President and Chief Executive Officédaieywell Transportation and Power Systems
since 2000

Vice Chairman, Responsible for Wal-Mart InternatibriFrom April 2003 to September 2005, he 200¢
served as Executive Vice President and PresidehCaref Executive Officer, Wal-Mart Stores
Division. From July 2000 to April 2003, he servedExecutive Vice President, Administratic

Chairman of the Executive Committee of the Boar®wéctors. 200(

Senior Vice President, Finance. From January 20@&tember 2005 he served as Senior Vice 200t
President and Controller. From March 1999 to Jan2803, he served as Senior Vice President,
Finance and Chief Financial Officer, V-Mart International

Executive Vice President and Corporate SecretapmBune 2003 to June 2005, he served as 200t
Executive Vice President, Legal and Corporate Adfand Corporate Secretary. From July 2001 to

June 2003, he served as Executive Vice PresidentpSGeneral Counsel. Prior to July 2001, he

served as Senior Vice President and General Cooh&eytheon Company since 19!

Executive Vice President, People Division. Befaimipg Wal-Mart, he served as President and 200¢
Chief Operating Officer of Dollar General Corpocatisince September 2003. Prior to Dollar Get
Corporation, he was Senior Vice President of supplrations for Safeway In
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C. Douglas McMillon Executive Vice President, President and Chief EtreeDfficer, SAM’S CLUB. From August 2002 200t 39
to August 2005, he served as Executive Vice Prasidiéerchandising and Replenishment, SAM’S
CLUB. Prior to that Mr. McMillon served as Senioic¥ President, General Merchandise Manager
from October 1999 to August 20C

John B. Menzer Vice Chairman, Responsible for U.S. From June 18%eptember 2005, he served as Executive ~ 200% 55
Vice President and President and Chief Executife€f Wa-Mart International

Thomas M. Schoew Executive Vice President and Chief Financial Offit 200C 53

H. Lee Scott, Ji President and Chief Executive Offic 200C 57

S. Robson Walto Chairman of the Board of Directol 1992 61

Additional information regarding our Board and Coittee Governing Documents, our Audit Committee, diwector nomination
process, and our Codes of Ethics for senior firerafficers and other associates required by this is incorporated by reference to all
information under the caption entitled “Corporatev@rnance” included in our Proxy Statement. In taldj Item 1. Business, above contains
information relating to the availability of a copythis code on our website.

ITEM 11. EXECUTIVE COMPENSATION

The information required by this item is incorp@aby reference to all information under the capgatitled “Compensation of
Directors,” “Compensation, Nominating and Goverre@ommittee Report on Executive Compensation,” “Bamy Compensation,”
“Option Grants In Last Fiscal Year,” “Long-Term brttive Plan-Awards in Fiscal 2006,” “TerminationErhployment Arrangements” and
“Aggregated Option Exercises in Last Fiscal Yeat Biscal Year End Option Values” included in ouo®r Statement.

ITEM 12. SECURITY OWNERSHIP OF CERTAIN BENEFICIAL O WNERS AND MANAGEMENT AND RELATED
STOCKHOLDER MATTERS

The information required by this item is incorp@dby reference to all information under the capgatitled “Stock Ownership”,
subcaptions “Holdings of Major Shareholders” analttings of Officers and Directors” and under thetan “Equity Compensation Plan
Information” included in our Proxy Statement.

ITEM 13. CERTAIN RELATIONSHIPS AND RELATED TRANSACT IONS

The information required by this item is incorpaaby reference to all information under the captiRelated-Party Transactions”
included in our Proxy Statement.

ITEM 14. PRINCIPAL ACCOUNTANT FEES AND SERVICES

The information required by this item is incorp@aby reference to all information under the captiRatification of Independent
Accountants” included in our Proxy Statement.

PART IV

ITEM 15. EXHIBITS AND FINANCIAL STATEMENT SCHEDULES
(@) (1) and (2)_Consolidated Financial Statements

The financial statements listed in the followingleéga which are included in our Annual Report to i@halders, are incorporated herein
by reference to the portions of this Annual Reporform 10-K filed as Exhibit 13 hereto.
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Annual

Report to
Shareholders
!Eage!
Consolidated Statements of Income for each oftiheetyears in the period ended January 31, 30
Consolidated Balance Sheets at January 31, 2008Q0% 31
Consolidated Statements of Sharehol' Equity for each of the three years in the periodeghJanuary 31, 20( 32
Consolidated Statements of Cash Flows for eacheoftiree years in the period ended January 31, 33
Notes to Consolidated Financial Stateme 34
Report of Independent Registered Public AccourfEing 48
Report of Independent Registered Public AccounfEimgn on Internal Control Over Financial Report 49
Managemer's Report to Our Shareholde 50

All schedules have been omitted because the rebjimfermation is not present or is not presentriroants sufficient to require submission of
the schedule, or because the information requg@aciuded in the financial statements, including notes thereto.

(3)Exhibits
The following documents are filed as exhibits tis fhorm 10-K:

3(a] Restated Certificate of Incorporation of the Compasincorporated herein by reference to Exhifi)3o the Annual
Report on Form 10-K of the Company for the yeareghdnuary 31, 1989 (which document may be fouddewiewed
in the SEC’s Public Reference Room at 100 F Stit,Room 1580, Washington, D.C. 20549, in thesftlegerein
relating to the Company, whose SEC file numberas N6991), the Certificate of Amendment to thetBesl Certificate
of Incorporation is incorporated herein by refeta Registration Statement on Form S-8 (File Nun33e43315) and
the Certificate of Amendment to the Restated Gedti€ of Incorporation is incorporated hereby Hgmence to the
Current Report on Form 8-K of the Company, datedust 11, 1999 (which document may be found ancevesd in the
SEC'’s Public Reference Room at 100 F Street, NBnRR9d580, Washington, D.C. 20549, in the files threrelating to

the Company, whose SEC file number is N-6991).

3(b) Amended and Restated Bylaws of the Company-arepocated herein by reference to Exhibit 3.1 toGuerent Report
on Form &K of the Company dated March 8, 201

4(a] Form of Indenture dated as of June 1, 1985, betwlee@ompany and Bank of New York, Trustee, (fotynBoatmen’s

Trust Company and Centerre Trust Company) is irmaied herein by reference to Exhibit 4(c) to Region Statemer
on Form &3 (File Number -97917).

4(b) Form of Indenture dated as of August 1, 1985, betwthe Company and Bank of New York, Trustee, (Btyn
Boatmen'’s Trust Company and Centerre Trust Compiariggorporated herein by reference to Exhibif 4¢c
Registration Statement on Forr-3 (File Number -99162).

4(c) Form of Amended and Restated Indenture, MortgadeDased of Trust, Assignment of Rents and Securgye@ment
dated as of December 1, 1986, among the First MatBank of Boston and James E. Mogavero, Ownestéas, Rewall
Corporation I, Estate for Years Holder, Rewal Cogpion 1, Remainderman, the Company and the Negtonal Bank
of Chicago and R.D. Manella, Indenture Trusteemderporated herein by reference to Exhibit 4(bRegistration
Statement on Form-3 (File Number 3-11394).

4(d) Form of Indenture dated as of July 15, 1990, betvike Company and Harris Trust and Savings Barustée, is
incorporated herein by reference to Exhibit 40 Registration Statement on Fori-3 (File Number 3-35710).

4(e; Indenture dated as of April 1, 1991, between thegany and J.P. Morgan Trust Company, National Aatioo, as

successor trustee to Bank One Trust Company, NAyesessor trustee to The First National Bank af&gjo, Trustee, |
incorporated herein by reference to Exhibit 4(aRemistration Statement on Forr-3 (File Number 3-51344).

4(f) First Supplemental Indenture dated as of Septe®hE992, to the Indenture dated as of April 1, 19%tween the
Company and J.P. Morgan Trust Company, Nationabéiation, as successor trustee to Bank One Trustpaay, NA,
as successor trustee to The First National Barhidago, Trustee, is incorporated herein by refegdn Exhibit 4(b) to
Registration Statement on Forr-3 (File Number 3-51344).
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4(9)

4(h)

4(i)

+10(a

+10(b

+10(c

+10(d

+10(e

+10(f)

+10(g

+10(h

+10(i)
+10())

+10(K)

Indenture dated as of July 5, 2001, between thegaomand J.P. Morgan Trust Company, National Asdioti, as
successor trustee to Bank One Trust Company, NiAc@porated by reference to Exhibit 4.1 to Regigin Statement
on Form &3 (File Number 33-64740).

Indenture dated as of December 11, 2002, betwee@dmpany and J.P. Morgan Trust Company, Natiosabgiation,
as successor trustee to Bank One Trust CompanyisNAGorporated by reference to Exhibit 4.5 to Regtion
Statement on Form-3 (File Number 33-101847).

Indenture dated as of July 19, 2005, between thegaoy and J.P. Morgan Trust Company, National Aaioo is
incorporated by reference to Exhibit 4.5 to Registn Statement on Forn-3 (File Number 33-126512)

Form of individual deferred compensation agreemisnitscorporated herein by reference to Exhibit}fd¢m the
Annual Report on Form 10-K of the Company, as aradntbr the fiscal year ended January 31, 1986¢fwtdbcument
may be found and reviewed in the SEC’s Public Refee Room at 100 F Street, NE, Room 1580, Washin@ta_.
20549, in the files therein relating to the Compasmlgose SEC file number is Nc-6991).

Wal-Mart Stores, Inc. Stock Option Plan of 1994isorporated herein by reference to Exhibit 4(clReygistration
Statement on Form-8 (File Number 3-55325).

Wal-Mart Stores, Inc. Officer Deferred Compensafidan as amended and restated effective March(®B 3
incorporated herein by reference to Exhibit 10(ght the Annual Report on Form 10-K of the Compamnthe fiscal
year ended January 31, 2004, filed on April 9, 2(

Wal-Mart Stores, Inc. Restricted Stock Plan is mpooated herein by reference to Exhibit 10(j) friva Annual Report
on Form 1-K of the Company for the fiscal year ended Jan@4ry1997, filed on April 21, 199

1996 Amendment to the Wal-Mart Stores, Inc. Stopki@ Plan of 1994 is incorporated herein by refeseto Exhibit
10(j) from the Annual Report on Form ¥X0ef the Company for the fiscal year ended Jan34ry1998, filed on April 25
1998.

1997 Amendment to the Wal-Mart Stores, Inc. Stopkiah Plan of 1994 is incorporated herein by refessto Exhibit
10(k) from the Annual Report on Form 10-K of then@jmany for the fiscal year ended January 31, 1988l 6n April
23, 1998

Wal-Mart Stores, Inc. Stock Incentive Plan of 1888amended through January 15, 2004 is incorpohetesin by
reference to Exhibit 10(k) to the Annual ReportFmrm 10K of the Company for the fiscal year ended JanB4ry2004
filed on April 9, 2004

Wal-Mart Stores, Inc. Management Incentive Plaarasnded and restated effective February 1, 20D8dsporated
herein by reference to Exhibit 10(l) to the AnnRa&lport on Form 10-K of the Company for the fiscgdyended January
31, 2004, filed on April 9, 200:

The Rules of the Asda Sharesave Plan 2000, as atidodie 4, 2004, are incorporated by referencehdE 10(m) to
the Annual Report on Form -K of the Company for the fiscal year ended Jan@4ry2005, filed on March 31, 20C

The Asda Colleague Share Ownership Plan 1999, aaded June 4, 2004, is incorporated by referenEatibit 10(n)
to the Annual Report on Form -K of the Company for the fiscal year ended Jan@4ry2005, filed on March 31, 20C

Retirement Agreement, dated January 22, 2005 battieeCompany and Thomas M. Coughlin is incorparate
reference to Exhibit 10.1 to the Current ReporForm ¢-K of the Company dated January 25, 2(
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+10(1)

+10(m’

+10(n

+10(0

+10(p;

+10(q’
+10(r)

+10(s’

+10(t)

+10(u;

+10(v)
+10(w)
+10(x)

+10(y)

Form of Notice of Non Qualified Stock Option Graas, amended January 3, 2005, is incorporated byerate to
Exhibit 10(p) to the Annual Report on Form 10-Ktleé Company for the fiscal year ended January @5 Zfiled on
March 31, 2005

Form of Notification of Restricted Stock Award afhdrms and Conditions of Award, as amended Jany&29@®, is
incorporated by reference to Exhibit 10(q) to thenAal Report on Form 10-K of the Company for tisedl year ended
January 31, 2005, filed on March 31, 20

Form of Notification of Stock Value Equivalent Aveeand Terms and Conditions of Award, is incorpatdig reference
to Exhibit 10(r) to the Annual Report on Form 1®Kthe Company for the fiscal year ended Januar28a5, filed on
March 31, 2005

Form of Post -Termination Agreement and Covenarittbl@€ompete with attached Schedule of Executiviic€f Who
Have Executed a Post-Termination Agreement and i@ouweNot to Compete, Together with Summary of Mater
Differences From Form of Agreement Filed is incagted by reference to Exhibit 10(0) from Amendmiaot 1 to the
Annual Report on Form -K of the Company for the fiscal year ended Jan@4ry2004, filed on August 26, 20C

Wal-Mart Stores, Inc. 2004 Associate Stock Purclidas, as amended and restated effective as oti&gbt, 2004, is
incorporated by reference to Exhibit 10(p) to thenAal Report on Form 10-K of the Company for tisedl year ended
January 31, 2005, filed on March 31, 20

Wal-Mart Stores, Inc. Stock Incentive Plan of 2085 amended January 1, 2005, is incorporated byerede to Exhibit
10.1 to the Current Report on For-K of the Company dated June 9, 20

Form of Wal-Mart Stores, Inc. Stock Incentive Pliotice of Non Qualified Stock Option Grant is imgorated by
reference to Exhibit 10.2 to the Current Reporfomm ¢-K of the Company dated June 9, 20

Form of Wal-Mart Stores, Inc. Stock Incentive PIRestrictive Stock Award, Notification of Award aférms and
Conditions of Award is incorporated by referenc&ihibit 10.3 to the Current Report on Form 8-Ktaf Company
dated June 9, 200

Form of Wal-Mart Stores, Inc. Stock Incentive PIBerformance Share Award, Notification of Award dmeatms and
Conditions of Award is incorporated by referenc&hibit 10.4 to the Current Report on Form 8-Ktaf Company
dated June 9, 200

Form of Wal-Mart Stores, Inc. Stock Incentive PIBerformance Based Restrictive Stock Award, Nattfan of Award
and Terms and Conditions of Award is incorporatgddference to Exhibit 10.1 to the Current Reporform 8-K of
the Company, dated September 28, 2

Amendment to form of Post-Termination Agreement @odenant Not to Compete Agreements is incorporayed
reference to Exhibit 10.1 to the Current ReporForm ¢-K of the Company, dated December 12, 2(

Amendment to form of Post-Termination Agreement @odenant Not to Compete Agreements is incorporayed
reference to Exhibit 10.2 to the Current ReporfFormm ¢-K of the Company dated December 12, 2(

Wal-Mart Stores, Inc. Supplemental Executive Ratgat Plan (As Amended Effective January 1, 200%)derporated
by reference to Exhibit 10.1 to the Current Reporform K of the Company dated March 7, 201

Wal-Mart Stores, Inc. Director Compensation Plamehded and Restated Effective January 1, 2005 [ferse
otherwise provided therein) is incorporated by merfiee to Exhibit 10.2 to the Current Report on F8¢ of the
Company dated March 7, 20(
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*%

*12 Ratio of Earnings to Fixed Charg:

*13  The Annual Report to Shareholders for the fiscalryading January 31, 2006. All information incagded by reference
inltems 1, 2,5, 6, 7, 7A, 8 and 9A of this Ann&aport on Form 10-K from the Annual Report to $hatders for the
fiscal year ended January 31, 2006 is filed with@ommission. The balance of this information i #nnual Report to
Shareholders is furnished to the Commission in @zowe with Item 601(13) of Regulatio-K.

*21 List of the Compar’s Significant Subsidiarie
*23  Consent of Independent Registered Public Accouriing.
*31.1 Chief Executive Officer Section 302 Certificatic
*31.2 Chief Financial Officer Section 302 Certificatic
**32.1 Chief Executive Officer Section 906 Certificatiol
**32.2 Chief Financial Officer Section 906 Certificatiol
Filed herewith as an Exhib

Furnished herewith as an Exhit
Management contracts and compensatory plans aanigamments required to be filed as exhibits pursieaitém 15(b) of this repor
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SIGNATURES

Pursuant to the requirements of Section 13 or 1&{the Securities Exchange Act of 1934, the regigthas duly caused this report to
be signed on its behalf by the undersigned, théoedmly authorized.

Wal-Mart Stores, Inc.

DATE: March 29, 2006 By /s/ H. Lee Scott, J
H. Lee Scott, Ji
President and Chief
Executive Officel

Pursuant to the requirements of the Securities &xgh Act of 1934, this report has been signed bbélpthe following persons on
behalf of the registrant and in the capacities@mthe dates indicated:

DATE: March 29, 2006 By /s/ H. Lee Scott, J
H. Lee Scott, Jr.
President and Chief
Executive Officer and Directc

DATE: March 29, 2006 By /s/ S. Robson Walto
S. Robson Walton
Chairman of the Board and Direc!

DATE: March 29, 2006 By /s/ David D. Glas:
David D. Glass
Chairman of the Executive Committee
of the Board, and Directc

DATE: March 29, 2006 By /s/ Thomas M. Schoew
Thomas M. Schoewe
Executive Vice President and
Chief Financial Officer
(Principal Financial Officer

DATE: March 29, 2006 By /s/ Charles M. Holley, J
Charles M. Holley, Jr.
Senior Vice President, Finance
(Principal Accounting Officer

DATE: March 29, 2006 By /s/ James W. Breyt

James W. Breyer
Director

DATE: March 29, 2006 By /s/ M. Michele Burn:
M. Michele Burns
Director

DATE: March 29, 2006 By /s/ Douglas N. Dal
Douglas N. Daft
Director

DATE: March 29, 2006 By /s/ Roland A. Hernande
Roland A. Hernandez
Director
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EXHIBIT 12

RATIO OF EARNINGS TO FIXED CHARGES
(amounts in millions, except ratios)

Fiscal Year
2006 2005 2004 2003 2002

Income from continuing operations before income $17,35¢ $16,10¢ $14,197 $12,36¢ $10,39¢
Capitalized interes (157) (120 (1449 (124 (130
Minority interest (329 (249) (214 (199 (189
Adjusted income from continuing operations beforeime taxe 16,871 15,73¢ 13,83t 12,05 10,08:
Fixed charges

Interest* 1,60z 1,332 1,157 1,191 1,491
Interest component of re 32¢ 31¢ 30¢€ 31€ 28¢
Total fixed charge 1,931 1,651 1,462 1,50¢ 1,78(
Income from continuing operations before incomeaand fixed charge $18,80¢ $17,387 $15,29¢ $13,56( $11,86:

Ratio of Earnings to Fixed Charges 9.7x 10.5» 10.5» 9.0x 6.7x

* Includes interest on debt and capital leases, &atidn of debt issuance costs and capitalizedeste

Certain reclassifications have been made to peaods to conform to the current period presentatio addition, the impact of McLane
Company, Inc. as a discontinued operation has texaaved for all periods presented.



Exhibit 13

Eleven-Year Financial Summary

WAL-MART
(Dollar amounts in millions except per share data)
Fiscal Year Ended January 31, 2006 2005 2004
Operating Results
Net sales $312,42° $285,22: $256,32¢
Net sales increas 9.5% 11.5% 11.6%
Comparative store sales increase in the Unite@Stat 3% 3% 4%
Cost of sale: $240,39: $219,79: $198,74°
Operating, selling, general and administrative espe 56,73: 51,24¢ 44,90¢
Interest expense, n 1,172 98¢ 832
Effective tax rate 33.2% 34.7% 36.1%
Income from continuing operatiol $ 11,23 $ 10,267 $ 8,861
Net income 11,23: 10,267 9,05¢
Per share of common stoc
Income from continuing operations, dilut $ 2.6¢ $ 241 $ 2.0
Net income, diluter 2.6¢ 2.41 2.07
Dividends 0.6(C 0.5z 0.3¢
Financial Position
Current assets of continuing operatit $ 43,82« $ 38,85« $ 34,42:
Inventories 32,19: 29,76: 26,61:
Property, equipment and capital lease asset: 79,29( 68,11¢ 59,02¢
Total assets of continuing operatic 138,18 120,15- 105,40!
Current liabilities of continuing operatio 48,82t 43,18: 37,84(
Long-term debi 26,42¢ 20,08 17,10:
Long-term obligations under capital leas 3,74 3,171 2,997
Shareholder equity 53,17: 49,39¢ 43,62¢
Financial Ratios
Current ratic 0. 0.6 0.6
Return on asset3 8.9% 9.2% 9.2%
Return on shareholders’ equiy 22.5% 22.€% 21.5%
Other Year-End Data
Discount stores in the United Sta 1,20¢ 1,35¢ 1,47¢
Supercenters in the United Sta 1,98( 1,71 1,471
SAM’S CLUBs in the United Stat: 567 551 53¢
Neighborhood Markets in the United Sta 10C 85 64
Units outside the United Stat 2,28 1,58 1,35t

@  Comparative store sales are considered to be s#ls®res that were open as of February 1 of thergiscal year and have not been
expanded or relocated since that de

@  Income from continuing operations before minoritierest divided by average total ass

® Income from continuing operations before minonitierest divided by average sharehol¢ equity.

Financial information for all years has been restab reflect the sale of McLane Company, Inc. (dee”) that occurred in fiscal 2004.
McLane is presented as a discontinued operatidryedlrs have been restated for the fiscal 2004 taalopf the expense recognition
provisions of Statement of Financial Accountingri8i@rds No. 123, “Accounting and Disclosure of StBased Compensation.” In fiscal
2005, we adopted Statement of Financial Accouriitamdards No. 123R, “Share-Based Paymaevttjth did not result in a material impac
our financial statements.

In fiscal 2003, the Company adopted Financial Actimg Standards Board Statement No. 142, “Goodwitl Other Intangible Assets.” In
years prior to adoption, the Company recorded arativn expense related to goodw
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2003

$229,61t¢
12.€%
5%
$178,29¢
39,98:
927
35.2%
$ 7,81¢
7,95¢

$ 1.7¢
1.7¢
0.3C

$ 29,54!
24,40
51,37«
92,90(
32,22¢
16,591

3,00(
39,46!

0.8
9.2%
20.9%

1,56¢
1,25¢
52¢
49
1,272

2002

$204,01:
12.£%
6%
$159,09°
35,141
1,18¢
36.2%
$ 6,44¢
6,59z

$ 1.4
1.47
0.2¢

$ 26,61¢
22,05:
45,24¢
81,54¢
26,79¢
15,67¢
3,04¢
35,19:

1.0
8.4%
19.4%

1,641
1,06¢
50C
31
1,154

2001

$180,78
15.7%
5%
$140,72(
30,82:
1,19¢
36.5%
$ 6,08i
6,23¢

$ 1.3¢
AL
0.2¢

$ 25,34«
20,981
40,46:
76,23
28,36¢
12,48¢

3,152
31,401

0.6
8.6%
21.52%

1,73¢
88¢
47¢
19
1,05¢

2000

$156,24¢
19.7%
8%
$121,82!
26,02t
84(
36.6%
$ 5,39
5,32¢

$ 121
1.1¢
0.2C

$ 23,47¢
19,29¢
35,53¢
68,98
25,52¢
13,65:
3,00
25,87¢

0.8
9.8%
22.%

1,801
721
462

7
991

1999

$130,52:
16.5%
9%
$102,49(
21,77¢
59¢
37.4%
$ 4,24(
4,39

$ 0.9t
0.9¢
0.1¢

$ 20,06¢
16,36
25,60(
48,51
16,15¢
6,881
2,691
21,14

1.2
9.5%
21.4%

1,86¢
564
451
4
703

1998

$112,00!
12.4%
6%
$ 88,16
18,83:
71€
37.(%
$ 3,42¢
3,504

$ 0.7¢
0.77
0.14

$ 18,58¢
16,00¢
23,231
44,22
13,93(
7,16¢
2,48(
18,51¢

13
8.5%
19.2%

1,921
441
44%

58¢

1997

$99,62°
11.%
5%

$78,89'

16,43’

807
36.8%

$ 2,97¢

3,04:

$ 0.6f
0.6¢
0.11

$17,38¢
15,55¢
19,93¢
38,57
10,43:
7,68¢
2,30¢
17,15:

1.7
8.C%
18.7%

1,96(
344
43¢

314

The consolidation of The Seiyu, Ltd., had a siguaifit impact on the fiscal 2006 financial positioncaints in this summary. The acquisitiot
the ASDA Group PLC and the Company’s related defitdnce had a significant impact on the fiscal 2080unts in this summary.

Years prior to 1998 have not been restated foetfexts of the change in accounting method for SBMILUB membership revenue
recognition as the effects of this change wouldhaste a material impact on this summary. The cutivel&ffect for this accounting change
recorded in fiscal 2000 amounted to $198 milliohafeax.

Certain reclassifications have been made to pgoods to conform to current presentations.
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Management’s Discussion and Analysis of
Results of Operations and Financial Condition

WAL-MART
Overview

Wal-Mart Stores, Inc. (“Wal-Mart” or the “Companyi§ a global retailer committed to improving tharstard of living for our customers
throughout the world. We earn the trust of our cosdrs every day by providing a broad assortmeguafity merchandise and services at
every day low prices (“EDLP'\hile fostering a culture that rewards and embracesial respect, integrity and diversity. EDLP ig pricing
philosophy under which we price items at a low @ewvery day so that our customers trust that doepwill not change erratically under
frequent promotional activity. Our focus for SAMCG.UB is to provide exceptional value on brand-namerchandise at “members only”
prices for both business and personal use. Infenaly, we operate with similar philosophies. Giscal year ends on January 31.

We intend for this discussion to provide the reasdi¢h information that will assist in understandiogr financial statements, the changes in
certain key items in those financial statementmfg@ar to year, and the primary factors that actalifor those changes, as well as how
certain accounting principles affect our finanatdtements. The discussion also provides informatimut the financial results of the various
segments of our business to provide a better utadelimg of how those segments and their resulectfhe financial condition and results of
operations of the Company as a whole. This disonssfiould be read in conjunction with our finansi@tements and accompanying notes as
of January 31, 2006, and the year then ended.

Throughout this Management’s Discussion and AnalgéResults of Operations and Financial Conditiea discuss segment operating
income and comparative store sales. Segment opgiiatome refers to income from continuing operaibefore net interest expense,
income taxes and minority interest. Segment opegaticome does not include unallocated corporaggtemad. Comparative store sales is a
measure which indicates the performance of outiegistores by measuring the growth in sales fehsiores for a particular period over the
corresponding period in the prior year. For fis2@D6 and prior years, we considered comparative stes to be sales at stores that were
open as of February 1st of the prior fiscal yeat laad not been expanded or relocated since that Stdres that were expanded or relocated
during that period are not included in the caldalatComparative store sales is also referred ts@me-store’sales by others within the ret
industry. The method of calculating comparativeestales varies across the retail industry. Asaltieour calculation of comparative store
sales is not necessarily comparable to similatlgdimeasures reported by other companies. Begjrinifiscal 2007, we changed our method
of calculating comparative store sales. These adsmage described in our Current Report on FormtBalKwe furnished to the SEC on
February 2, 2006.

On May 23, 2003, we consummated the sale of MclGarapany, Inc. (“McLane”), one of our whollywned subsidiaries, for $1.5 billion.
a result of this sale, we classified McLane assadlitinued operation in the financial statementdisgsal 2004. McLane’s external sales prior
to the divestiture were $4.3 billion in fiscal 2004cLane continues to be a supplier to the Company.

Operations
Our operations are comprised of three business esggmiVal-Mart Stores, SAM’S CLUB and Internatianal

Our Wal-Mart Stores segment is the largest segofemtir business, accounting for approximately 67#%ur fiscal 2006 net sales. This
segment consists of three traditional retail fosnatl of which are located in the United States] Wal-Mart’s online retail format,
Walmart.com. Our traditional Wal-Mart Stores refaiimats include:

e Supercenters, which average approximately 187,§0@ars feet in size and offer a wide assortmentofgal merchandise and a
full-line supermarket

» Discount stores, which average approximately 102gdfuare feet in size and offer a wide assortmiegéeral merchandise and a
limited assortment of food products; &

* Neighborhood Markets, which average approximat2lp@d0 square feet in size and offer a-line supermarket and a limited
assortment of general merchand

Our SAM’S CLUB segment consists of membership wauske clubs in the United States and the segmemiitseoretail format,
samsclub.com. SAM’'S CLUB accounted for approximated. 7% of our fiscal 2006 sales. Our SAM’S CLUBghe United States average
approximately 129,000 square feet in size.

As of January 31, 2006, our International operatioere located in nine countries and Puerto Rigerhationally, we generated
approximately 20.1% of our fiscal 2006 sales. Qigtshe United States, we operate several difféoemtats of retail stores and restaurants,
including supercenters, discount stores and SAM.8Bs. Additionally, at January 31, 2006, we ownaduaconsolidated 33.3% minority
interest in Central American Retail Holding Comp@t§ARHCOQ"), a retailer operating in five Central American caigd. In February 200
we acquired a controlling interest in CARHCO.

The Retail Industry

We operate in the highly competitive retail indystr both the United States and abroad. We faomgtsales competition from other
discount, department, drug, variety and speciatises and supermarkets, many of which are natidmghs. Additionally, we compete with a
number of companies for prime retail site locatjaswell as in attracting and retaining qualitypéogees (“associates”). We, along with
other retail companies, are influenced by a numbéaictors including, but not limited to: cost ada@ds, consumer debt levels, economic
conditions, interest rates, customer preferengaplayment, labor costs, inflation, currency exchafigctuations, fuel prices, weather
patterns and insurance costs. Our &S CLUB segment faces strong sales competition fstivar wholesale club operators, as well as ¢



retailers. Further information on risks to our C@np can be located in Item 1A, Risk Factors, inAomual Report on Form 10-K for the
year ended January 31, 20
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Management’s Discussion and Analysis of
Results of Operations and Financial Condition

WAL-MART
Key Items in Fiscal 200!
Significant financial items during fiscal 2006 indk:

Net sales increased 9.5% from fiscal 2005 to $3bRlién in fiscal 2006, and net income increaseP® to $11.2 billion. Foreig
currency exchange rates favorably impacted sal@®parating income by $1.5 billion and $64 millioespectively, in fiscal 200!

Net cash provided by operating activities was $billtbn for fiscal 2006. During fiscal 2006, wemarchased $3.6 billion of ol
common stock under our share repurchase prograrpaddlividends of $2.5 billion. Additionally dugrfiscal 2006, we issued
$7.7 billion in lon¢-term debt, repaid $2.7 billion of lo-term debt and funded a net decrease in commegedrpf $704 million

Total assets increased 15.0%, to $138.2 billiakeatiary 31, 2006, when compared to January 31, Z0@%hg fiscal 2006, we
made $14.6 billion of capital expenditures whichswa increase of 13.0% over capital expenditur&idaf9 billion in fiscal 2005.

When compared to fiscal 2005, our Wal-Mart Stoegggent experienced an 8.2% increase in operatoagria and a 9.4% increase
in net sales in fiscal 200

SAM’S CLUB'’s continued focus on our business membieriped drive an 8.2% increase in operating incoma 7.2% increase in
net sales when comparing fiscal 2006 with fiscdl=!

Our International segment generated a net salesgarating income increase of 11.4% compared ¢alfizd005.

Company Performance Measures
Management uses a number of metrics to assesothpaby’s performance. The following are the moegfirently used metrics:

Comparative store sales is a measure which indicheeperformance of our existing stores by meaguhie growth in sales for
such stores for a particular period over the cpweding period in the prior year. Our Wal-Mart @®segment’s comparative store
sales were 3.0% for fiscal 2006 versus 2.9% faafi005. Our SAM’S CLUB segment’s comparative cdaltes were 5.0% in
fiscal 2006 versus 5.8% in fiscal 20(

Operating income growth greater than net sales tijrbas long been a measure of success for usidéat 2006, our operating
income increased by 8.4% when compared to fisdab 2@hile net sales increased by 9.5% over the smried. Our SAM’'S
CLUB segment met this target; however, the Wal-Madres segment fell short of the target, whileltiternational segment grew
operating income at the same rate as net ¢

Inventory growth at a rate less than that of nktssis a key measure of our efficiency. However,inareased purchases of
imported merchandise and recent acquisition agtimipact this measure. Total inventories at JanGary2006, were up 8.2% over
levels at January 31, 2005, and net sales were5dp @hen comparing fiscal 2006 with fiscal 2005 pAgximately 150 basis poin
of the fiscal 2006 increase in inventory was frartreased levels of imported merchandise, whichiesaear longer lead time, and an
additional 170 basis points was from the consdbdedf The Seiyu, Ltd. and the purchase of Sonatribi¢céo Brasil S.A.

With an asset base as large as ours, we are foonssshtinuing to make certain our assets are todu It is important for us to
sustain our return on assets. Return on asse#diiged as income from continuing operations befoigority interest divided by
average total assets. Return on assets for fif€#, 2005 and 2004 was 8.9%, 9.3% and 9.2%, ra@gplyctReturn on assets in
fiscal 2006 was impacted lacquisition activity in the fourth quarte

Results of Operations
The Company and each of its operating segmentadiashles (in millions), as follows:

2006 2005 2004
Percent Percent percen Percer
Percen

Fiscal Year Ended January 31, Net sales  of total increase Net sales  of total increas Net sales  of total
Wal-Mart Stores $209,91( 67.2% 9.4% $191,82t 67.2% 10.1% $174,22( 68.(%
SAM’'S CLUB 39,79¢ 12.1% 7.2% 37,11¢ 13.(% 7.5% 34,537 13.5%
International 62,71¢ 20.1% 11.4% 56,277 19.7% 18.2% 4757, 18.5%
Total net sale $312,42° 100.(% 9.5% $285,22: 100.(% 11.2% $256,32¢ 100.(%

Our total net sales increased by 9.5% and 11.3f$dal 2006 and 2005 when compared to the previsual year. Those increases resulted
from our expansion programs and comparative st@lessncreases in the United States. Comparative stles increased 3.4% in fiscal 2006
and 3.3% in fiscal 2005. As we continue to add staves in the United States, we do so with an wtaeding that additional stores may take
sales away from existing units. We estimate thatpgarative store sales in fiscal 2006, 2005 and 20€4 negatively impacted by the
opening of new stores by approximately 1% per ya&r.expect that this effect of opening new storesa@mparable store sales will continue
during fiscal 2007 at a similar rate.
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During fiscal 2006 and 2005, foreign currency exderates had a $1.5 billion and $3.2 billion false impact, respectively, on the
International segment’s net sales, causing anasere the International segment’s net sales asaeptage of total net sales relative to the
Wal-Mart Stores and SAM’'S CLUB segments. Additidpathe decrease in the SAM’S CLUB segment’s nédssas a percent of total
Company sales in fiscal 2006 and 2005 when comparttk previous fiscal years resulted from theamapid development of new stores in
the International and Wal-Mart Stores segments tharBAM’S CLUB segment. We expect this trend tottwe for the foreseeable future.

Our total gross profit as a percentage of net gales“gross margin”) was 23.1%, 22.9% and 22.5%sical 2006, 2005 and 2004,
respectively. Our Wal-Mart Stores and Internatigement sales yield higher gross margins thasai’'S CLUB segment. Accordingly,
the greater increases in net sales for the Wal-Btantes and International segments in fiscal 2052005 had a favorable impact on the
Company’s total gross margin.

Operating, selling, general and administrative esps (“operating expenses”) as a percentage chiet were 18.2%, 17.9% and 17.5% for
fiscal 2006, 2005 and 2004, respectively. The iasean operating expenses as a percentage oh&dtahles was primarily due to a faster rate
of growth in operating expenses in our Wal-Martr&cand International segments, which have higperating expenses as a percentage of
segment net sales than our SAM’S CLUB segment. &jper expenses in fiscal 2006 were higher as aep&age of net sales because of
increases in utilities, maintenance and repairsaaivertising. Increases in these expenses in 26 were partially offset by reduced
payroll costs as a percentage of net sales. Opgratipenses in fiscal 2005 were impacted by the M#&t Stores and SAM’'S CLUB
segments’ implementation of a new job classificatod pay structure for hourly field associatethéUnited States. The job classification
and pay structure, which was implemented in thersgcjuarter of fiscal 2005, was designed to helmtaa internal equity and external
competitiveness.

Operating expenses in fiscal 2004 were impactetthéyadoption of Emerging Issues Task Force IssuéRd 6, “Accounting by a Reseller
for Cash Consideration Received from a Vendor” TIEED2-16"). The adoption of EITF 02-16 resultechimafter-tax reduction in fiscal 2004
net income of approximately $140 million.

Interest, net, as a percentage of net sales iremtdeam fiscal 2004 through fiscal 2006. The inseewas due to higher borrowing levels and
higher interest rates during the period from fi2@04 through fiscal 2006. The $186-million incre@sinterest, net, in fiscal 2006 consisted
of a $221-million increase due to higher borrowliegels and $99 million due to higher interest rapestially offset by a benefit from refund
of IRS interest paid, reversal of interest on inedlax accruals for prior years, and reduced levels

of interest on fiscal 2006 income tax accruals. $h&4-million increase in interest, net, in fis2@05 consisted of a $13Ailion increase du

to higher borrowing levels, a $26-million decredse to changing interest rates and a $41-milliengase in interest on income tax accruals.

Our effective income tax rates for fiscal 2006, 2@0d 2004 were 33.4%, 34.7% and 36.1%, respegtiVhk fiscal 2006 rate was less than
the fiscal 2005 rate due primarily to adjustmentdéferred income taxes and resolutions of ceféalaral and state tax contingencies. The
fiscal 2005 rate was less than the fiscal 2004dateto the October 2004 passage of the Workinglesntax-Relief Act of 2004, which
retroactively extended the work opportunity taxditréor fiscal 2005. In addition, the fiscal 200#eztive tax rate was impacted by an incre
in the deferred tax asset valuation allowancera@sat of tax legislation in Germany. This legiglatrequired us to reevaluate the
recoverability of deferred tax assets in Germaeguyiting in a $150 million

increase in the fiscal 2004 provision for incomest&a

In fiscal 2006, we earned net income of $11.2daillia 9.4% increase over fiscal 2005. In fiscal®2@@ earned income from continuing
operations of $10.3 billion, a 15.9% increase digeal 2004. Net income in fiscal 2005 increasedt¥3from fiscal 2004 largely as a resul
the increase in income from continuing operatioascdbed above, net of the $193 million providemirfrthe discontinued operations and sale
of McLane in fiscal 2004.

Wal-Mart Stores Segment

Segment Net Sales Incre

Segment Operating Segment Operating Income Operating Income as a

Fiscal Year from Prior Fiscal Yea Income (in millions Increase from Prior Fiscal Ye Percentage of Segment Si
2006 9.4% $15,324 8.2% 7.3%
2005 10.1% 14,163 9.7% 7.4%
2004 10.9% 12,916 9.1% 7.4%

The segment net sales increases in fiscal 2006israd 2005 from the prior fiscal years resulteahfrcomparative store sales increases of
3.0% in fiscal 2006 and 2.9% in fiscal 2005, iniddd to our expansion program. Market developnstrategies in fiscal 2006 continued to
put pressures on comparative stores sales incraasesw stores were opened within the trade areatablished stores. We have developed
several initiatives to help mitigate this pressamel to grow comparable store sales throdmgitoming more relevant to the customer by
creating a better store shopping experience, asaitimprovement in product assort ment and an aggre store upgrade program to be
instituted over the next 18 months.
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Management’s Discussion and Analysis of
Results of Operations and Financial Condition

WAL-MART

Our expansion programs consist of opening new ucaisverting discount stores to supercenters, adilmas that result in more square
footage, as well as expansions of existing st@egment expansion during fiscal 2006 included renimg of 24 discount stores, 15
Neighborhood Markets and 267 supercenters (inctutlie conversion and/or relocation of 166 existiiggount stores into supercente

Two discount stores closed in fiscal 2006. Duriisgdl 2006, our total expansion program added aqupiately 39 million of store square
footage, an 8.6% increase. Segment expansion diistej 2005 included the opening of 36 discouates, 21 Neighborhood Markets and
242 supercenters (including the conversion an@forcation of 159 existing discount stores into sopeters). Two discount stores closed in
fiscal 2005. During fiscal 2005, our total expamspzogram added approximately 36 million of stajeare footage, an 8.6% increase.

Fiscal 2006 segment operating income was down @4 %percentage of segment net sales. This desveagdriven by a 4 basis point

decline in gross margin and an 8 basis point ireéa operating expenses, partially offset by ghslincrease in other income as a percentage
of segment net sales. This gross margin decreaseffscal 2005 can be attributed to the continueddase in sales of our lower-margin food
items as a percentage of total segment net sidagy transportation costs, and the unfavorableaichpf an adjustment to our product
warranty liabilities in fiscal 2006. The segmerdjserating expenses as a percentage of segmeralegirsfiscal 2006 were higher than fiscal
2005 primarily due to expense pressures fromiesliand advertising costs.

While our fiscal 2005 segment operating income psraentage of segment net sales was unchangedif@ah2004, segment gross margin
and operating expenses as a percentage of segeiesaties were each up 0.4% for the year. Our gnaesgin improvement in fiscal 2005 can
be primarily attributed to our global sourcing effand reductions in markdowns and shrinkage aeeptage of segment net sales for fiscal
2005 when compared to fiscal 2004. The segmentsating expenses in fiscal 2005 as a percentagegufient net sales were higher than
fiscal 2004 primarily due to expense pressures fassociate wages and accident costs. Wages pyriramieased due to our new job
classification and pay structure, which was impletaed in the second quarter of fiscal 2005.

SAM'S CLUB Segment

Segment Net Sales Incre

Segment Operating Segment Operating Income Operating Income as a

Fiscal Year from Prior Fiscal Year Income (in millions Increase from Prior Fiscal Ye Percentage of Segment Si
2006 7.2% $1,385 8.2% 3,5%
2005 7.5% 1,280 13.7% 3.4%
2004 8.9% 1,126 10.1% 3.3%

Growth in net sales for the SAM’S CLUB segmentigtél 2006 and fiscal 2005 resulted from compaeatiub sales increases of 5.0% in
fiscal 2006 and 5.8% in fiscal 2005, along with eMpansion program. Comparative club sales inlfd@@6 increased at a slower rate than in
fiscal 2005 primarily due to lower growth ratesciertain fresh and hardline categories. The imp&fitad sales contributed 130 basis points
and 121 basis points to fiscal 2006 and 2005 coatiparclub sales, respectively. We believe thateaigr focus on providing a quality atub
experience for our members will improve overalksaincluding sales in these categories. Segmgainsion consisted of the opening of 17
new clubs in fiscal 2006 and 13 clubs in fiscal 200ne club closed in fiscal 2006. Our total exp@amgrogram added approximately 3
million of additional club square footage, or 3.8#fiscal 2006 and approximately 3 million, or %yof additional club square footage in
fiscal 2005.

Segment operating income as a percentage of segraesdles increased slightly in fiscal 2006 whemgared to fiscal 2005. The increase
was due to an improvement in operating expensestgd income as a percentage of segment net palemlly offset by a slight decrease in
gross margin as a percentage of segment net €glesating expenses as a percentage of segmeralegirmproved primarily due to lower
wage and accident costs in fiscal 2006 when condparéiscal 2005, partially offset by the impactin€reased utility costs. The increase in
other income as a percentage of segment net sakepnimarily the result of income recognized froighler membership sales in fiscal 2006.
Gross margin as a percentage of net sales decrdased strong sales in certain lower margin caiegpincluding fuel and tobacco, during
fiscal 2006.

Segment operating income as a percentage of segreesdles increased slightly in fiscal 2005 whemjgared to fiscal 2004 due to an
improvement in gross margin, partially offset byiatrease in operating expenses as a percentaggufent net sales and the impact of the
adoption of EITF 02-16 in fiscal 2004. The improwarhin gross margin was primarily a result of sgyeales in higher margin categories.
Operating expenses as a percentage of segmeralegirecreased due to higher wage costs resutiimg dur new job classification and pay
structure, which was implemented in the secondtquaf fiscal 2005. The adoption of EITF 02-16 fe=tiin a decrease to the segment’s
operating income in fiscal 2004 of $44 million.
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International Segmen

Segment Net Sales Incre Segment Operating Segment Operating Income Operating income as a

Fiscal Year from Prior Fiscal Yea Income (in millions Increase from Prior Fiscal Ye Percentage of Segment Si
2006 11.4% $3,330 11.4% 5.3%
2005 18.3% 2,988 26.1% 5.3%
2004 16.6% 2,370 18.6% 5.0%

At January 31, 2006, our International segment eeasprised of wholly-owned operations in ArgentiBaazil, Canada, Germany, South
Korea, Puerto Rico and the United Kingdom, the afien of joint ventures in China and the operatiohmajority-owned subsidiaries in
Japan and Mexico.

The fiscal 2006 increase in the International segtaaet sales primarily resulted from improved i@ieg execution, our international
expansion program and the impact of changes ingioreurrency exchange rates. In fiscal 2006, therirational segment opened 698 units,
net of relocations and closings, which added 5#anil or 39.2%, of additional unit square footaghis includes the acquisition of Sonae
Distribuic&o Brasil S.A., (“Sonae”) in Southern Bitawhich added 139 stores and 11 million squast fn December 2005, and the
consolidation of The Seiyu, Ltd. in Japan, whicded 398 stores and 29 million square feet in Deezr@b05. Additionally, the impact of
changes in foreign currency exchange rates favwpibdcted the translation of International segreates into U.S. dollars by an aggregat
$1.5 billion in fiscal 2006.

The fiscal 2005 increase in the International segiaaet sales primarily resulted from improved m@bieg execution, our international
expansion program and the impact of foreign cuyexchange rate changes. In fiscal 2005, the Ilatemal segment opened 232 units, ni
relocations and closings, which added 18 millian]®.6%, of additional unit square footage. Thidudes the acquisition of Bompreco S.A.
Supermercados do Nordeste in Brazil, which add@&dsidres and approximately 8 million square fedtabruary 2004. Additionally, the
impact of changes in foreign currency exchangesri@eorably affected the translation of Internadilbsegment sales into U.S. dollars by an
aggregate of $3.2 billion in fiscal 2005.

Fiscal 2006 sales at our United Kingdom subsidia§DA, were 42.7% of the International segmentsades. Sales for ASDA included in
our consolidated income statement during fiscab2@005, and 2004 were $26.8 billion, $26.0 billiand $21.7 billion, respectively.

While fiscal 2006 International segment operatimgpime as a percentage of segment net sales waangschfrom fiscal 2005, segment gr
margin was up 0.5%. This improvement in segmenggmargin was offset by an increase in operatipgmeses and a decrease in other
income, both as a percentage of segment net Jddednternational segment’s improvement in grosegimas primarily due to a favorable
shift in the mix of products sold toward generakroh@ndise categories which carry a higher mardgire @0.3% increase in operating expenses
was driven primarily by increased advertising,itytiand insurance expenditures. Other income dedlih2% in fiscal 2006 primarily due to a
reduction in current year rental income in Canatthapayroll tax recovery in Mexico in fiscal 20B&scal 2006 operating income includes a
favorable impact of $64 million from changes indign currency exchange rates.

The fiscal 2005 increase in segment operating ikcasa percentage of segment net sales comparefisedl 2004 resulted primarily fromr
0.3% improvement in gross margin. The improvemergross margin was due to a favorable shift inntide of products sold toward general
merchandise categories. Fiscal 2005 operating irdagiudes a favorable impact of $150 million frelranges in foreign currency exchange
rates.

Future financial results for our foreign operatiaosild be affected by factors such as changes@igio currency exchange rates, weak
economic conditions, changes in tax law and govemmegulations in the foreign markets in whichaperate.

Liquidity and Capital Resources
Overview

Cash flows provided by operating activities supgdywith a significant source of liquidity. Our ca#tws from operating activities were $1
billion in fiscal 2006 compared with $15.0 billiém fiscal 2005. The increase in cash flows providgaperating activities was primarily
attributable to improved income from operations angroved inventory management resulting in accopatyable growing at a faster rate
than inventory.

Our cash flows from operating activities of contimgioperations were $15.0 billion in fiscal 2006impared with $15.9 billion in fiscal 2004.
This decrease was primarily attributable to diffexes in the timing of payroll, income and othees)supplier payments and the timing of
collection of receivables in fiscal 2005 comparathviscal 2004.

In fiscal 2006, we paid dividends of $2.5 billionade $14.6 billion in capital expenditures, paicc#dllion to repurchase shares of our
common stock, received $7.7 billion from the issteaof long-term debt, repaid $2.7 billion of loreg#h debt and repaid $704 million of
commercial paper (net of issuances).

Working Capital

Current liabilities exceeded current assets atakgril, 2006, by $5.0 billion, an increase of $&#lion from January 31, 2005. Our ratio of
current assets to current liabilities was 0.9 & January 31, 2006 and 2005. At January 31, 2086ad total assets of $138.2 billion
compared with total assets of $120.2 billion atudap 31, 2005.
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Company Share Repurchase Program

From time to time, we repurchase shares of our comshock under a $10.0 billion share repurchasgrpro authorized by our Board of
Directors in September 2004. During the first lwdlfiscal 2006, we repurchased $3.6 billion of glsaunder this repurchase program. No
shares of our common stock were repurchased uhidgpriogram in the third or fourth quarters of &s2006. During fiscal 2005, we
repurchased $4.5 billion of shares under the ctiaed past authorizations. At January 31, 2006raqdmately $6.1 billion of additional
shares may be repurchased under the current azation.

There is no expiration date for or other restrittioniting the period over which we can make ouasrghrepurchases under the program, which
will expire only when and if we have repurchase@.9Dbillion of our shares under the program. Unitlerprogram, repurchased shares are
constructively retired and returned to unissuetlistaVe consider several factors in determiningmtoemake share repurchases, including
among other things, our current cash needs, tleatbur debt to our total capitalization, our tosborrowings, and the market price of the
stock.

Common Stock Dividends

We paid dividends totaling approximately $2.5 bitlior $0.60 per share in fiscal 2006. The dividguaid in fiscal 2006 represent a 15.4%
increase over fiscal 2005. The fiscal 2005 divideh#0.52 per share represented a 44.4% increasedfiswal 2004. We have increased our
dividend every year since the first dividend waslaed in March 1974.

On March 2, 2006, the CompasyBoard of Directors approved an increase in andivalends to $0.67 per share. The annual divideifidbe
paid in four quarterly installments on April 3, Z)Q@une 5, 2006, September 5, 2006, and Janu2@0Z,to holders of record on
March 17, May 19, August 18 and December 15, 288pectively.

Contractual Obligations and Other Commercial Commients

The following table sets forth certain informatiooncerning our obligations and commitments to n@ksractual future payments, such as
debt and lease agreements, and contingent comnigmen

Payments due during fiscal years ending January 31,

(In millions) Total 2007 2008200¢ 20102011 Thereafter
Recorded Contractual Obligatio
Long-term debr $31,02¢ $ 459 $ 6,17¢ $ 7,51¢ $12,73¢
Commercial pape 3,75¢ 3,75¢ — — —
Capital lease obligatior 6,38( 592 1,13¢ 1,04( 3,61(
Unrecorded Contractual Obligatior
Non-cancelable operating leas 9,68: 797 1,461 1,22( 6,20¢
Interest on lon-term debt 14,82 1,41¢ 2,37¢ 1,84¢ 9,18
Undrawn lines of cred 5,29¢ 5,29¢ — — —
Trade letters of cred 2,59 2,59: — — —
Standby letters of crec 2,80( 2,80( — — —
Purchase obligatior 19,87 10,51¢ 9,02: 21¢ 112
Total commercial commitmen $96,22¢ $32,36¢ $20,17: $11,84: $31,84«

Purchase obligations include all legally bindingnitacts such as firm commitments for inventory pases, utility purchases, as well as
commitments to make capital expenditures, softaarpiisition/license commitments and legally bindéegvice contracts. Purchase orders
for the purchase of inventory and other servicesnat included in the table above. Purchase orépresent authorizations to purchase rather
than binding agreements. For the purposes ofdhig t contractual obligations for purchase of gomdservices are defined as agreements
are enforceable and legally binding and that spedifsignificant terms, including: fixed or minimuquantities to be purchased; fixed,
minimum or variable price provisions; and the apprate timing of the transaction. Our purchase w@ee based on our current inventory
needs and are fulfilled by our suppliers within shione periods. We also enter into contracts faisourced services; however, the obligat
under these contracts are not significant and dinéracts generally contain clauses allowing forcedlation without significant penalty.

The expected timing for payment of the obligatigscdssed above is estimated based on current iaf@m Timing of payments and actual
amounts paid may be different depending on thengnoif receipt of goods or services or changes teeaupon amounts for some
obligations.

Off Balance Sheet Arrangements

In addition to the unrecorded contractual obligagidiscussed and presented above, the Companydusamrtain guarantees as discussed
below for which the timing of payment, if gnis unknown.

In connection with certain debt financing, we cobélliable for early termination payments if cantanlikely events were to occur. At
January 31, 2006, the aggregate termination paymas$89 million. These two arrangements expiffistal 2011 and fiscal 2019.
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In connection with the development of our grocestribution network in the United States, we hageeements with third parties which
would require us to purchase or assume the leasesrtain unique equipment in the event the agratsrare terminated. These agreements,
which can be terminated by either party at willyeoup to a five-year period and obligate the Camypta pay up to approximately $233
million upon termination of some or all of theseeaments.

There are no recourse provisions which would enabl® recover from third parties any amounts paider the above guarantees. No
liability for these guarantees has been recordediirfinancial statements.

The Company has entered into lease commitmentaridrand buildings for 60 future locations. Thesssk commitments with real estate
developers provide for minimum rentals ranging friiwe to 35 years, which, if consummated basedwrent cost estimates, will
approximate $95 million annually over the leasenter

Capital Resources

During fiscal 2006, we issued $7.7 billion of lotegm debt. The net proceeds from the issuanceabf lsung-term debt were used to repay
outstanding commercial paper indebtedness andtifier general corporate purposes.

At January 31, 2006 and 2005, the ratio of our delour total capitalization was 42% and 39%, retipely. The fiscal 2006 consolidation of
Seiyu and purchase of Sonae increased our deditaiocapitalization at January 31, 2006, by 2.&@etage points. Our objective is to
maintain a debt to total capitalization ratio aggng approximately 40%.

Management believes that cash flows from operatioksproceeds from the sale of commercial papébweisufficient to finance any
seasonal buildups in merchandise inventories aret other cash requirements. If our operating cksbsfare not sufficient to pay dividends
and to fund our capital expenditures, we anticipateling any shortfall in these expenditures witbanbination of commercial paper and
long-term debt. We plan to refinance existing ldegn debt as it matures and may desire to obtalitiadal long-term financing for other
corporate purposes. We anticipate no difficultpliaining long-term financing in view of our crediting and favorable experiences in the
debt market in the recent past. The following tald&ils the ratings of the credit rating agenties rated our outstanding indebtedness at
January 31, 2006.

Rating agency Commercial pape! Long-term debt
Standard and Pc’s A-1+ AA
Moody's Investors Servic P-1 Aa2
Fitch Ratings F1+ AA
Dominion Bond Rating Servic R-1(middle) AA

In February 2006, we entered into a £150 millioroteing credit facility in the United Kingdom. Intest on borrowings under the credit
facility accrues at LIBOR plus 25 basis points.

Future Expansion

Capital expenditures for fiscal 2007 are expeoteloet approximately $17.5 billion, including additfoof capital leases. These fiscal 2007
expenditures will include the construction of 2Btbnew discount stores, 270 to 280 new superce(dth relocations or expansions
accounting for approximately 160 of those supersit 15 to 20 new Neighborhood Markets, 30 to&® BAM’S CLUBs (with relocations
or expansions accounting for 20 of those SAM’'S ClsyBnd 220 to 230 new units in our Internationghsent (with relocations or
expansions accounting for approximately 35 of thasies). We plan to finance this expansion, andauisitions of other operations that
may make during fiscal 2007, primarily out of cdiglws from operations.

Market Risk

In addition to the risks inherent in our operatione are exposed to certain market risks, includimgnges in interest rates and changes in
foreign currency exchange rates.

The analysis presented for each of our marketsgsisitive instruments is based on a 10% changgerest or foreign currency exchange
rates. These changes are hypothetical scenaridsasalibrate potential risk and do not represemtview of future market changes. As the
hypothetical figures indicate, changes in fair edbased on the assumed change in rates genenafigtdae extrapolated because the
relationship of the change in assumption to thenghan fair value may not be linear. The effecaafariation in a particular assumption is
calculated without changing any other assumptiomedlity, changes in one factor may result in gegnin another, which may magnify or
counteract the sensitivities.

At January 31, 2006 and 2005, we had $31.0 bikiod $23.8 billion, respectively, of long-term debtstanding. Our weighted average
effective interest rate on lortgrm debt, after considering the effect of interagt swaps, was 4.79% and 4.08% at January 36, #8200~
respectively. A hypothetical 10% increase in insérates in effect at January 31, 2006 and 200&|dvoave increased annual interest exp
on borrowings outstanding at those dates by $48omiand $25 million, respectively.

At January 31, 2006 and 2005, we had $3.8 billiboutstanding commercial paper obligations. The,raicluding fees, on these obligations
at January 31, 2006 and 2005, was 3.9% and 2.3}ectvely. A hypothetical 10% increase in comnadrpaper rates in effect at January
2006 and 2005, would have increased annual intexgsnse on the outstanding balances on thoseldadst million and $11 million,
respectively.
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We enter into interest rate swaps to minimize tblesrand costs associated with financing activitesswell as to maintain an appropriate mix
of fixed- and floating-rate debt. Our preferenceoisnaintain approximately 50% of our debt portipincluding interest rate swaps, in
floating-rate debt. The swap agreements are cdatta@xchange fixed- or variable-rates for vagalolr fixed-interest rate payments
periodically over the life of the instruments. Tdggregate fair value of these swaps was a gaippbaimately $133 million and $472

million at January 31, 2006 and 2005, respectiv&litypothetical increase (or decrease) of 10% tiarast rates from the level in effect at
January 31, 2006, would result in a (loss) or gaivalue of the swaps of ($103 million) or $104 Iroih, respectively. A hypothetical increase
(or decrease) of 10% in interest rates from thelleveffect at January 31, 2005, would result {foas) or gain in value of the swaps of ($123
million) or $126 million, respectively.

We hold currency swaps to hedge the foreign cuyrenchange component of our net investments ituthited Kingdom and Japan. In
addition, we hold a cross-currency swap which hedie foreign currency risk of debt denominatedurnrencies other than the local
currency. The aggregate fair value of these swaaraary 31, 2006 and 2005, was a loss of $24fbmadnd $169 million, respectively. A
hypothetical 10% increase (or decrease) in thegoreurrency exchange rates underlying these siapsthe market rate would result in a
(loss) or gain in the value of the swaps of ($98iom) and $78 million at January 31, 2006, andQ$8illion) and $71 million at January 31,
2005. A hypothetical 10% change in interest ratetedying these swaps from the market rates irceffeJanuary 31, 2006 and 2005, would
have an insignificant impact on the value of theygsv

In addition to currency swaps, we have designasdd df approximately £2.0 billion as of January 3006 and 2005, as a hedge of our net
investment in the United Kingdom. At January 310@0a hypothetical 10% increase (or decrease)lirewvaf the U.S. dollar relative to the
British pound would result in a gain (or loss) lire tvalue of the debt of $359 million. At January 3005, a hypothetical 10% increase (or
decrease) in value of the U.S. dollar relativen®s British pound would result in a gain (or loss}he value of the debt of $380 million. In
addition, we have designated debt of approxima#8[.1 billion as of January 31, 2006 as a hedgriphet investment in Japan. At
January 31, 2006, a hypothetical 10% increasedoregse) in value of the U.S. dollar relative ® Japanese yen would result in a gain (or
loss) in the value of the debt of $75 million.

Summary of Critical Accounting Policies

Management strives to report the financial resofithe Company in a clear and understandable maaltBough in some cases accounting
and disclosure rules are complex and require usédechnical terminology. In preparing our cortatkd financial statements, we follow
accounting principles generally accepted in thetdthStates. These principles require us to makainegstimates and apply judgments that
affect our financial position and results of opinas as reflected in our financial statements. €jadgments and estimates are based on past
events and expectations of future outcomes. Actsallts may differ from our estimates.

Management continually reviews its accounting pesichow they are applied and how they are repa@meddisclosed in our financial
statements. Following is a summary of our moreiignt accounting policies and how they are ampiiepreparation of the financial
statements.

Inventories

We value our inventories at the lower of cost orkatias determined primarily by the retail methd@acounting, using the last-in, first-out
(“LIFO”") method for substantially all merchandiseventories in the United States, except SAM’S CLidBrchandise and merchandise in our
distribution warehouses, which is based on the Icd$D method. Inventories for international opesas are primarily valued by the retail
method of accounting and are stated using theifirdtrst-out (“FIFO”) method.

Under the retail method, inventory is stated at,aohich is determined by applying a cost-to-retatlo to each merchandise grouping’s retail
value. The cost-to-retail ratio is based on thealigear purchase activity. The retail method rezgimanagement to make certain judgments
and estimates that may significantly impact theimgnéhventory valuation at cost as well as the amaf gross margin recognized. Judgmu
made include the recording of markdowns used tdts@lugh inventory and shrinkage. Markdowns deaigd for clearance activity are
recorded at the time of the decision rather thahepoint of sale, when management determinesaiability of inventory has diminished.
Factors considered in the determination of markdoimolude current and anticipated demand, cust@mederences and age of merchandise,
as well as seasonal and fashion trends. Changesaither patterns and customer preferences relateghion trends could cause material
changes in the amount and timing of markdowns fyear to year.

When necessary, the Company records a LIFO proviesaah quarter for the estimated annual effeatftdtion, and these estimates are
adjusted to actual results determined at year®uodLIFO provision is calculated based on inventernels, markup rates and internally
generated retail price indices except for groctams, for which we use a consumer price index.afuary 31, 2006 and 2005, our inventc
valued at LIFO approximated those inventories éisdf were valued at FIFO.

The Company provides for estimated inventory log&tginkage”) between physical inventory countstioa basis of a percentage of sales.
The provision is adjusted annually to reflect tietdrical trend of the actual physical inventoryinbresults. Historically, shrinkage has not
been volatile.

Impairment of Asset:
We evaluate lor-lived assets other than goodwill for indicatorsropairment whenever events or changes in circurnstaimdicate the



carrying values may not be recoverable. Managem@ndgments regarding the existence of impairmaditators are based on market
conditions and our operational performance, suabpasating income and cash flows. The variabilityhese factors depends on a number of
conditions, including uncertainty about future egeland thus our accounting estimates may chaoge fieriod
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to period. These factors could cause managemeontciude that impairment indicators exist and regjthiat impairment tests be performed,
which could result in management determining thatwalue of long-lived assets is impaired, resgltma writedown of the long-lived assets.

Goodwill is not amortized, but is evaluated for mimment annually or whenever events or changesdnrastances indicate that the value of
certain goodwill may be impaired. This evaluatienquires management to make judgments relatingtoefwash flows, growth rates, and
economic and market conditions. These evaluationbased on discounted cash flows that incorpdh@témpact of existing Company
businesses. Historically, the Company has generatffigient returns to recover the cost of goodwaiild other intangible assets. Because of
the nature of the factors used in these test#férdnt conditions occur in future periods, futugerating results could be materially impac

Income Taxes

The determination of our provision for income taxeguires significant judgment, the use of estimiaaad the interpretation and application
of complex tax laws. Significant judgment is regdiin assessing the timing and amounts of dedectibil taxable items. We establish
reserves when, despite our belief that our taxmgtositions are fully supportable, we believe tetain positions may be successfully
challenged. When facts and circumstances changegdjust these reserves through our provision foorime taxes.

Self-Insurance

We use a combination of insurance, self-insureghtein and self-insurance for a number of risksluiding, without limitation, workers’
compensation, general liability, vehicle liabilipd the Company’s portion of employestated health care benefits. Liabilities assodiatéh
the risks that we retain are estimated in partdnsidering historical claims experience, includireguency, severity, demographic factors,
and other actuarial assumptions. In calculatingliability, we analyze our historical trends, indlog loss development, and apply approp!
loss development factors to the incurred costscéstsal with the claims made against our self-indym@gram. The estimated accruals for
these liabilities could be significantly affectdditure occurrences or loss development diffenfithese assumptions. For example, for
workers’ compensation and liability, a 1% increaséecrease to the assumptions for claims costéoasdlevelopment factors would
increase or decrease our self-insurance accrug28ynillion and $62 million, respectively.

For a summary of our significant accounting poBciplease see Note 1 to our consolidated finastaééments that appear after this
discussion.

Forward-Looking Statements

This Annual Report contains statements that WaltMalieves are “forward-looking statements” witllie meaning of the Private Securities
Litigation Reform Act of 1995. Those statementsiatended to enjoy the protection of the safe hafboforward-looking statements
provided by that Act. These forward-looking statatsenclude statements under the caption “Resfil@perations” regarding the effect of
the opening of new stores on existing stores saidghe trend in the percentages that the net shtestain of our business segments
represent of our total net sales, under the cap8ém’'S CLUB Segment” regarding the improvementiet sales in the SAM'S CLUB
Segment and under the caption “Liquidity and Catssources” in Management’s Discussion and AnalgéResults of Operations and
Financial Condition with respect to our capital emgitures, our ability to fund certain cash flovosfalls by the sale of commercial paper
long-term debt securities, our ability to sell damg-term securities and our anticipated reasoneefaurchasing shares of our common stock.
These statements are identified by the use of tirdsv‘anticipate,” “believe,” “contemplate,” “expgt“plan,” and other, similar words or
phrases. Similarly, descriptions of our objectisgategies, plans, goals or targets are also forlemking statements. These statements
discuss, among other things, expected growth, dutewenues, future cash flows, future capital esjiares, future performance and the
anticipation and expectations of Wal-Mart and isn@agement as to future occurrences and trendse Towgard-looking statement are
subject to certain factors, in the United Statebiaternationally, that could affect our finangedrformance, business strategy, plans, goals
and objectives. Those factors include the cosboflg, labor costs, the cost of fuel and electrititg cost of healthcare benefits, insurance
costs, catastrophic events, competitive pressiniigtion, accident-related costs, consumer buyatierns and debt levels, weather patterns,
transport of goods from foreign suppliers, curreagghange fluctuations, trade restrictions, chamgéaiff and freight rates, changes in tax
and other laws and regulations that affect ourrimss, the outcome of legal proceedings to whiclamge party, unemployment levels,
interest rate fluctuations, changes in employmegislation and other capital market, economic aswtpplitical conditions. Moreover, we
typically earn a disproportionate part of our anrogerating income in the fourth quarter as a tesfulhe seasonal buying patterns. Those
buying patterns are difficult to forecast with eénty. The foregoing list of factors that may affear performance is not exclusive. Other
factors and unanticipated events could adversébgtdur business operations and financial perfomaaWe discuss certain of these matters
more fully, as well as certain risk factors thatynaffect our business operations, financial conditind results if operations, in other of our
filings with the SEC, including our Annual Report Borm 10-K. We filed our Annual Report on FormHK@er the year ended January 31,
2006, with the SEC on or about March 29, 2006. Alctasults may materially differ from anticipatezbults described or implied in these
forward-looking statements as a result of changéadts, assumptions not being realized or othreunistances. You are urged to consider all
of these risks, uncertainties and other factorsfally in evaluating the forward-looking statemenftae forward-looking statements included
in this Annual Report are made only as of the d&this report, and we undertake no obligationpidate these forward-looking statements to
reflect subsequent events or circumstances, exsepiay be required by applicable law.
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(Amounts in millions except per share data)

Fiscal Year Ended January 31, 2006 2005 2004
Revenues:
Net sales $312,42° $285,22: $256,32¢
Other income, ne 3,221 2,91( 2,352
315,65« 288,13: 258,68
Costs and expenses:
Cost of sale: 240,39: 219,79: 198,74°
Operating, selling, general and administrative espe 56,73 51,24¢ 44,90¢
Operating income 18,53( 17,09: 15,02¢
Interest:
Debt 1,171 934 72¢
Capital lease 24¢ 258 267
Interest incom (24¢) (207) (164)
Interest, ne 1,172 98€ 832
Income from continuing operations before income tags and minority interest 17,35¢ 16,10¢ 14,19:
Provision for income taxes:
Current 5,932 5,32¢ 4,941
Deferred (129 263 177
5,80: 5,58¢ 5,11¢
Income from continuing operations before minority nterest 11,55¢ 10,51¢ 9,07¢
Minority interest (329 (249) (214)
Income from continuing operations 11,23 10,267 8,861
Income from discontinued operation, net of tay — — 198
Net income $ 11,23 $ 10,26 $ 9,05/
Basic net income per common share:
Income from continuing operatiol $ 268 $ 241 $ 20:
Income from discontinued operati — — 0.0t
Basic net income per common shar $ 268 $ 241 $ 2.0¢
Diluted net income per common share
Income from continuing operatiol $ 268 $ 241 $ 202
Income from discontinued operati — — 0.04
Diluted net income per common shart $ 268 $ 241 $ 2.07
Weighted-average number of common shares
Basic 4,18: 4,25¢ 4,36:
Diluted 4,18¢ 4,26¢ 4,37:
Dividends per common share $ 06C $ 052 $ 03¢

See accompanying notes.
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Consolidated Balance Sheets

WAL-MART
(Amounts in millions except per share data)
January 31, 2006 2005
Assets
Current assets
Cash and cash equivalel $ 6,414 $ 5,48¢
Receivable: 2,662 1,71¢
Inventories 32,19: 29,76:
Prepaid expenses and otl 2,557 1,88¢
Total current asse 43,82 38,85+
Property and equipment, at co
Land 16,64 14,47:
Buildings and improvemen 56,16: 46,574
Fixtures and equipme 22,75( 21,46!
Transportation equipme 1,74¢€ 1,53(
Property and equipment, at ci 97,30: 84,037
Less accumulated depreciati 21,427 18,631
Property and equipment, r 75,87¢ 65,40(
Property under capital least
Property under capital lea 5,57¢ 4,55¢
Less accumulated amortizati 2,167 1,83¢
Property under capital lease, | 3,41¢ 2,71¢
Goodwill 12,18¢ 10,80:
Other assets and deferred chai 2,88¢ 2,37¢
Total assets $138,18° $120,15¢
Liabilities and shareholders’ equity
Current liabilities:
Commercial pape $ 3,75¢ $ 3,81
Accounts payabl 25,37: 21,98"
Accrued liabilities 13,46¢ 12,12(
Accrued income taxe 1,34( 1,281
Long-term debt due within one ye 4,59¢ 3,75¢
Obligations under capital leases due within one 29¢ 223
Total current liabilities 48,82¢ 43,18:
Long-term debr 26,42¢ 20,08
Long-term obligations under capital leas 3,74z 3,171
Deferred income taxes and otl 4,552 2,97¢
Minority interest 1,467 1,34(C
Commitments and contingenci
Shareholder equity:
Preferred stock ($0.10 par value; 100 shares aa#fthrone issuet — —
Common stock ($0.10 par value; 11,000 shares am#thr4,165 and 4,234 issued and outstanding at
January 31, 2006 and January 31, 2005, respect 417 427
Capital in excess of par vall 2,59¢ 2,42¢
Accumulated other comprehensive inca 1,052 2,69/
Retained earning 49,10¢ 43,85¢
Total shareholde’ equity 53,17: 49,39¢
Total liabilities and shareholders’ equity $138,18° $120,15:

See accompanying notes.
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Consolidated Statements of Shareholders’ Equity
WAL-MART

Accumulated

Number Capital in Other
Common Comprehensive
of Excess o Retained
(Amounts in millions except per share data) Shares Stock Par Value Income Earnings Total
Balance — January 31, 2003 4395 $ 44C $ 195 $ (50¢) $37,57¢ $39,46:
Comprehensive incorr
Net income from continuing operatio 8,861 8,861
Net income from discontinued operati 19z 19z
Other comprehensive incorr
Foreign currency translatic 1,68t 1,68¢
Net unrealized depreciation of derivatiy (347 (34))
Minimum pension liability 16 16
Total comprehensive incon 10,41
Cash dividends ($0.36 per sha (1,569 (1,569
Purchase of Company sto (92 9 (182 (4,855 (5,046
Stock options exercised and ot 8 363 363
Balance — January 31, 2004 4,311 431 2,13¢ 851 40,20¢ 43,62
Comprehensive incorr
Net income from continuing operatio 10,267 10,26
Other comprehensive incorr
Foreign currency translatic 2,13( 2,13(
Net unrealized depreciation of derivati\ (1949 (1949
Minimum pension liability (93 (93
Total comprehensive incon 12,11¢(
Cash dividends ($0.52 per sha (2,219 (2,219
Purchase of Company sto (82) (8) (13€) (4,405 (4,549
Stock options exercised and ot 4 42€ 42€
Balance- January 31, 200= 4,23¢ 42% 2,42¢ 2,69 43,85¢ 49,39¢
Comprehensive income:
Net income from continuing operations 11,23 11,23:
Other comprehensive income
Foreign currency translation (1,920 (1,920
Net unrealized depreciation of derivatives 22¢ 22¢
Minimum pension liability 51 51
Total comprehensive income 9,59(
Cash dividends ($0.60 per share (2,510  (2,51)
Purchase of Company stock (74) @) (109 (3,469 (3,580
Stock options exercised and othe 5 1 27E 27€
Balance- January 31, 200€ 4,168 $ 417 $25% $ 1,055 $49,10¢ $53,17:

See accompanying notes.
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Consolidated Statements of Cash Flows
WAL-MART

(Amounts in millions)

Fiscal Year Ended January 31, 2006 2005 2004
Cash flows from operating activities
Income from continuing operatiol $11,23. $10,267 $ 8,861
Adjustments to reconcile net income to net caskigeal by operating activitie:
Depreciation and amortizatic 4,717 4,26¢ 3,85z
Deferred income taxe (229 268 177
Other operating activitie 62C 37¢ 17z
Changes in certain assets and liabilities, neffetts of acquisitions
Decrease (increase) in accounts receiv (45€) (309 373
Increase in inventorie (1,737) (2,499 (1,979
Increase in accounts payal 2,39( 1,69¢ 2,581
Increase in accrued liabilitie 99: 97€ 1,89¢
Net cash provided by operating activities of comitig operation: 17,63 15,04« 15,94¢
Net cash provided by operating activities of digtared operatiol — — 50
Net cash provided by operating activit 17,63: 15,04« 15,99¢
Cash flows from investing activities
Payments for property and equipm (14,567) (12,897 (10,309
Investment in international operations, net of castuirec (607) (31%) (39)
Proceeds from the disposal of fixed as: 1,04¢ 95¢ 481
Proceeds from the sale of McLa — — 1,50(
Other investing activitie (68) (96) 78
Net cash used in investing activities of continuamgrations (14,18 (22,35)) (8,287)
Net cash used in investing activities of discorgthoperatior — — (25)
Net cash used in investing activiti (14,189 (12,35) (8,317
Cash flows from financing activities
Increase (decrease) in commercial p: (704) 544 68€
Proceeds from issuance of I-term debr 7,691 5,83 4,09¢
Purchase of Company sto (3,580 (4,549 (5,046
Dividends paic (2,51)) (2,219 (1,569
Payment of lon-term debi (2,724 (2,13]) (3,54))
Payment of capital lease obligatic (245) (204) (30%)
Other financing activitie (349) 112 111
Net cash used in financing activiti (2,427) (2,609 (5,567
Effect of exchange rate changes on ¢ (102) 20& 32C
Net increase in cash and cash equival 92¢ 28¢ 2,441
Cash and cash equivalents at beginning of 5,48¢ 5,19¢ 2,75¢
Cash and cash equivalents at end of $ 641« $ 548t $ 5,19¢
Supplemental disclosure of cash flow informatior
Income tax pait $ 596z $ 559: $ 4,53¢
Interest paic 1,39( 1,162 1,02¢
Capital lease obligations incurr 28¢€ 377 252

See accompanying notes.
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Notes to Consolidated Financial Statements
WAL-MART

1 Summary of Significant Accounting Policies
Consolidation

The consolidated financial statements include tu@ants of Wal-Mart Stores, Inc. and its subsid®if'Wal-Mart” or the “Company”).
Significant intercompany transactions have beenighted in consolidation. Investments in which @@mpany has a 20 percent to 50 per
voting interest and where the Company exercisasfgignt influence over the investee are accouftedsing the equity method.

The Companys operations in Argentina, Brazil, China, Germalapan, Mexico, South Korea and the United Kingdoecansolidated usir
a December 31 fiscal year-end, generally due tatstyy reporting requirements. There were no sigaift intervening events which
materially affected the financial statements. TlenPany’s operations in Canada and Puerto Ricoareatidated using a January 31 fiscal
yearend.

The Company consolidates the accounts of certaiahla interest entities where it has been detezththat Wal-Mart is the primary
beneficiary of those entities’ operations. The esdbilities and results of operations of theséties are not material to the Company.

Cash and Cash Equivalents

The Company considers investments with a matufithree months or less when purchased to be castiadgnts. The majority

of payments due from banks for third-party creditd; debit card and electronic benefit transact{BBT”) process within 24-48 hours,
except for transactions occurring on a Friday, White generally processed the following Monday.cAdidit card, debit card and EBT
transactions that process in less than seven daydassified as cash and cash equivalents. Amalug$rom banks for these transactions
classified as cash totaled $575 million and $548aniat January 31, 2006 and 2005, respectively.

Receivable:

Accounts receivable consist primarily of receivalfimm insurance companies resulting from our plaasnsales, receivables from suppliers
for marketing or incentive programs, receivablesifrreal estate transactions and receivables frapepty insurance claims. Additionally,
amounts due from banks for customer credit carditdard and EBT transactions that take in excésgwen days to process are classified as
accounts receivable.

Inventories

The Company values inventories at the lower of cosharket as determined primarily by the retaitime of accounting, using the last-in,
first-out (“LIFO”) method for substantially all mefnandise inventories in the United States, exc&p’S CLUB merchandise and
merchandise in our distribution warehouses, whsdbaised on the cost LIFO method. Inventories @idor operations are primarily valued
the retail method of accounting, using the firstfirst-out (“FIFO”") method. At January 31, 2006d52005, our inventories valued at LIFO
approximate those inventories as if they were \éahteF1FO.

Financial Instruments

The Company uses derivative financial instrumeotgptirposes other than trading to manage its expdstinterest and foreign

exchange rates, as well as to maintain an appteprix of fixed and floating-rate debt. Contraaits of a hedge instrument closely mirror
those of the hedged item, providing a high degfeesk reduction and correlation. Contracts that effective at meeting the risk reduction
and correlation criteria are recorded using headgewnting. If a derivative instrument is a hedgegpehding on the nature of the hedge,
changes in the fair value of the instrument wither be offset against the change in fair valudhethedged assets, liabilities or firm
commitments through earnings or recognized in otbarprehensive income until the hedged item isgeized in earnings. The ineffective
portion of an instrument’s change in fair valuel\w&¢ immediately recognized

in earnings. Instruments that do not meet theraifer hedge accounting, or contracts for whioh @ompany has not elected hedge
accounting, are marked to fair value with unrealigains or losses reported in earnings during éneg@ of change.

Capitalized Interest

Interest costs capitalized on construction projeaee $157 million, $120 million, and $144 milliamfiscal 2006, 2005 and 2004,
respectively.

Long-Lived Assets

Long-lived assets are stated at cost. Managemeietve long-lived assets for indicators of impairmemhenever events or changes in
circumstances indicate that the carrying value matybe recoverable. The evaluation is performeati@atowest level of identifiable cash
flows, which is typically at the individual storevel. Cash flows expected to be generated by thtetkassets are estimated over the asset’s
useful life based on updated projections. If thaleation indicates that the carrying amount ofdhget may not be recoverable, any potential
impairment is measured based on a projected disedwash flow method using a discount rate thedisidered to be commensurate with
risk inherent in the Company’s current businessehod

Goodwill and Other Acquired Intangible Assets
Goodwill is not amortized; rather it is evaluated impairment annually or whenever events or chargeircumstances indica



that the value of certain goodwill may be impair@ther acquired intangible assets are amortizeal straight-line basis over the periods that
expected economic benefits will be provided. Thesduations are based on discounted cash flowsnandporate

the impact of existing Company businesses. Theyaealrequire significant management judgment ttuatethe capacity of an acquired
business to perform within projections. Historigathe Company has generated sufficient returmedover the cost of the goodwill and other
intangible assets.

34



Goodwill is recorded on the balance sheet in therating segments as follows (in millions):

January 31, 2006 2005

International $11,88: $10,49¢
SAM’S CLUB 30¢E 30E
Total goodwill $12,18¢  $10,80:

The fiscal 2006 consolidation of The Seiyu, Ltdd aequisition of Sonae Distribuicio Brasil S.A. dhd fiscal 2005 acquisition of Bomprego
S.A. Supermercados do Nordeste resulted in incsgasgoodwill. In addition, changes in the Inteimia&l segment’s goodwill result from
foreign currency exchange rate fluctuations.

Leases

The Company estimates the expected term of a lyaassuming the exercise of renewal options whemecanomic penalty exists that would
preclude the abandonment of the lease at the ettt drfiitial non-cancelable term and the exercfssuoh renewal is at the sole discretion of
the Company. This expected term is used in thamétation of whether a store lease is a capitap@rating

lease and in the calculation of straight-line rexpgense. Additionally, the useful life of leasehimighrovements is limited by the expected
lease term. If significant expenditures are maddefasehold improvements late in the expected tdranlease, judgment

is applied to determine if the leasehold improvernérave a useful life that extends beyond the maigexpected lease term or if the leasehold
improvements have a useful life that is bound leyethd of the original expected lease term.

Rent abatements and escalations are considerkd tatculation of minimum lease payments in the @amy’s capital lease tests and in
determining straight-line rent expense for operpléases.

Foreign Currency Translation

The assets and liabilities of all foreign subsidisiare translated using exchange rates at thedeatdeet date. The income statements of
foreign subsidiaries are translated using averagkamge rates. Related translation adjustmenteaoeded as a component of accumulated
other comprehensive income.

Revenue Recoghnitio

The Company recognizes sales revenue net of estingates returns at the time it sells merchandisieet customer, except for layaway
transactions. The Company recognizes revenue fagawlay transactions when the customer satisfiggagthent obligations and takes
possession of the merchandise. Customer purché¥ealdévart and SAM’S CLUB shopping cards are natagnized as revenue until the
card is redeemed and the customer purchases mdisbdny using the shopping card.

SAM'S CLUB Membership Fee Revenue Recognition

The Company recognizes SAM’S CLUB membership feemaes both in the United States and internatipreadér the term of the
membership, which is 12 months. The following tadd¢ails unearned revenues, membership fees receom members and the amount of
revenues recognized in earnings for each of tlwalfigears 2006, 2005 and 2004 (in millions):

Fiscal Year Ended January 31, 2006 2005 2004

Deferred membership fee revenue, beginning of $ 45¢ $ 44¢ $ 437
Membership fees receive 94C 89C 84C
Membership fee revenue recogni: (90€) (881) (828)
Deferred membership fee revenue, end of $ 49C $ 45¢ $ 44¢

SAM’S CLUB membership revenue is included in otimeome, net in the revenues section of the Conatad Statements of Income.

The Company’s deferred membership fee revenueisded in accrued liabilities in the Consolidatealdhce Sheets. The Company’s
analysis of historical membership fee refunds iatdis that such refunds have been nominal. Accdsding reserve existed for membership
fee refunds at January 31, 2006 and 2005.

Cost of Sales

Cost of sales includes actual product cost, changeventory, the cost of transportation to the @amy’s warehouses from suppliers, the cost
of transportation from the Company’s warehousehéecstores and clubs and the cost of warehousinguicsSAM’S CLUB segment.

Payments from Supplier

Wal-Mart receives money from suppliers for varigusgrams, primarily volume incentives, warehousevadnces and reimbursements for
specific programs such as markdowns, margin prioteeind advertising. Substantially all allowancesaccounted for as a reduction of
purchases and recognized in our Consolidated Séatsnof Income when the related inventory is sold.

Operating, Selling, General and Administrative Expses

Operating, selling, general and administrative esps include all operating costs of the Compantyatenot related to the transportation of
products from the supplier to the warehouse or filoenwarehouse to the store. Additionally, the odstarehousing and occupancy for



Wal-Mart Stores segment distribution facilities areluded in operating, selling, general and adstiative expenses. Because we do not
include the cost of our Wal-Mart Stores segmerttiBistion facilities in cost of sales, our grosefitrand gross margin may not be

comparable to those of other retailers that maludecall costs related to their distribution fa@s in costs of sales and in the calculation of
gross profit and gross margin.
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Notes to Consolidated Financial Statements
WAL-MART
Advertising Cost:

Advertising costs are expensed as incurred and $&ebillion, $1.4 billion and $966 million in fial 2006, 2005 and 2004, respectively.
Advertising costs consist primarily of print andetgsion advertisements.

Pre-Opening Costs
The costs of start-up activities, including orgaian costs and new store openings, are expendaduased.

Share-Based Compensation

The Company recognizes expense for its share-lmasedensation based on the fair value of the awthatsare granted. The fair value of
stock options is estimated at the date of gramtgugie Black-Scholes-Merton option valuation maslkich was developed for use in
estimating the fair value of exchange traded ogtihiat have no vesting restrictions and are fuiipgferable. Option valuation methods
require the input of highly subjective assumptiansluding the expected stock price volatility. Mesed compensation cost is recognized
ratably over the vesting period of the related shmsed compensation award.

Share-based compensation awards that may be settadh are accounted for as liabilities and nditkemarket each period.

Insurance/SeltInsurance

The Company uses a combination of insurance, sslfred retention and self-insurance for a numbeisk$, including, without limitation,
workers’ compensation, general liability, vehidkbility and the Company-funded portion of employekated health care benefits. Liabilities
associated with these risks are estimated in gacbhsidering historical claims experience, demphi@factors, frequency and severity
factors and other actuarial assumptions.

Depreciation and Amortizatiol

Depreciation and amortization for financial statetgurposes are provided on the straight-line netth@r the estimated useful lives of the
various assets. Depreciation expense, includingt@aton of property under capital leases fordisgears 2006, 2005 and 2004 was $4.7
billion, $4.3 billion and $3.9 billion, respectiyelFor income tax purposes, accelerated methodspciation are used with recognition of
deferred income taxes for the resulting temporé#fgrgnces. Leasehold improvements are depreciatedthe shorter of the estimated useful
life of the asset or the remaining lease term.niaied useful lives for financial statement purpasesas follows:

Buildings and improvemen 5-50 year
Fixtures and equipme 3-12 year
Transportation equipme 3-15 year

Income Taxes

Income taxes are accounted for under the assdiadnility method. Deferred tax assets and liakahtiare recognized for the estimated future
tax consequences attributable to differences bettheefinancial statement carrying amounts of exgséssets and liabilities and their
respective tax bases. Deferred tax assets antitiebare measured using enacted tax rates ictdffe the year in which those temporary
differences are expected to be recovered or sefilegl effect on deferred tax assets and liabilities change in tax rate is recognized in
income in the period that includes the enactmet#. déaluation allowances are established when secg$o reduce deferred tax assets to the
amounts more likely than not to be realized.

In determining the quarterly provision for inconages, the Company uses an annual effective taxheasted on expected annual income and
statutory tax rates. The effective tax rate al$lects the Company’s assessment of the ultimateoouw of tax audits. Significant discrete
items are separately recognized in the income taxigion in the quarter in which they occur.

The determination of the Company’s provision faxdme taxes requires significant judgment, the figstimates, and the interpretation and
application of complex tax laws. Significant judgmhés required in assessing the timing and amoofiieductible and taxable items.
Reserves are established when, despite managerbelitthat the Company'’s tax return positionsfatly supportable, management
believes that certain positions may be successthifflenged. When facts and circumstances chahgse treserves are adjusted through the
provision for income taxes.

Net Income Per Common Shai

Basic net income per common share is based ondighted-average outstanding common shares. Dihgethcome per common share is
based on the weightetirerage outstanding shares adjusted for the ddletifect of stock options and restricted stock grafhe dilutive effec
of stock options and restricted stock was 5 millimillion and 10 million shares in fiscal 200805 and 2004, respectively. The Company
had approximately 57 million, 59 million and 50 haih option shares outstanding at January 31, 22065 and 2004, respectively, which
were not included in the diluted net income persttalculation because their effect would be altidie as the underlying option price
exceeded the average market price of the stodkéoperiod.

Estimates and Assumptior



The preparation of consolidated financial statesi@ntonformity with generally accepted accounfamigiciples requires Management to
make estimates and assumptions. These estimatessuthptions affect the reported amounts of aaset$iabilities. They also affect the
disclosure of contingent assets and liabilitiehatdate of the consolidated financial statememtiste reported amounts of revenues and
expenses during the reporting period. Actual resulhy differ from those estimates.

Reclassifications
Certain reclassifications have been made to pgoods to conform to current presentations.
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2 Commercial Paper and Long-term Debt
Information on short-term borrowings and interedes is as follows (dollars in millions):

Fiscal Year 2006 2005 2004
Maximum amount outstanding at any mc-end $9,05¢4 $7,782 $4,95
Average daily sho-term borrowings 5,71¢ 4,82: 1,49¢

Weightec-average interest ra 3.4% 1.€% 1.1%

At January 31, 2006 and 2005, short-term borrowoarssisted of $3.8 billion of commercial paper.January 31, 2006, the Company had
committed lines of credit of $5.0 billion with 5ifrhs and banks, which were used to support comiageper, and committed and informal

lines of credit with various banks totaling an aibaial $693 million.

Long-term debt at January 31, consists of (in oril)

Interest Rate

Due by Fiscal Year

2006 2005

2.130- 6.875% Notes due 201 $ 4527 % 4,50C
5.250% Notes due 203 427¢ 1,88:
1.100- 13.250%, LIBOR less 0.140' Notes due 200 3,41t 3,16¢
2.875—-8.380%, LIBOR less 0.1025' Notes due 200 3,311 1,50C
0.1838 — 0.880% Notes due 201® 3,30¢ 50C
0.750- 7.250% Notes due 201 2,88 2,88:
3.000- 3.375% Notes due 200 2,80C 1,00(
1.200-4.125% Notes due 201 2,01t 2,00(
5.750- 7.550% Notes due 203 1,89C 1,941
3.150- 6.630% Notes due 201 767 —
2.950 — 5.006% Notes due 201® 51€ 50C
5.300- 6.750% Notes due 202 26€ 25C
2.100- 2.875% Notes due 201 53 —
2.000- 2.500% Notes due 201 41 —
3.750- 5.000% Notes due 201 31 —
5.170% Notes due 202 25 —
1.000- 2.300% Notes due 201 23 —
4.150-5.875%, LIBOR less 0.0425' Notes due 200 — 2,597
Other® 87z 1,12¢
Total $31,02¢ $23,84¢

@  Includes put option on $500 millio

@ Includes adjustments to debt hedged by derivat

The Company has two separate issuances of $500mdébt with embedded put options. For the fsstiance, beginning June 2001, and
each year thereafter, the holders of $500 millibthe debt may require the Company to repurchaseld¢it at face value, in addition to
accrued and unpaid interest. The holders of ther&8&00 million issuance may require the Compamgpairchase the debt at par plus acc
interest at any time. Both of these issuances haea classified as a current liability in the Cdigsded Balance Sheets.

Under the Company’s most significant borrowing agements, the Company is not required to obsemamial covenants. However, under
certain lines of credit totaling $5.0 billion, whievere undrawn as of January 31, 2006, the Compasygreed to observe certain covenants,
the most restrictive of which relates to minimunt werth levels and amounts of additional securdat dad longterm leases. In addition, o

of our subsidiaries has restrictive financial cceis on $2.0 billion of long-term debt that reqsiiteto maintain certain equity, sales, and
profit levels. The Company was in compliance withge covenants at January 31, 2006.

Long+term debt is unsecured except for $1.1 billion,ckilis collateralized by property with an aggregataying value of approximately $1
billion. Annual maturities of long-term debt durittze next five years and thereafter are (in miijpn

Fiscal Year Ended January 31, Annual Maturity
2007 $ 4,59
2008 3,32(
2009 2,85¢
2010 4,63¢
2011 2,871
Thereaftel 12,73t

Total $ 31,02

The Company has entered into sale/leaseback ttiorsamvolving buildings while retaining title the underlying land. These transactions
were accounted for as financings and are includédng-term debt and the annual maturities scheaglndee. The resulting obligations are
amortized over the lease terms. Future minimunelgayments during the next five years and theneafte(in millions):



Fiscal Year Ended January 31,

2007
2008
2009
2010
2011
Thereaftel

Total

Minimum Payments
$ 9
10

10

10

10

211

$ 26C
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The Company had trade letters of credit outstanttitajing $2.6 billion at January 31, 2006 and 2085January 31, 2006 and 2005, the
Company had standby letters of credit outstanditeging $2.3 billion and $2.0 billion, respectivelphese letters of credit were issued
primarily for the purchase of inventory and insur@n

3 Financial Instruments

The Company uses derivative financial instrumeot$&dging and non-trading purposes to managejitsseire to interest and foreign
exchange rates. Use of derivative financial instrota in hedging programs subjects the Companyrtaioaisks, such as market and credit
risks. Market risk represents the possibility tthet value of the derivative instrument will chantyea hedging relationship, the change in the
value of the derivative is offset to a great extenthe change in the value of the underlying hddgsm. Credit risk related to derivatives
represents the possibility that the counterpartymai fulfill the terms of the contract. The natial, or contractual, amount of the Company’s
derivative financial instruments is used to measuterest to be paid or received and does not septehe Company’s exposure due to credit
risk. Credit risk is monitored through establislzggbroval procedures, including setting concentrdiinits by counterparty, reviewing credit
ratings and requiring collateral (generally cashewappropriate. The majority of the Company’sgeaions are with counterparties rated
“AA-" or better by nationally recognized creditira agencies.

Fair Value Instruments

The Company enters into interest rate swaps tomizei the risks and costs associated with its fimgnactivities. Under the swap
agreements, the Company pays variable-rate intenesteceives fixed-rate interest payments peradigiover the life of the instruments. The
notional amounts are used to measure interest paideor received and do not represent the expahigeo credit loss. All of the Company’s
interest rate swaps that receive fixed interest patyments and pay variable interest rate paynaeetdesignated as fair value hedges. As the
specific terms and notional amounts of the denxiinstruments exactly match those of the instrumbaing hedged, the derivative
instruments were assumed to be perfect hedgesllastthages in fair value of the hedges were reabatethe balance sheet with no net
impact on the income statement.

Net investment Instrument

At January 31, 2006, the Company is party to coegsency interest rate swaps that hedge its nesinvents in the United Kingdom and
Japan. The agreements are contracts to excharagkerfite payments in one currency for fixed-ratenpants in another currency. The
Company also has outstanding approximately £2lidmibf debt that is designated as a hedge of thrafiany’s net investment in the United
Kingdom and ¥87.1 billion of debt that is desiguiséis a hedge of the Company’s net investment ianlail changes in the fair value of
these instruments are recorded in other comprefeimsiome, offsetting the foreign currency trarnistatdjustment that is also recorded in
other comprehensive income.

Cash Flow Instruments

The Company is party to a cross-currency inteistswap to hedge the foreign currency risk ofageforeign-denominated debt. The swap
is designated as a cash flow hedge of foreign nayrexchange risk. The agreement is a contractdbamge fixed-rate payments in one
currency for fixed-rate payments in another curye@hanges in the foreign currency spot exchanggeresult in reclassification of amounts
from other accumulated comprehensive income toirgsrio offset transaction gains or losses on freienominated debt. The instrument
matures in fiscal 2007.

The Company expects that the amount of gain ordgisting in other accumulated comprehensive inctotee reclassified into earnings
within the next 12 months will not be significant.

Fair Value of Financial Instruments

Instrument Notional Amount Fair Value
Fiscal Year Ended January 31, (in millions) 2006 2005 2006 2005
Derivative financial instruments designated for diad:
Receive fixe-rate, pay floating rate interest rate swaps deséghas fair value hedg $694t $804: $ 132 $ 477
Receive fixed-rate, pay fixed-rate cross-curremtgriest rate swaps designated as net invesi

hedges (Cro-currency notional amount: GBP 795 at 1/31/2006 HB8d/2005) 1,25( 1,25( (207) (14)
Receive fixed-rate, pay fixed-rate cross-curremtgrest rate swap designated as a cash flow

hedge (Cros-currency notional amount: CAD 503 at 1/31/2006 &(81/2005) 32t 32t (120 (87)
Receive fixed-rate, pay fixed-rate cross-curremtgriest rate swap designated as a net

investment hedge (Crc-currency notional amoun¥52,056 at 1/31/2006 and 1/31/20( 432 432 a7) (68)
Receive floating rate, pay fix-rate interest rate swap designated as a cash #adge — 1,50( — (5)

Total $ 8,95 $11,54¢ $ (111) $ 30%

Non-derivative financial instrument
Long-term debi $31,02¢ $23,84¢ $31,58( $25,01¢
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Hedging instruments with an unrealized gain arenmged on the Consolidated Balance Sheets in othveertt assets or other assets and
deferred charges, based on maturity date. Thosaiments with an unrealized loss are recorded énusd liabilities or deferred income taxes
and other, based on maturity date.

Cash and cash equivaleniBhe carrying amount approximates fair value dughéoshort maturity of these instruments.
Long-term debt:Fair value is based on the Company’s current inerged borrowing rate for similar types of borrowiagangements.

Fair value instruments and net investment instrusi€The fair values are estimated amounts the Compamnydareceive or pay to terminate
the agreements as of the reporting dates.

4 Accumulated Other Comprehensive Income

Comprehensive income is net income plus certaiarateams that are recorded directly to shareholaeypgity. Amounts included in
accumulated other comprehensive income for the @oyip derivative instruments and minimum pensiability are recorded net of the
related income tax effects. The following tableggifurther detail regarding changes in the comioosiif accumulated other comprehensive
income during fiscal 2006, 2005 and 2004 (in mil§iy

Foreign Currency

Derivative Minimum
Translation Instruments Pension liability Total
Balance at January 31, 20 $ (2,125 $ 822 $ (20€) $ (50¢
Foreign currency translation adjustm 1,68t 1,68t
Change in fair value of hedge instrume (444) (4449)
Reclassification to earning 10:¢ 108
Subsidiary minimum pension liabilil 16 16
Balance at January 31, 20 56(C 481 (190 851
Foreign currency translation adjustm 2,13( 2,13(
Change in fair value of hedge instrume (235) (23¢
Reclassification to earning 41 41
Subsidiary minimum pension liabilil (93 (93
Balance at January 31, 20 $ 2,69( $ 287 $ (289) $ 2,69¢
Foreign currency translation adjustm (1,920 (1,920
Change in fair value of hedge instrume 157 157
Reclassification to earning 71 71
Subsidiary minimum pension liabilil 51 51
Balance at January 31, 20 $ 77C $ 51t $ (232) $ 1,052

5 Income Taxes

The income tax provision consists of the follow{irgmillions):

Fiscal Year Ended January 31, 2006 2005 2004
Current:
Federal $4,64¢ $4,11€¢ $4,03¢

State and loce
International

Total current tax provisio

44¢ 64C 338
837 57C 56¢

5,932 5,32¢ 4,941

Deferred:
Federal (62) 311 31
State and loce 56 (71) 2
International (129 23 144

Total deferred tax provisic
Total provision for income taxe

(129 267 177
$5,80 $5,58¢ $5,11¢

Income from continuing operations before incomesa&nd minority interest by jurisdiction is as dalk (in millions):

Fiscal Year Ended January 31,

2006 2005 2004

United State:
Outside the United Stat

Total income from continuing operations before imeotaxes and minority intere

$14,44°7 $13,59¢ $12,07¢
$ 2,917 2,50¢ 2,11¢
$17,35¢ $16,10° $14,19¢
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Items that give rise to significant portions of theferred tax accounts are as follows (in millions)

January 31, 2006 2005
Deferred tax liabilitie:
Property and equipme $2,35F  $2,21(
International, principally asset basis differen 1,141 1,05¢
Inventory 33€ 187
Other 26E 23C
Total deferred tax liabilitie $4,097 $3,68]
Deferred tax asse
International loss carryforwards and asset baffierdnces $2,08. $1,46(
Amounts accrued for financial reporting purposetsy®d deductible for tax purpos 1,66¢ 1,361
Stocl-based compensation expe! 24¢ 25€
Other 358 262
Total deferred tax asse 4,351 3,34:
Valuation allowanct (1,054 (52€)
Total deferred tax assets, net of valuation allase: $3,297 $2,81¢
Net deferred tax liabilitie $ 80C $ 86E

The change in the Company’s net deferred tax Itgbd impacted by foreign currency translation.

A reconciliation of the significant differences Ween the effective income tax rate and the feddedlitory rate on pretax income is as
follows:

Fiscal Year Ended January 31, 2006 2005 2004

Statutory tax rat 35.0(% 35.0(% 35.0(%
State income taxes, net of federal income tax lie 1.86% 2.3(% 1.5%%
Income taxes outside the United St (1.75%) (1.81%)  (0.2(%)
Other (1.68%) (0.75%) (0.27%)
Effective income tax rat 33.4% 34.7(% 36.06%

Federal and state income taxes have not been piwid accumulated but undistributed earnings @idor subsidiaries aggregating
approximately $6.8 billion at January 31, 2006 &8 billion at January 31, 2005, as such earrfireye been permanently reinvested in the
business. The determination of the amount of tlreaognized deferred tax liability related to thelistributed earnings is not practicable.

The Company had foreign net operating loss cawdods of $4.7 billion at January 31, 2006. Of #nsount, $1.3 billion related to the
December 2005 consolidation of The Seiyu, Ltd. fdeording of the related deferred tax asset of $62on resulted in a corresponding
increase in the valuation allowance. Any tax bendfimately realized from the Japan net operalosg carryforward will adjust goodwill.
Net operating loss carryforwards of $1.4 billiorper in various years through 20:

6 Acquisitions And Disposal
Acquisitions

During December 2005, the Company purchased atiauliinterest in The Seiyu, Ltd. (“Seiyu”), fopproximately $570 million, bringing
the Companyg total investment in Seiyu, including adjustmeartsing from the equity method of accounting, to2Hdillion. Seiyu is a retails

in Japan, which operates 398 stores selling appggekral merchandise, food and certain servigdkwing this additional purchase, the
Company owns approximately 53.3% of Seiyu. Begigrin the date of the controlling interest purchése Company began consolidating
Seiyu as a majority-owned subsidiary using a Dee8h fiscal year-end. Seiyu’s results of operatimere not material to the Company. As
a result of the consolidation of Seiyu, total assetd liabilities of $6.8 billion and $5.6 billiorespectively, were recorded in our financial
statements. Goodwill recorded in the consolidasiotounted to approximately $1.6 billion. The amofrassets and liabilities recorded in
consolidation of Seiyu are preliminary estimateslenay management and will be finalized upon conmtedf the valuation of tangible and
intangible assets and liabilities.

The minority interest in Seiyu is represented,antpby shares of Seiyu’s preferred stock whichcarevertible into shares of Seiyu common
stock. If the minority holder of Seiyu’s preferrsbck proposes to sell or convert its shares demed stock, the Company has the right to
purchase those shares at a predetermined price.

Through a warrant exercisable through December 20@7Company can contribute approximately ¥154l®, or $1.3 billion at a January
31, 2006, exchange rate of 117.75 yen per dobarapproximately 538 million additional common stsof Seiyu stock. If the warrant is
exercised, we would own approximately 71% of tloelstof Seiyu by the end of December 2007. Thesmukations assume no conversion of
Seiyu’s preferred stock into common shares andtnerdssuances of Seiyu common shares.

In December 2005, the Company completed the puechiaSonae Distribui¢8o Brasil S.A. (“Sonae”), taileoperation in Southern Brazil
consisting of 139 hypermarkets, supermarkets amdheaise units. The purchase price was approxim@#&9 million. Assets recorded in 1



acquisition of Sonae were $1.3 billion and liaEktassumed were $566 million. As a result of thea® acquisition, we recorded goodwill of
$305 million and other identifiable intangible assef $89 million. Sonae’s results of operationkjch were not material to the Company, are
included in our consolidated financial statement®¥ing the date of acquisition using a DecembkfiScal year-end. The amount of assets
and liabilities recorded in the purchase of Sonmagueeliminary estimates made by management ardbaviinalized upon completion of the
valuation of tangible and intangible assets artilitaes.
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In September 2005, the Company acquired a 33.384eisitin Central American Retail Holding Compan@ARHCQO"), a retailer with more
than 360 supermarkets and other stores in Costa RiSalvador, Guatemala, Honduras and Nicaraquapurchase price was
approximately $318 million, including transactiossts. In fiscal 2006, the Company accounted fanitestment in CARHCO under the
equity method. Concurrent with the purchase ofitkestment in CARHCO, the Company entered intogne@ment to purchase an additic
17.7% of CARHCO in the first quarter of fiscal 2087d an option agreement that will allow the Conyp@anpurchase up to an additional
24% beginning in September 2010. To the extenttteaCompany does not exercise its option to pwetize additional 24% of CARHCO,
the minority shareholders will have certain puhtgthat could require the Company to purchasadaiional 24% after September 2012. In
February 2006, the Company purchased the additibh@Po of CARHCO for a purchase price of approxaha$212 million.

In February 2004, the Company completed its pueld8ompreco S. A. Supermercados do Nordeste (Bego”), a supermarket chain in
northern Brazil with 118 hypermarkets, supermarkeid mini-markets. The purchase price was appragim&315 million, net of cash
acquired. The results of operations for Bompredugctvwere not material to the Company, have beeludied in the Compang’consolidate
financial statements since the date of acquisition.

Disposal

On May 23, 2003, the Company completed the saMabfane Company, Inc. (“McLane”). The Company reeei$1.5 billion in cash for the
sale. The accompanying consolidated financial statds and notes reflect the gain on the sale andphrations of McLane as a discontin
operation.

Following is summarized financial information forcMane (in millions):

Fiscal Year Ended January 31, 2004
Net sales $4,32¢
Income from discontinued operati $ 67
Income tax expens 25
Net operating income from discontinued opera 42
Gain on sale of McLane, net of $147 income tax agp 151

Income from discontinued operation, net of $ 19

The effective tax rate on the gain from the saldloEane was 49% as a result of the non-deductibdft$99 million of goodwill recorded in
the original McLane acquisition.

7 Share-Based Compensation Plans

As of January 31, 2006, the Company has awarded-ffzsed compensation to executives and otheriat=oof the Company through
various share-based compensation plans. The comtpamsost recognized for all plans was $244 milli$204 million, and $183 million for
fiscal 2006, 2005, and 2004, respectively. Thed fotaome tax benefit recognized for all share-basmupensation plans was $82 million, $71
million, and $66 million for fiscal 2006, 2005, a@@04, respectively.

On February 1, 2003, the Company adopted the egpegsgnition provisions of Statement of Finanéietounting Standards No. 123
(“SFAS 123"), restating results for prior periotts December 2004, the Financial Accounting Stansl&uiard issued a revision of SFAS 123
(“SFAS 123(R)"). The Company adopted the provisiohSFAS 123(R) upon its release. The adoptionFiAS 123(R) did not have a
material impact on our results of operations, faiahposition or cash flows. All shalmsed compensation is accounted for in accordaiths
the fair-value based method of SFAS 123(R).

The Company’s Stock Incentive Plan of 2005 (thafP), which is shareholder-approved, permits trengof stock options, restricted (non-
vested) stock and performance share compensatiardavo its associates for up to 210 million shafeommon stock. The Company
believes that such awards better align the intei@sits associates with those of its shareholders.

Under the Plan and prior plans, stock option awbhed® been granted with an exercise price equbaktonarket price of the Company’s stock
at the date of grant. Generally, outstanding otipranted before fiscal 2001 vest over seven y&gsons granted after fiscal 2001 gener
vest over five years. Shares issued upon the esesofioptions are newly issued. Options grante@igdly have a contractual term of 10 ye
The fair value of each stock option award is estatian the date of grant using the Black-Scholestdfieoption valuation model that uses
various assumptions for inputs, which are notetthénfollowing table. Generally, the Company usestdrical volatilities and risk free interest
rates that correlate with the expected term obitéon. To determine the expected life of the aptibhe Company bases its estimates on
historical grants with similar vesting periods. Thowing tables represents a weighted-averagd®fssumptions used by the company to
estimate the fair values of the Company’s stockoogtat the grant dates:

Fiscal Year Ended January 31, 2006 _200¢ 2004
Dividend yield 1% 1.1% 0.2%
Volatility 24.9% 26.2% 32.2%
Risk-free interest rat 42% 35% 2.8%
Expected life in year 6.1 5.3 4.5
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A summary of the stock option award activity fazdal 2006 is presented below:

Weighted-

Average

Exercise Weighted-Average Aggregate
Options Shares Price Remaining Life in Years Intrinsic Value
Outstanding at January 31, 2C 68,115,001 $ 46.7¢
Granted 4,281,001 50.7¢
Exercisec (4,208,001 23.2¢
Forfeited or expirel (8,645,001 51.97
Outstanding at January 31, 2C 59,543,00 $ 48.02 6.5 $163,326,00
Exercisable at January 31, 2C 32,904,00 $ 45.2( 5.2 $162,240,00

The weighted-average grant-date fair value of otigranted during the fiscal years ended Janugrg®16, 2005 and 2004, was $12.29,
$11.92 and $14.89, respectively. The total intdngilue of options exercised during the years eddedary 31, 2006, 2005 and 2004, was
$108.3 million, $221.6 million and $231.0 milliorespectively.

Under the Plan, the Company grants various typasvafds of restricted (non-vested) stock to ceasociates. These grants include awards
for shares that vest based on the passage ofgenf®rmance criteria, or both. Vesting periods vdilye restricted stock awards may be se

in stock, or deferred as stock or cash, based tigassociate’s election. Consequently, these anaelclassified as liabilities in the
accompanying balance sheets unless the assoctatdetsed for the award to be settled or defemesdack. The fair value of the restricted
stock liabilities is remeasured each reportinggeeriThe total liability for restricted stock awaratsJanuary 31, 2006, was $61.1 million.

A summary of the Company’s restricted (non-vesgtdgk award activity for fiscal 2006 is presentetblo:

Weighted-Average

Non-Vested Stock Awards Shares Grant-Date Fair Value
Restricted Stock Awards at January 31, 2 3,423,001 $ 46.65
Grantec 2,955,001 $ 44.81
Vested (383,000 $ 44.7¢
Forfeited (551,000 $ 45.02
Restricted Stock Awards at January 31, 2 5,444,001 $ 46.0¢

As of January 31, 2006, there was $157.9 milliototd] unrecognized compensation cost relateddiiceed stock granted under the Plan,
which is expected to be recognized over a weightextage period of 5.9 years. The total fair valughares vested during the fiscal years
ended January 31, 2006, 2005, and 2004, was $1iBi@nt$33.9 million and $8.0 million, respectiyel

During fiscal 2005, the Company began issuing perémce share awards under the Plan, the vestiwhioh is tied to the achievement of
performance criteria. These awards accrue to thecée based on the extent to which revenue gramdhreturn on investment goals are
attained or exceeded over a one- to three-yeangheBiased on the extent to which the targets drieaed, vested shares may range from 0%
to 150% of the original award amount. Because #réopmance shares may be settled in stock or tastperformance shares are accounted
for as liabilities in the accompanying balance she@utstanding performance shares, the relatbiityjgand unrecognized compensation cost
as of January 31, 2006 and 2005, were not significa

The Company’s United Kingdom subsidiary, ASDA, adsfers two other stock option plans to its assiesiaThe first plan, The ASDA
Colleague Share Ownership Plan 1999 (“CSOP”), graptions to certain associates. Options grantddnihe CSOP Plan generally expire
six years from the date of grant, with half vestimgthe third anniversary of the grant and the oltiaéf on the sixth anniversary of the date of
grant. Shares in the money at the vesting datexaised while shares out of the money at thangsdfate expire. The second plan, The
ASDA Sharesave Plan 2000 (“Sharesave”), grant®ogtio certain associates at 80% of market valub@date of grant. Sharesave options
become exercisable after either a three-year eryjidar period and generally lapse six months afteoiméng exercisable. Outstanding optit
under these plans as well as the related aggragatesic value as of January 31, 2006, were rgnificant.

8 Litigation

The Company is involved in a number of legal praiéegs. In accordance with Statement of Financialodmting Standards No. 5,
“Accounting for Contingencies,” the Company has madcruals with respect to these matters, whemoppate, which are reflected in the
Company’s consolidated financial statements. The@oy may enter into discussions regarding setti¢imfehese matters, and may enter
into settlement agreements, if it believes settl@nein the best interests of the Company’s sh@dehs. The matters, or groups of related
matters, discussed below, if decided adversely getiled by the Company, individually or in thegeggate, may result in liability material to
the Company'’s financial condition or results of @i®ns.
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The Company is a defendant in numerous cases norgailass-action allegations in which the plafstiave brought claims under the Fair
Labor Standards Act (“FLSA"), corresponding statgges, or other laws. The plaintiffs in thesedaits are current and former hourly
associates who allege, among other things, thattmepany forced them to work “off the clock,” oiléal to provide work breaks, or

otherwise claim they were not paid for work perfednThe complaints generally seek unspecified neopetamages, injunctive relief, or

both. Class certification has yet to be addressedmajority of the cases. Class certification @sn denied or overturned in cases pending in
Arizona, Arkansas, Florida, Georgia, Indiana, Lauris, Maryland, Michigan, Nevada, New Jersey, N@dholina, Ohio, Texas, West

Virginia and Wisconsin. Some or all of the requdstlasses have been certified in cases pendinglifo@ia, Colorado, Massachusetts,
Minnesota, Missouri, New Mexico, Oregon, Pennsyigaand Washington. Conditional certifications fotine purposes under the FLSA h
been allowed in cases in Georgia, Michigan and $ekhe Company cannot estimate the possible losnge of loss which may arise from
these lawsuits.

The Company is a defendant3avaglio v. Wal-Mart Stores, In@ class-action lawsuit in which the plaintiffs gkethat they were not
provided meal and rest breaks in accordance witlfio@@a law, and seek monetary damages and injuactlief. A jury trial on the
plaintiffs’ claims for monetary damages concluded on Decenthe2D5. The jury returned a verdict of $57,216,Bi7Statutory penalties a
$115 million in punitive damages. The Company h&lgethat it has substantial defenses to the clatnssue, and intends to challenge the
verdict in post-trial motions and, if necessary appeal. Meanwhile, the plaintiffs’ claims for injtive relief have been tentatively set for
trial in June 2006.

A putative class action is pending in Californialdnging the methodology of payments made undeows Associate incentive bonus plans,
and a second putative class action in Californseds that the Company has omitted to include bpayments in calculating associates’
regular rate of pay for purposes of determiningrne. As to the first caseGruz v. Wal-Mart Stores, Ing, the Company cannot estimate
the possible loss or range of loss which may aflibe.parties have entered into an agreement te fat¢t second casd-(ies v. Wal-Mart
Stores, Inc), which must be approved by the court in orddsdoome effective. If approved by the court, thdement will include all class
members who do not opt out of the settlement clHss.amount to be paid by Wal-Mart under the sagtiet will not have a material impact
on the Company’s financial condition or resultopérations.

The Company is currently a defendant in five putatilass actions brought on behalf of assistan¢ stmnagers who challenge their exempt
status under state and federal laws, which areipgiinl California, Michigan, New Mexico and TennessConditional certification for noti
purposes under the FLSA has been granted in otieesé casesGomer v. Wal-Mart Stores, Ing.Otherwise, no determination has been
made as to class certification in any of thesecaBige Company cannot estimate the possible losange of loss which may arise from these
lawsuits.

The Company is a defendantbukes v. Wal-Mart Stores, In@a class-action lawsuit commenced in June 2001 andipg in the United
States District Court for the Northern District@élifornia. The case was brought on behalf of afit@nd present female employees in all of
the Company’s retail stores and warehouse clubiseiftunited States. The complaint alleges that th@@ny has engaged in a pattern and
practice of discriminating against women in proran$§, pay, training and job assignments. The comiptzieks, among other things,
injunctive relief, front pay, back pay, punitiverdages, and attorneys’ fees. Following a hearinglass certification on September 24, 2003,
on June 21, 2004, the District Court issued anraggdenting in part and denying in part the plafstifnotion for class certification. The class,
which was certified by the District Court for pugas of liability, injunctive and declaratory reliplinitive damages, and lost pay, subject to
certain exceptions, includes all women employeahgtWal-Mart domestic retail store at any time sibecember 26, 1998, who have been
or may be subjected to the pay and managementprackotions policies and practices challenged bypthintiffs. The class as certified
currently includes approximately 1.6 million presand former female associates.

The Company believes that the District Court’snglis incorrect. The United States Court of Appéaighe Ninth Circuit has granted the
Company’s petition for discretionary review of thuding. The Court of Appeals heard oral argumeairfrcounsel in the case on August 8,
2005. There is no indication at this time as to mvaalecision will be rendered. If the Company issucessful in its appeal of class
certification, or an appellate court issues a gutimat allows for the certification of a class tasses with a different size or scope, and if there
is a subsequent adverse verdict on the merits fvbioh there is no successful appeal, or in the eska negotiated settlement of the
litigation, the resulting liability could be matatito the Company. The plaintiffs also seek puritlamages which, if awarded, could result in
the payment of additional amounts material to tbenGany. However, because of the uncertainty obtlieome of the appeal from the
District Court’s certification decision, becausetlnd uncertainty of the balance of the proceedauggemplated by the District Court, and
because the Company’s liability, if any, arisingrfrthe litigation, including the size of any damsagevard if plaintiffs are successful in the
litigation or any negotiated settlement, could vaiglely, the Company cannot reasonably estimat@dtissible loss or range of loss which
may arise from the litigation.

The Company is a defendantNauldin v. Wal-Mart Stores, Inca, class-action lawsuit that was filed on October2l®1, in the United
States District Court for the Northern District@éorgia, Atlanta Division. The class was certif@dAugust 23, 2002. On September 30,
2003, the court denied the Company’s motion tomsizter that ruling. The class is composed of feriédd-Mart associates who were
participants in the Associates Health and Welfdam Rt any time from March 8, 2001, to the presemt who were using prescription
contraceptives. The class seeks amendment of &met®include coverage for prescription contrasasti back pay for all members in the
form of reimbursement of the cost of prescriptiontcaceptives, pre-judgment interest, and attorneys
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fees. The complaint alleges that the Company’stHdlan violates Title VII's prohibition againstigger discrimination in that the Health
Plan’s Reproductive Systems provision does notigeogoverage for prescription contraceptives. Then@any cannot estimate the possible
loss or range of loss which may arise from thigdition.

The Company is a defendant in a lawsuit that wad fin August 24, 2001, in the United States Dustiourt for the Eastern District of
Kentucky.EEOC (Janice Smith) v. Wal-Mart Stores, liscan action brought by the EEOC on behalf of JaSimith and all other females
who made application or transfer requests at thelbn, Kentucky, distribution center from 1995 te firesent, and who were not hired or
transferred into the warehouse positions for wihely applied. The class seeks back pay for thasalées not selected for hire or transfer
during the relevant time period. The class als&és@gunctive and prospective affirmative

relief. The complaint alleges that the Company 8dseng decisions on gender in violation of Tt of the 1964 Civil Rights Act as
amended. The EEOC can maintain this action assa @ighout certification. The Company cannot estantae possible loss or range of loss
which may arise from this litigation.

On November 8, 2005, the Company received a guanydspbpoena from the United States Attorney’s @ffior the Central District of
California, seeking documents and information metato the Company’s receipt, transportation, heagglidentification, recycling, treatment,
storage and disposal of certain merchandise thtitotes hazardous materials or hazardous wakeeCbmpany has been informed by the
U.S. Attorneys Office for the Central District of California thiais a target of a criminal investigation intotpntial violations of the Resoul
Conservation and Recovery Act (“RCRA”"), the Cleaaté&f Act, and the Hazardous Materials Transponadimtute. This U.S. Attorney’s
Office contends, among other things, that the i<gompany trucks to transport certain returned imendise from the Comparsystores to i
return centers is prohibited by RCRA because thos@rials may be considered hazardous waste. N@muoent alleges that, to comply
with RCRA, the Company must ship from the storeaiematerials as “hazardous waste” directly tewifted disposal facility using a
certified hazardous waste carrier. The Companyeraitt that the practice of transporting returnecchwerdise to its return centers for
subsequent disposition, including disposal by fiedifacilities, is compliant with applicable lawsd regulations.

Additionally, the U.S. Attorney’s Office in the Niiern District of California has initiated its ovwmvestigation regarding the Company’s
handling of hazardous materials and hazardous wast¢he Company has received administrative dontinreguests from the California
Department of Toxic Substances Control requestoayichents and information with respect to two of @empany’s distribution facilities.
Further, the Company also received a subpoenatherhos Angeles County District Attorney’s Officgrfdocuments and administrative
interrogatories requesting information, among othargs, regarding the Company’s handling of materand hazardous waste. California
state and local government authorities and thee $ffallevada have also initiated investigations these matters. The Company is
cooperating fully with the respective authorities.

The Company cannot estimate the possible lossngeraf loss which may arise from this matter.

9 Commitments

The Company and certain of its subsidiaries hamg-term leases for stores and equipment. Rentaikifling, for certain leases, amounts
applicable to taxes, insurance, maintenance, afherating expenses and contingent rentals) undeatipg leases and other short-term rental
arrangements were $1.3 billion, $1.2 billion andi$dillion in 2006, 2005 and 2004, respectively géggate minimum annual rentals at
January 31, 2006, under non-cancelable leases dofl@avs (in millions):

Operating

Capital
Fiscal Year Leases Leases
2007 $ 797 $ 592
2008 751 58¢
2009 71C 55C
2010 634 52€
2011 58€ 514
Thereafte 6,20¢ 3,61(
Total minimum rental. $ 9,68: 6,38(
Less estimated executory co 39
Net minimum lease paymer 6,341
Less imputed interest at rates ranging from 3.028t0% 2,30(
Present value of minimum lease payme $4,041

The Company has entered into sale/leaseback ttimsamvolving buildings and the underlying latdit were accounted for as capital and
operating leases. Included in the annual matursitbedule above are $429 million of capital leases$140 million of operating leases.

Certain of the Company’s leases provide for thempant of contingent rentals based on a percentagale$. Such contingent rentals
amounted to $27 million, $32 million and $38 mitli;n 2006, 2005 and 2004, respectively. Substdyntdll of the Company’s store leases
have renewal options, some of which may triggeestalation in rentals.

In connection with certain debt financing, we cobddliable for early termination payments if cantanlikely events were to occur. At Jant
31, 2006, the aggregate termination payment wasi#ii®n. These two arrangements expire in fisd@l 2 and fiscal 201¢



In connection with the development of our grocestribution network in the United States, we hagesements with third parties which
would require us to purchase or assume the leasesrtain unique equipment in the event the agre&vae terminated.

These agreements, which can be terminated by gitlreyr at will, cover up to a five-year period astaligate the Company to pay up to
approximately $233 million upon termination of sooreall of these agreements.
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There are no recourse provisions which would enabl® recover from third parties any amounts paider the above guarantees. No
liability for these guarantees has been recordediirfinancial statements.

The Company has entered into lease commitmentaridrand buildings for 60 future locations. Thesseske commitments with real estate
developers provide for minimum rentals ranging frono 35 years, which if consummated based on stoest estimates, will approximate
$95 million annually over the lease terms.

10 Retirement-related Benefits

In the United States, the Company maintains a P8tiaring and 401(k) Retirement Savings Plan undhéch most full-time and many part-
time associates become participants following ca pf employment. The Profit Sharing componenhefplan is entirely funded by the
Company, with an additional contribution made by @ompany to the associates’ 401(k) componenteoplin. In addition to the Company
contributions to the 401(k) Retirement Savings congmt of the plan, associates may elect to conribypercentage of their earnings. Dul
fiscal 2006, participants could contribute up t6@56f their pretax earnings, but not more than sbaguimits.

Associates may choose from among 13 different imvest options for the 401(k) Retirement Savings jgonent of the plan. For associates
who did not make an election, their 401(k) balaimcine plan is placed in a balanced fund. Assosiate immediately vested in their 401(k)
funds and may change their investment optionsyatiare. Additionally, fully vested associates hdlre same 13 investment options for the
Profit Sharing component of the plan. Associatesfalty vested in the Profit Sharing componenttd plan after seven years of service.

Annual contributions made by the Company to thetdthStates and Puerto Rico Profit Sharing and 4R¢kirement Savings Plans are m
at the sole discretion of the Company, and wer& $8#lion, $756 million and $662 million for fisc&006, 2005 and 2004, respectively.

Employees in foreign countries who are not U.Szeits are covered by various post-employment bieagfingements. These plans are
administered based upon the legislative and taximeapents in the country in which they are estalelis Annual contributions to foreign
retirement savings and profit sharing plans arearadhe discretion of the Company, and were $2dlibm $199 million and $123 million i
fiscal 2006, 2005 and 2004, respectively.

The Company’s subsidiaries in the United Kingdord daapan have defined benefit pension plans. Theiplthe United Kingdom was
underfunded by $332 million and $419 million atuJary 31, 2006 and 2005, respectively. The plampad was underfunded by $228 mill
at January 31, 2006.

11 Segments

At January 31, 2006, the Company and its subsefiariere principally engaged in the operation difrstores located in all 50 states,
Argentina, Brazil, Canada, Germany, South Korea&rfeuRico and the United Kingdom, through joint ges in China, and through
majority-owned subsidiaries in Japan and Mexica Tompany identifies segments based on managesspunsibility within the United
States and in total for international units.

The Wal-Mart Stores segment includes the Compasypercenters, discount stores and Neighborhookdt4an the United States, as wel
Walmart.com. The SAMB CLUB segment includes the warehouse membershiys ah the United States as well as samsclub.cdrdauar
31, 2006, the International segment consisted@fbmpany’s operations in Argentina, Brazil, Chi@armany, Mexico, South Korea, Japan
and the United Kingdom, which are consolidated gisitbecember 31 fiscal yeand, generally due to statutory reporting requingsier here
were no significant intervening events which matigriaffected the financial statements. The Comfmaperations in Canada and Puerto
Rico are consolidated using a January 31 fiscal-gad. The amounts under the caption “Other” inftilewing table include unallocated
corporate overhead. The Compaportion of the results of our unconsolidated mitganterest in Seiyu prior to December 20, 2085¢ oul
unconsolidated minority interest in CARHCO are atsduded under the caption “Other.”
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Notes to Consolidated Financial Statements
WAL-MART

The Company measures the profit of its segmentsaggnent operating income,” which is defined a®ine from continuing operations
before net interest expense, income taxes and ityimaterest. Information on segments and the reiiation to income from continuing

operations before income taxes and minority inteaes as follows (in millions):

Fiscal Year Ended January 31, 2006 Wal-Mart Stores SAM'S CLUB International Other Consolidatec
Revenues from external custom $ 20991( $ 39,79¢ $ 62,71¢ $ — $ 312,42
Intercompany real estate charge (inco 3,45¢ 547 — (4,000 —
Depreciation and amortizatic 1,922 29¢ 1,04: 1,45¢€ 4,717
Operating income (los! 15,32« 1,38t 3,33( (1,509 18,53(
Interest expense, n (1,177
Income from continuing operations before income=taand

minority interes $ 17,35¢
Total assets of continuing operatic $ 32,80¢ $ 568t $ 51,58.  $48,11: $ 138,18°
Fiscal Year Ended January 31, 2005 Wal-Mart Stores SAM’S CLUB International Other Consolidatec
Revenues from external custom $ 191,82« $ 37,11¢ $ 56,277 $ — $ 285,22:
Intercompany real estate charge (inco 2,75¢ 513 — (3,267 —
Depreciation and amortizatic 1,561 274 91¢ 1,51(C 4,26¢
Operating income (lost 14,16: 1,28( 2,98¢ (1,340 17,09:
Interest expense, n (989
Income from continuing operations before incometaand

minority interes $ 16,10¢
Total assets of continuing operatic $ 29,48¢ $ 568° $ 40,98.  $43,99¢ $ 120,15:
Fiscal Year Ended January 31, 2004 Wal-Mart Stores SAM'S CLUB International Other Consolidatec
Revenues from external custom $ 17422( $ 34537 $ 4757 $ — $ 256,32¢
Intercompany real estate charge (inco 2,46¢ 484 — (2,959 —
Depreciation and amortizatic 1,482 24¢ 81C 1,311 3,85z
Operating income (los! 12,91¢ 1,12¢ 2,37(C (1,387 15,02¢
Interest expense, n (8329
Income from continuing operations before income=taand

minority interes $ 14,19:
Total assets of continuing operatic $ 27,02¢  $ 4,751 $ 35,23( $38,39¢ $ 105,40!

Certain information for fiscal years 2005 and 20@4 been reclassified to conform to current-yeasgmtation.

In the United States, long-lived assets, net, alolygoodwill and other assets and deferred chaxges $55.5 billion and $48.4 billion as of
January 31, 2006 and 2005, respectively. In théddriStates, additions to long-lived assets wereSHillion, $9.8 billion and $8.1 billion in
fiscal 2006, 2005 and 2004, respectively. Outsidth® United States, long-lived assets, net, exolpudoodwill and other assets and deferred
charges were $23.8 billion and $19.7 billion irc&is2006 and 2005, respectively. Outside of theedhGtates, additions to long-lived assets
were $2.8 billion, $3.1 billion and $2.2 billion fiscal 2006, 2005 and 2004, respectively. Therh@Bonal segment includes all real estate
outside the United States. The operations of thagamy’s ASDA subsidiary are significant in comparigo the total operations of the
International segment. ASDA sales during fiscal@@D05 and 2004 were $26.8 billion, $26.0 billaord $21.7 billion, respectively. At
January 31, 2006 and 2005, ASDA long-lived assetssisting primarily of property and equipment,, metd goodwill, net, totaled $17.7
billion and $18.9 billion, respectively. The dedim ASDA'’s long-lived assets from January 31, 2@93anuary 31, 2006 was largely due to

foreign currency translation.
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12 Quarterly Financial Data (Unaudited)

Quarters ended

(Amounts in millions except per share information) April 30, July 31, October 31 January 31,
Fiscal 2006

Net sales $70,90¢ $76,81: $ 75,43t $ 89,27
Cost of sale: 54,57. 58,78 57,98¢ 69,04¢
Gross profit $16,337 $18,02¢ $ 17,44¢ $ 20,22¢
Net income $2461 $280 $ 2,372 $ 3,58¢
Basic and diluted net income per common sl $ 05¢ $ 067 $ 057 $ 0.8¢
Fiscal 2005

Net sales $64,76: $69,72: $ 68,52( $ 82,21¢
Cost of sale: 49,96¢ 53,53¢ 52,56 63,72
Gross profit $14,79¢ $16,18¢ $ 15,95 $ 18,49:¢
Net income $ 2166 $2651 $ 2,28¢ $ 3,16¢
Basic and diluted net income per common sl $ 05 $ 06z $ 054 $ 0.7

The sum of quarterly financial data will not agteennual amounts due to rounding.

13 Subsequent Events

On March 2, 2006, the Company’s Board of Direcagproved an increase in the Company’s annual didde $0.67 per share. The annual
dividend will be paid in four quarterly installmermn April 3, 2006, June 5, 2006, September 5, 2806 January 2, 2007 to holders of re«
on March 17, May 19, August 18 and December 156 268spectively.

In February 2006, we entered into a £150 millioroteing credit facility in the United Kingdom. Intest on borrowings under the credit
facility accrues at LIBOR plus 25 basis points.
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Report of Independent Registered Public Accountindrirm

The Board of Directors and Shareholders,
Wal-Mart Stores, Inc.

We have audited the accompanying consolidated balsineets of Wal-Mart Stores, Inc. as of Januar28a6 and 2005, and the related
consolidated statements of income, shareholdetstyegnd cash flows for each of the three yeathénperiod ended January 31, 2006. These
financial statements are the responsibility of@mmpany’s management. Our responsibility is to egpian opinion on these financial
statements based on our audits.

We conducted our audits in accordance with thedstals of the Public Company Accounting OversighamioUnited States). Those
standards require that we plan and perform thet &amdbtain reasonable assurance about whethdindrecial statements are free of material
misstatement. An audit includes examining, on tildasis, evidence supporting the amounts and disads in the financial statements. An
audit also includes assessing the accounting ptesused and significant estimates made by marnageas well as evaluating the overall
financial statement presentation. We believe thataodits provide a reasonable basis for our opinio

In our opinion, the financial statements referedlbove present fairly, in all material respedts, ¢consolidated financial position of Wal-Mart
Stores, Inc. at January 31, 2006 and 2005, andathgolidated results of its operations and its ¢@sts for each of the three years in the
period ended January 31, 2006, in conformity witB.\generally accepted accounting principles.

We also have audited, in accordance with the stasd# the Public Company Accounting Oversight Bo@nited States), the effectiveness
of Wal-Mart Stores, Inc.’s internal control ovendincial reporting as of January 31, 2006, basetfiteria established imternal Control -
Integrated Frameworissued by the Committee of Sponsoring Organizatidrise Treadway Commission and our report dateccMa?,
2006 expressed an unqualified opinion thereon.

/sl Ernst & Young LL

Rogers, Arkansas
March 27, 2006

48



Report of Independent Registered Public Accountindrirm
on Internal Control Over Financial Reporting

The Board of Directors and Shareholders,
Wal-Mart Stores, Inc.

We have audited management’s assessment, inclodbd accompanying Management’s Report to Our Slb&ders under the caption
“Report on Internal Control Over Financial Repogtinthat Wal-Mart Stores, Inc. maintained effectimgernal

control over financial reporting as of January 2106, based on criteria establishedniternal Control - Integrated Framewoiksued by the
Committee of Sponsoring Organizations of the Tremgd@ommission (the COSO criteria). Wal-Mart Stotas,’s management is responsi
for maintaining effective internal control overdincial reporting and for its assessment of thecgffeness of internal control over financial
reporting. Our responsibility is to express an @piron management’s assessment and an opiniorecgfféctiveness of the company’s
internal control over financial reporting basedoam audit.

We conducted our audit in accordance with the stadwdof the Public Company Accounting OversightriBq@nited States). Those stande
require that we plan and perform the audit to abtaasonable assurance about whether effectivenatteontrol

over financial reporting was maintained in all nmeterespects. Our audit included obtaining an usidgading of internal control over financ
reporting, evaluating management’s assessmentdestd evaluating the design and operating effen@ss of internal control, and
performing such other procedures as we considereessary in the circumstances. We believe thaawdit provides a reasonable basis for
our opinion.

A company'’s internal control over financial repogiis a process designed to provide reasonablesamssuregarding the reliability

of financial reporting and the preparation of fingh statements for external purposes in accordaittegenerally accepted accounting
principles. A company’s internal control over firgal reporting includes those policies and proceduhat (1) pertain to the maintenance of
records that, in reasonable detail, accuratelyfainky reflect the transactions and dispositionshef assets of the company; (2) provide
reasonable assurance that transactions are recasdeztessary to permit preparation of financétkestents in accordance with generally
accepted accounting principles, and that receipdsexpenditures of the company are being madeinrdgcordance with authorizations of
management and directors of the company; and (8jige reasonable assurance regarding preventibmely detection of unauthorized
acquisition, use, or disposition of the companygseds that could have a material effect on then@izé statements.

Because of its inherent limitations, internal cohtiver financial reporting may not prevent or detaisstatements. Also, projections
of any evaluation of effectiveness to future pesiade subject to the risk that controls may becimaéequate because of changes in
conditions, or that the degree of compliance whithpolicies or procedures may deteriorate.

As indicated in the accompanying Management’s Repa®ur Shareholders, management’s assessmentlafomclusion on the
effectiveness of internal control over financighoeting did not include the internal controls ofeT&eiyu, Ltd., and Sonae Distribuicéo Brasil
S.A., both of which were acquired in fiscal 2006l @mne included in the fiscal 2006 consolidatedrfsial statements of Wal-Mart Stores, Inc.
These entities represented, in the aggregate, &rtP0.1% of total assets and total net sales, casply, of the Company as of, and for the
year ended, January 31, 2006. These acquisitiensare fully discussed in Note 6 to the consolidditeancial statements for fiscal 20(

Our audit of internal control over financial repog of Wal-Mart Stores, Inc. also did not includeevaluation of the internal control over
financial reporting for these fiscal 2006 acquisis.

In our opinion, management’s assessment thatMéat-Stores, Inc. maintained effective internalttohover financial reporting as of Janu
31, 2006, is fairly stated, in all material resgettased on the COSO criteria. Also, in our opinidal-Mart Stores, Inc., maintained, in all
material respects, effective internal control diieancial reporting as of January 31, 2006, basethe COSO criteria.

We also have audited, in accordance with the stasdi the Public Company Accounting Oversight Bo@/nited States), the consolidated
balance sheets of Wal-Mart Stores, Inc. as of Jgrga 2006 and 2005, and the related consolidstegéments of income, shareholders’
equity and cash flows for each of the three yaathé period ended January 31, 2006 and our relateti March 27, 2006 expressed an
unqualified opinion thereon.

/sl Ernst & Young LL

Rogers, Arkansas
March 27, 2006
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Management’s Report to Our Shareholders
WAL-MART

Management of Wal-Mart Stores, Inc. (“Wal-Mart"the “Company”) is responsible for the preparatiategrity and objectivity of Wal-
Mart’'s consolidated financial statements and ofimancial information contained in this Annual Rejpim Shareholders. Those consolidated
financial statements were prepared in conformithwiccounting principles generally accepted inUhéed States. In preparing those
consolidated financial statements, management @qsred to make certain estimates and judgmentshvare based upon currently
available information and management’s view of enticonditions and circumstances.

The Audit Committee of the Board of Directors, whionsists solely of independent directors, oversee process of reporting financial
information and the audit of our consolidated ficiahstatements. The Audit Committee stays informkthe financial condition of Waldart
and regularly reviews management’s financial peficand procedures, the independence of our indepeadditors, our internal control and
the objectivity of our financial reporting. Bothellindependent auditors and the internal auditove fr@e access to the Audit Committee and
meet with the Audit Committee periodically, boththvand without management present.

We have retained Ernst & Young LLP, an independegistered public accounting firm, to audit our solidated financial statements found
in this annual report. We have made available ts&& Young LLP all of our financial records andated data in connection with their audit
of our consolidated financial statements.

We have filed with the Securities and Exchange Casion (“SEC”) the required certifications relatedour consolidated financial
statements as of and for the year ended JanuaB0886, These certifications are attached as eshibibur Annual Report on Form 10-K for
the year ended January 31, 2006. Additionally, eneehalso provided to the New York Stock Exchangeréiguired annual certification of our
Chief Executive Officer regarding our complianceéhathe New York Stock Exchange’s corporate goveredisting standards.

Report on Internal Control Over Financial Reporting

Management has responsibility for establishing ma¢htaining adequate internal control over finaheorting. Internal control over
financial reporting is a process designed to prevahsonable assurance regarding the reliabilifinafcial reporting and the preparation of
financial statements for external reporting purpdseaccordance with accounting principles gengiradcepted in the United States. Because
of its inherent limitations, internal control oviarancial reporting may not prevent or detect nait&nents. Management has assessed the
effectiveness of the Company’s internal controlrdirancial reporting as of January 31, 2006. Irking its assessment, management has
utilized the criteria set forth by the CommitteeSfonsoring Organizations (“COSO”) of the TreadwWaynmission irnnternal Control —
Integrated Framewor. Management concluded that based on its assessiiahMart’s internal control over financial repiolg was

effective as of January 31, 2006. Management'ssassent of the effectiveness of the Comparngternal control over financial reporting a:
January 31, 2006, has been audited by Ernst & Yalig an independent registered public accountimg, fas stated in their report which
appears in this Annual Report to Shareholders.

Management’s assessment of the effectiveness @dhgpany’s internal control over financial repogtiexcluded The Seiyu, Ltd. and Sonae
Distribuic&o Brasil S.A., both of which were acepdrin fiscal 2006. These entities representederaggregate, 5.8% and 0.1% of
consolidated total assets and consolidated ned,galgpectively, of the Company as of and for & ynded January 31, 2006. These
acquisitions are more fully discussed in Note 6uoconsolidated financial statements for fiscdd@0Jnder guidelines established by the
SEC, companies are allowed to exclude acquisifiams their first assessment of internal control ofigancial reporting following the date
the acquisition.

Evaluation of Disclosure Controls and Procedures

We maintain disclosure controls and proceduregydesi to provide reasonable assurance that infoomagiquired to be timely disclosed is
accumulated and communicated to management ingdytiimshion. Management has assessed the effeetiserf these disclosure controls
and procedures as of January 31, 2006, and detdrtiiey were effective as of that date to provedesonable assurance that information
required to be disclosed by us in the reports \eeofi submit under the Securities Exchange Actd®4] as amended, was accumulated and
communicated to management, as appropriate, tev &ithoely decisions regarding required disclosure aere effective to provide reasona
assurance that such information is recorded, psecksummarized and reported within the time perspeécified by the SEC’s rules and
forms.

Report on Ethical Standards

Our Company was founded on the belief that opennconications and the highest standards of ethiceegessary to be successful. Our
long-standing “Open Door” communication policy relpanagement be aware of and address issuegmels eind effective manner.
Through the open door policy all associates arewaged to inform management at the appropriatd lgkien they are concerned about any
matter pertaining to Wal-Mart.

Wal-Mart has adopted a Statement of Ethics to gaideassociates in the continued observance ofédtighal standards such as honesty,
integrity and compliance with the law in the condofcWal-Mart’s business. Familiarity and complieneith the Statement of Ethics is
required of all associates who are part of manageri@ée Company also maintains a separate CodéhafsHor our senior financial officers.
Wal-Mart also has in place a Related-Party Trammaolicy. This policy applies to Wal-Mart’s senifficers and directors and requires
material related-party transactions to be revietsethe Audit Committee. The senior officers andkdiors are required to report material
related-party transactions to Wal-Mart. We maintairethics office which oversees and administerstlaics hotline. The ethics hotline
provides a channel for associates to make confalearid anonymous complaints regarding potentialations of our statements of ethics,
including violations related to financial or accting matters



/sl H. Lee Scott, J
H. Lee Scott, Ji
President and Chief Executive Offic

/s/ Thomas M. Schoev
Thomas M. Schoew
Executive Vice President and Chief Financial Offi
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Fiscal 2006 End-of-Year Store Count
WAL-MART

Discount SAM’S Neighborhood
State Stores Supercenters CLUBs Markets
Alabama 13 76 11 2
Alaska 7 0 3 0
Arizona 15 42 13 9
Arkansas 20 60 5 6
California 14¢ 13 35 0
Colorado 13 44 15 0
Connecticu 28 4 3 0
Delaware 4 4 1 0
Florida 48 12¢€ 39 9
Georgia 15 101 21 0
Hawaii 8 0 2 0
Idaho 3 14 1 0
Illinois 79 51 28 0
Indiana 27 61 16 4
lowa 18 37 7 0
Kansas 18 35 6 3
Kentucky 22 59 7 2
Louisiana 23 60 13 1
Maine 10 12 3 0
Maryland 33 8 12 0
Massachuseti 41 3 4 0
Michigan 37 40 25 0
Minnesota 31 21 13 0
Mississippi 12 53 6 1
Missouri 40 77 15 0
Montana 4 7 1 0
Nebraske 3 23 3 0
Nevada 8 15 5 6
New Hampshire 19 7 4 0
New Jerse! 40 1 9 0
New Mexico 3 26 6 1
New York 48 35 18 0
North Caroling 34 78 19 0
North Dakote 7 1 2 0
Ohio 52 72 27 0
Oklahoma 29 53 8 15
Oregon 17 12 0 0
Pennsylvani: 46 70 23 0
Rhode Islanc 7 1 1 0
South Carolin: 14 49 9 0
South Dakotz 1 10 2 0
Tennesse 16 81 16 6
Texas 62 258 70 30
Utah 2 26 7 5
Vermont 4 0 0 0
Virginia 20 61 13 0
Washingtor 21 19 3 0
W Virginia 6 26 4 0
Wisconsin 34 43 11 0
Wyoming 1 8 2 0
U.S. Totals 1,20¢ 1,98( 567 10C
International/Worldwide

Discount SAM’'S Neighborhooc

Country Stores Supercenters CLUBs Markets
Argentina 0 11 0 0
Brazil 25k 23 15 2*
Canads 272 0 6 0
China 0 51 3 2



Germany 0 88 0 0

Japar 2% 96+ 0 30CE

South Kores 0 16 0 0

Mexico 59¢t 10¢ 70 0

Puerto Ricc 9 5 9 31**

United Kingdom 2948 21 0 0

International Totals 1,431 41€ 10¢ 33t

Grand Totals 2,64( 2,39¢ 67C 43t

* Brazil includes 2 Todo Dias, 116 Bomc¢o and 139 Sonau

¥ Japanincludes 2 GM only, 96 general merchandippaeel and food stores and 300 Supermarkets. Jagaludes 45 Wakana uni
which are tak-out restaurants generally less than 1,000 squaeeifesize

T Mexico includes 187 Bodegas, 16 Mi Bodegas, 1 MieBa Express, 1 Mercamas, 53 Suburbias, 55 Supsr&té Vips and does n
include Vips franchise:

**  Puerto Rico includes 31 Amigc

§  United Kingdom includes 236 ASDA Stores, 10 GeBtgees, 5 ASDA Living and 43 ASDA Small Tc¢
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Senior Officers and Board of Directors

WAL-MART

Senior officers

Eduardo Castro-Wright

Executive Vice President, President and Chief EtteeOfficer, Wal-Mart Stores Division U.S.

M. Susan Chambers
Executive Vice President, Risk Management, Inswrard Benefits Administration

Patricia A. Curran
Executive Vice President, Store Operations, WaltNs&ores Division U.S.

Douglas J. Degn
Executive Vice President, Food, Consumables, andlidas, Wal-Mart Stores Division U.S.

Linda M. Dillman
Executive Vice President and Chief Information C¢fi

Michael T. Duke
Vice Chairman, Responsible for Wal-Mart Internatibn

Joseph J. Fitzsimmons
Senior Vice President, Treasurer

John E. Fleming
Executive Vice President, Chief Marketing Officéfal-Mart Stores Division U.S.

Rollin L. Ford
Executive Vice President, Logistics and Supply @hai

David D. Glass
Chairman of the Executive Committee of the Boar®wéctors

Mark D. Goodman
Executive Vice President, Marketing and Members8{M'S CLUB

Craig R. Herkert
Executive Vice President, President and Chief Eteefficer, The Americas, Wal-Mart International

Charles M. Holley, Jr.
Senior Vice President, Finance

Thomas D. Hyde
Executive Vice President and Corporate Secretary

Lawrence V. Jackson
Executive Vice President, People Division

Gregory L. Johnston
Executive Vice President, Club Operations, SAM'SUR.

C. Douglas McMillon
ExecutiveVice President, President and Chief Executive @ffiSAN'S CLUB

John B. Menzer
Vice Chairman, Responsible for U.S.

Thomas M. Schoewe
Executive Vice President and Chief Financial Office

H. Lee Scott, Jr.



President and Chief Executive Officer

Gregory E. Spragg
Executive Vice President, Merchandising and Replenent, SAM’'S CLUB

S. Robson Walton
Chairman of the Board of Directors

Claire A. Watts
Executive Vice President, Product Development, Aglpand Home Merchandising, Wal-Mart Stores Divisid.S.

Eric S. Zorn
Executive Vice President, Wal-Mart Realty

Board of directors
James W. Breyer
Mr. Breyer is the Managing Partner of Accel Pasnarventure capital firm.

M. Michele Burns
Ms. Burns is the Executive Vice President and Chiréncial Officer of Marsh McLennan Companiesisa management company.

Douglas N. Daft
Mr. Datft is the retired Chairman of the Board ofdaitors and Chief Executive Officer of The Cocad>8bmpany.

David D. Glass
Mr. Glass is Chairman of the Executive Committe¢hefBoard of Directors of Wal-Mart Stores, Inc.

Roland A. Hernandez

Mr. Hernandez is the retired Chairman of the BadrBirectors and Chief Executive Officer of TelendanGroup, Inc., a Spanish- language
television station company.

John D. Opie

Mr. Opie is the retired Vice Chairman of the Boafdirectors and Executive Officer of the Genertdic Co., a diversified technology,
services, and products company.

J. Paul Reason
Mr. Reason is the Vice Chairman of Metro Machinepg@oation, an employee-owned ship repair company.

H. Lee Scott, Jr.
Mr. Scott is the President and Chief Executive €ffiof Wal-Mart Stores, Inc.

Jack C. Shewmaker
Mr. Shewmaker is the President of J-COM, Inc., msaiting company, a retired Wal-Mart executive armdncher.

José H. Villarreal
Mr. Villarreal is a partner in the law firm of AkitGump, Strauss, Hauer & Feld, L.L.P

Jim C. Walton

Mr. Walton is the Chairman of the Board of Direstand Chief Executive Officer of Arvest Bank Group., a group of banks operating in
91 communities in the states of Arkansas, OklahanthMissouri.

S. Robson Walton
Mr. Walton is Chairman of the Board of Directorsvidal-Mart Stores, Inc.

Christopher J. Williams
Mr. Williams is the Chairman of the Board of Dirert and Chief Executive Officer of The Williams @apGroup, L.P., an investment bank.

Linda S. Wolf

Ms. Wolf is the retired Chairman of the Board ofdzitors and Chief Executive Officer of Leo Burnatbridwide, Inc., advertising agency
and division of Publicis Groupe S.A.
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Corporate and Stock Information
WAL-MART

Corporate information

Registrar and Transfer Agent:

Computershare Trust Company, N.A.

P.O. Box 43069

Providence, Rhode Island 02940-3069
1-800-438-6278

TDD for hearing-impaired inside the U.S. 1-800-35245
Internet: http//www.computershare.com/equiserve
Dividend reinvestment and direct stock purchasdae

Listings — Stock Symbol: WMT

New York Stock Exchang
Pacific Stock Exchange

Annual meeting:

Our Annual Meeting of Shareholders will be heldFsiday, June 2, 2006, in Bud Walton Arena on thévesity of Arkansas campus,
Fayetteville, Arkansas.

Communication with shareholders:

Wal-Mart Stores, Inc. periodically communicateshnits shareholders and other members of the invagtosommunity about our operations.
For further information regarding our policy on s#taolder and investor communications refer to oebsite
www.walmartstores.com/investors.

Independent registered public accounting firm:

Ernst & Young LLP
5414 Pinnacle Point Dr., Suite 102
Rogers, AR 72758

Corporate address:
Wal-Mart Stores, Inc.

702 S.W. 8th Street
Bentonville, Arkansas 72716
Telephone: 479-273-4000

Retail Internet Sites:
http://www.walmart.com
http://www.samsclub.com

Corporate Internet Sites:
http://www.walmartstores.com
http://www.walmartfacts.com

The following reports are available without changgon request by writing the Company c/o Investdaties or by calling 479-273-8446.
These reports are also available via the corporaébsite.

Annual Report on Form 10-K
Quarterly Reports on Form 10-Q
Current Sales and Earnings Releases
Current Reports on Form 8-K

Copy of Proxy Statement

Supplier Standards Rept



Sustainability in action

Market price of common stock
Fiscal year ended January 31,

2005 2006
High Low High Low
1st Quarte $61.05 $54.6¢ $53.51 $46.81
2nd Quarte $57.6¢ $51.7¢ $50.51 $47.0C
3rd Quartel $54.97 $51.3° $49.8C $42.4¢
4th Quartel $57.7C $52.02 $50.57 $44.9¢

Fiscal year ended January 31,

2007

High Low
1st Quarter’ $47.7¢  $44.7¢

* Through March 20, 200¢

Certifications

The Company’s Chief Executive Officer and Chiefdtinial Officer have filed their certifications agjuired by the Securities and Exchange
Commission (the “SEC”) regarding the quality of thempany’s public disclosure for each of the pesiedded during the Company’s fiscal
year ended January 31, 2006 and the effectiveriéstemal control over financial reporting as ehilary 31, 2006 and 2005. Further
Company’s Chief Executive Officer has certifiedhie New York Stock Exchange (“NYSE”) that he is aotare of any violation by the
Company of the NYSE corporate governance listiagdards, as required by Section 303A.12(a) of thi&/ listing standards, and he has
certified to the Pacific Stock Exchange that hedsaware of any violation by the Company of theiffaStock Exchange Corporate
Governance Rules, as required by Rule 5.3(m) o€thiporate Governance Rules.

Shareholders
As of March 20, 2006, there were 312,663 holdergobrd of Wal-Mart's Common Stock.

Dividends paid per share
Fiscal year ended January 31, 2005

April 5, 2004 $0.13(
June 7, 200 $0.13(
September 7, 20C $0.13(
January 3, 200 $0.13(

Dividends paid per share
Fiscal year ended January 31, 2006

April 4, 2005 $0.15(
June 6, 200! $0.15(
September 6, 20C $0.15(
January 3, 200 $0.15(

Dividends payable per share
Fiscal year ended January 31, 2007

April 3, 2006 $0.167¢
June 5, 200! $0.167¢
September 5, 20C $0.167¢
January 2, 200 $0.167¢

All of the paper used for W-Mart’s Annual Report came from w-managed forests certified to the international s@nls of the Fores



Stewardship Council (FSC). The financial sectiopgraalso contains 10% post-consumer recycled fiber.



EXHIBIT 21

SIGNIFICANT SUBSIDIARIES OF WAL-MART STORES, INC.

The following list details certain of the subsidéar of Wal-Mart Stores, Inc. Subsidiaries not inleld in the list are omitted because, in
the aggregate, they are insignificant as definettédam 601(b)(21) of Regulation S-K.

PERCENT OF
NAME UNDER
EQUITY WHICH DOING
ORGANIZED OR SECURITIES BUSINESS OTHER
SUBSIDIARY INCORPORATED OWNED THAN SUBSIDIARY'S
Wal-Mart Stores East, L Delaware, U. ¢ 10C% Wal-Mart
Wal-Mart Property Compan Delaware, U. ¢ 10C% NA
Wal-Mart Real Estate Business Tri Delaware, U. ¢ 10C% NA

ASDA Group Limited England 10C% ASDA/Wal-Mart



CONSENT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM

EXHIBIT 23

We consent to the incorporation by reference is #nnual Report (Form 10-K) of Wal-Mart Stores,.lo€our reports dated March 27, 2006,
with respect to the consolidated financial statemehWal-Mart Stores, Inc., Wal-Mart Stores, Imanagement’s assessment of the
effectiveness of internal control over financighoeting, and the effectiveness of internal contnadr financial reporting of Wal-Mart Stores,
Inc., included in the 2006 Annual Report to Shatééis of Wal-Mart Stores, Inc.

We consent to the incorporation by reference irféHewing Registration Statements:

(1) Stock Option Plan of 1984 of W-Mart Stores, Inc., as amend Form &-8 File Nos. -94358 and -6991
(2)  Stock Option Plan of 1994 of W-Mart Stores, Inc., as amend Form &8 File No. 3:-55325
(3) Debt Securities and P«Through Certificates of W-Mart Stores, Inc Form &3 File No. 3:-55725
(4) Director Compensation Plan of V-Mart Stores, Inc Form $-8 File No. 33-24259
(5) Debt Securities of W-Mart Stores, Int Form &3 File No. 3:-53125
(6) Dividend Reinvestment and Stock Purchase Plan d-Mart Stores, Inc Form &3 File No. 33-02089
(7)  401(k) Retirement Savings Plan of \-Mart Stores, Inc Form &-8 File No. 33-29847
(8) 401(k) Retirement Savings Plan of \-Mart Puerto Rico, Inc Form &-8 File No. 3:-44659
(9) Registration Statement Covering 14,710,000 Shdr€ommon Stock of WaMart Stores Form S-3 File No. 333-56993
Inc.

(10) Wal-Mart Stores, Inc. Associate Stock Purchase Pldr996 Form $-8 File No. 33-62965
(11) Wal-Mart Stores, Inc. Stock Incentive Plan of 1¢ Form $-8 File No. 33-60329
(12) The ASDA Colleague Share Ownership Ple Form &-8 File No. 33-84027

The ASDA Group Long Term Incentive Plat

The ASDA Group PLC Sharesave Schen

The ASDA 1984 Executive Share Option Schen

The ASDA 1994 Executive Share Option Schen
(13) The ASDA Colleague Share Ownership Plan 1 Form $-8 File No. 33-88501
(14) Debt Securities of W-Mart Stores, Inc Form &-3 File No. 33-64740
(15) Debt Securities of W-Mart Cayman Canadian Finance ( Form ¢-3 File No. 33-6474(-01
(16) Debt Securities of W-Mart Cayman Euro Finance C Form &3 File No. 33-6474(-02
(17) Debt Securities of W-Mart Cayman Sterling Finance C Form &3 File No. 33-6474(-03
(18) Debt Securities of W-Mart Stores, Inc Form &-3 File No. 33-101847
(19) Registration Statement Covering 16,000,000 Shdr€®mmon Stock of WaMart Stores Form S-3 File No. 333-101859

Inc.

(20) Wal-Mart Profit Sharing and 401(k) Pl Form $-8 File No. 33-109421
(21) Associate Stock Purchase Plan of 1 Form &-8 File No. 33-109417
(22) Wal-Mart Puerto Rico Profit Sharing and 401(k) P Form &-8 File No. 33-109414
(23) ASDA Colleague Share Ownership Plan 1999 and ASbar&ave Plan 20( Form &-8 File No. 33-107439
(24) Debt Securities of W-Mart Stores, Inc Form &-3 File No. 33-125432
(25) Debt Securities of W-Mart Stores, Inc Form &-3 File No. 33-126512
(26) Wal-Mart Stores, Inc. Stock Incentive Plan of 2( Form &-3 File No. 33-128204
(27) Debt Securities of W-Mart Stores, Inc Form $-3ASR File No. 33-130569

of our reports dated March 27, 2006, with respet¢hé consolidated financial statements of Wal-Maares, Inc., Wal-Mart Stores, Inc.
management’s assessment of the effectivenesseshaltcontrol over financial reporting, and theeefiveness of internal control over
financial reporting of Wal-Mart Stores, Inc., inporated by reference in this Annual Report (ForrK)@or the year ended January 31, 2C

/sl Ernst & Young LLI

Rogers, Arkansas
March 27, 2006



EXHIBIT 31.1

I, H. Lee Scott, Jr., certify that:

1.
2.

| have reviewed this Annual Report on Forn-K of Wal-Mart Stores, Inc. (th“registran”);

Based on my knowledge, this report does notatominy untrue statement of a material fact or don#ttate a material fact necessary to
make the statements made, in light of the circuntgts.under which such statements were made, nigadisg with respect to the
period covered by this repo

Based on my knowledge, the financial statememis,other financial information included in théport, fairly present in all material
respects the financial condition, results of operatand cash flows of the registrant as of, amgdtfe periods presented in this rep

The registrant’s other certifying officer andre responsible for establishing and maintainisgldsure controls and procedures (as
defined in Exchange Act Rules 13a-15(e) and 15&))%nd internal control over financial reportirag @efined in Exchange Act Rules
13e&15(f) and 15-15(f)) for the registrant and hay

a) Designed such disclosure controls and procedaresused such disclosure controls and procedoifes designed under our
supervision, to ensure that material informatidatieg to the registrant, including its consolidhgibsidiaries, is made known to
us by others within those entities, particularlyidg the period in which this report is being pregzh

b) Designed such internal control over financial réipgr, or caused such internal control over finah@gaorting to be designed un
our supervision, to provide reasonable assuramzgdang the reliability of financial reporting attie preparation of financial
statements for external purposes in accordanceggitlerally accepted accounting princip

c) Evaluated the effectiveness of the registratisslosure controls and procedures and presentisisineport our conclusions about
the effectiveness of the disclosure controls andguiures, as of the end of the period coveredibyédport based on such
evaluations; an

d) Disclosed in this report any change in the tegid's internal control over financial reportirtgat occurred during the registrant’s
fourth fiscal quarter that has materially affectedis reasonably likely to materially affect, ttegistrant’s internal control over
financial reporting

The registrant’s other certifying officer antddve disclosed, based on our most recent evaluatimernal control over financial
reporting, to the registrée’s auditors and the Audit Committee of the regig’s Board of Directors

a) All significant deficiencies and material weakses in the design or operation of internal corver financial reporting which are
reasonably likely to adversely affect the regis’s ability to record, process, summarize and refptahcial information; an

b)  Any fraud, whether or not material, that invaweanagement or other employees who have a signifiole in the registrant’s
internal control over financial reportin

Date: March 29, 2006

/s/ H. Lee Scott, J

H. Lee Scott, Jr.
President and

Chief Executive Office




EXHIBIT 31.2

I, Thomas M. Schoewe, certify that:

1.
2.

| have reviewed this Annual Report on Forn-K of Wal-Mart Stores, Inc. (th“registran”);

Based on my knowledge, this report does notatominy untrue statement of a material fact or don#ttate a material fact necessary to
make the statements made, in light of the circuntgts.under which such statements were made, nigadisg with respect to the
period covered by this repo

Based on my knowledge, the financial statememis,other financial information included in théport, fairly present in all material
respects the financial condition, results of operatand cash flows of the registrant as of, amgdtfe periods presented in this rep

The registrant’s other certifying officer andre responsible for establishing and maintainisgldsure controls and procedures (as
defined in Exchange Act Rules 13a-15(e) and 15&))%nd internal control over financial reportirag @efined in Exchange Act Rules
13e&15(f) and 15-15(f)) for the registrant and hay

a) Designed such disclosure controls and procedaresused such disclosure controls and procedoifes designed under our
supervision, to ensure that material informatidatieg to the registrant, including its consolidhgibsidiaries, is made known to
us by others within those entities, particularlyidg the period in which this report is being pregzh

b) Designed such internal control over financial réipgr, or caused such internal control over finah@gaorting to be designed un
our supervision, to provide reasonable assuramzgdang the reliability of financial reporting attie preparation of financial
statements for external purposes in accordanceggitlerally accepted accounting princip

c) Evaluated the effectiveness of the registratisslosure controls and procedures and presentisisineport our conclusions about
the effectiveness of the disclosure controls andguiures, as of the end of the period coveredibyédport based on such
evaluations; an

d) Disclosed in this report any change in the tegid's internal control over financial reportirtgat occurred during the registrant’s
fourth fiscal quarter that has materially affectedis reasonably likely to materially affect, ttegistrant’s internal control over
financial reporting

The registrant’s other certifying officer antddve disclosed, based on our most recent evaluatimernal control over financial
reporting, to the registrée’s auditors and the Audit Committee of the regig’s Board of Directors

a) All significant deficiencies and material weakses in the design or operation of internal corver financial reporting which are
reasonably likely to adversely affect the regis’s ability to record, process, summarize and refptahcial information; an

b)  Any fraud, whether or not material, that invaweanagement or other employees who have a signifiole in the registrant’s
internal control over financial reportin

Date: March 29, 2006

/s/ Thomas M. Schoew
Thomas M. Schoewe
Executive Vice President
and Chief Financial Office




EXHIBIT 32.1

CERTIFICATION PURSUANT TO
18 U.S.C. SECTION 1350 (AS ADOPTED
PURSUANT TO SECTION 906 OF THE
SARBANES-OXLEY ACT OF 2002)

In connection with the Annual Report of Wal-Marb&ds, Inc. (the “Company”) on Form 10-K for theipdrending January 31, 2006,
as filed with the Securities and Exchange Commissinthe date hereof (the “Report”), I, H. Lee $ciit, President and Chief Executive

Officer of the Company, certify to my knowledge @ndny capacity as an officer of the Company, pargéuo 18 U.S.C. 1350, as adopted
pursuant to Section 906 of the Sarbanes-Oxley A2062, that:

1. The Report fully complies with the requiremeoft$Section 13(a) or 15(d) of the Securities ExcleaAgt of 1934, as amended; and

2. The information contained in the Report fairhegents, in all material respects, the financialdition and results of operations of the
Company as of the dates and for the periods exgaéasghe Report.

IN WITNESS WHEREOF, the undersigned has executisdQhrtificate, effective as of March 29, 2006.

/sl H. Lee Scott, J

H. Lee Scott, Jr.
President and

Chief Executive Office

A signed original of this written statement reqdit®y Section 906 has been provided to Wal-Martestainc. and will be retained by Wal-
Mart Stores, Inc. and furnished to the Securitied Bxchange Commission or its staff upon request.



EXHIBIT 32.2

CERTIFICATION PURSUANT TO
18 U.S.C. SECTION 1350 (AS ADOPTED
PURSUANT TO SECTION 906 OF THE
SARBANES-OXLEY ACT OF 2002)

In connection with the Annual Report of Wal-Marb&ds, Inc. (the “Company”) on Form 10-K for theipdrending January 31, 2006,
as filed with the Securities and Exchange Commissiothe date hereof (the “Report”), I, Thomas h&we, Executive Vice President and
Chief Financial Officer of the Company, certifyrtoy knowledge and in my capacity as an officer ef @ompany, pursuant to 18 U.S.C.
1350, as adopted pursuant to Section 906 of theaBas-Oxley Act of 2002, that:

1. The Report fully complies with the requiremenft$Section 13(a) or 15(d) of the Securities ExcleaAgt of 1934, as amended; and

2. The information contained in the Report fairhegents, in all material respects, the financialdition and results of operations of the
Company as of the dates and for the periods exgaéasghe Report.

IN WITNESS WHEREOF, the undersigned has executisdQhrtificate, effective as of March 29, 2006.

/sl Thomas M. Schoew
Thomas M. Schoewe
Executive Vice President and
Chief Financial Officel

A signed original of this written statement reqdit®y Section 906 has been provided to Wal-Martestainc. and will be retained by Wal-
Mart Stores, Inc. and furnished to the Securitied Bxchange Commission or its staff upon reqt



